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Hudson Hornet Hollywood 
Completely redesigned, new V-8 (see Pages 16, 17) 


Kaiser Manhattan 
Retains ‘54 styling, powerplant (see Pages 22, 23) 


Nash Ambassador Country Club 
Adds inboard headlights, new V-8 (see Pages 18, 19) 


Packard Patrician 


New V-8, torsion suspension (see Page 33) 


Willys Bermuda 
Lengthened eight inches, price cut (see Pages 22, 23) 
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‘Bell Tells Makers of Plans for Yea ee 


Dealer Week Planned 


NADA is planning to promote an 
automobile dealer week early in 
March, Frederick J. Bell, executive 
vice-president, told a group of pub- 
lic-relations executives representing 
auto makers in Detroit last week. 

Some maker support for the 
program was indicated, with five 
voting for, three against and six 
abstaining. 

Bell also gave the maker repre- 
sentatives an insight into his think- 
ing, which is subject to approval of 
NADA directors, on the upcoming 
national legislation program. 

* * * 


> said that he sees little hope 
of preventing a postponement 
of reductions in excise taxes on 
cars and trucks. Asserting that the 
tax is unfair but citing the neces- 
sity for high defense expenditures, 
he indicated that NADA will not 
press the battle. 

He also indicated that NADA 
would not fight for territory se- 


Car Output So 
To 4%-Year High 


UTO makers last week started 

out at the highest clip in 4% 
years in their effort to turn 1955 
into the third-best car production 
year. They plan to produce more 
than 5.7 million cars during the 
year. 

Turned out in U. S. plants last 
week, according te Automotive 
News’ estimates, were 154,015 
cars and 21,495 trucks, compared 
with 124,250 and 18,071, respec- 
tively, in the previous holiday- 
shortened week. 

In the comparable week a year 

(Continued on Page 38, Col. 3) 


Inside 
Standouts 


e@ Packard signs 939 dealers 
in whirlwind campaign to 
build up sales strength. 
Page 2. 

It’s open season on sales 
and production records for 
the car makers. Page 6. 
Only a handful of victories 
in NLRB polls results 
from unions’ roaring or- 
ganizational drives at deal- 
erships. Page 3. 
When used cars “can’t” be 
sold, that’s when the sel- 
ling may be best. Page 14. 
Used-car auctions, Pages 6, 24. New- 
car, truck registrations and new-car 


Prices, Page 32. Production by 
makes, Page 38. 


Studebaker 


curity legislation as such, but 
will seek anti-bootlegging legisla- 
tion. Whether this calls for per- 
missive or mandatory penalties 
against offending dealers depends 
on the attitude of the manufac- 
turers. 

He indicated that two big makers 
appeared to be opposed to any leg- 
islation. 

Bell also said that NADA would 


Total 
Output, 
1954 


CHRYSLER CORP. 


69,844 
151,766 
399,900 





1,687,225 
1,394,762 
35,733 
256,730 
2,874,271 
531,463 
123,746 
Or ree 1,414,365 
Oldsmobile .................... 433,810 
Pontiac 370,887 
Total Big Three 


AMERICAN MOTORS 
Hudson 


GENERAL MOTORS . 


94,177 
31,566 
62,611 
16,722 

5,818 
10,904 


| fight efforts to increase the mini- 
|mum wage. 

He also pointed out that FTC 
has been pressing NADA for ac- 
tion to call an industry trade 
practices conference. 

For the dealer week, parades are 
planned in all cities. Some of the 
maker representatives indicated a 
feeling that there is not sufficient 
time to promote the program. 


Each Car Maker’s Share of Output... 


How They Fared in '54-'53 


(U. S. PRODUCTION) 


Total 
Output, 
1953 


Pet. of 
1954 
Total 


se 728,258 
ells 18 160,410 2 


1.3 129,963 
2.8 293,714 4.8 
1.3 662,515 
30.6 1,546,518 
25.3 1,184,187 19.3 
0.6 41,962 0.7 
4.7 320,369 5.3 
2,799,615 45.6 
485,353 19 
103,538 Li 
1,477,299 24.1 
319,414 5.2 
414,011 6.7 
5,592,735 91.2 
211,725 3.4 
76,331 1.2 
135,394 2.2 
62,479 Ll 
21,987 0.4 
40,492 0.7 
267,884 4.3 
81,400 13 
186,484 3.0 
542,088 8.8 


6,134,823 100.0 


Only F Five Makes Kegister 


Production Gains in °54 


By Thomas M. Hewitt 
Staff Writer 

NLY Buick, Cadillac, Chevrolet, 

Ford division and Oldsmobile 
won larger shares of car produc- 
tion in 1954 than they had in 1953. 

| Pontiac held even. All the others 
| suffered declines. 

The result was that the Big 
Three accounted for a record 
95.9 percent of the total, com- 
pared with 91.2 percent in 1953 
and 86.7 in 1952. 

General Motors scored the larg- 


Adds Series 


W rap-Windshield Line Completes ’55 Debuts 
By All ‘Little Three’ Makers 


FROUNDING out January new- 
model introductions by all the 
Little Three makes, Studebaker is 
augmenting its 1955 car line with 
a wraparound windshield series. 

The South Bend plant of 
Studebaker-Packard began build- 
ing the supplemental series of 
new cars last week, after a 
changeover-and-inventory sh ut - 
down over the holidays. 

The other Little Three makes— 
Hudson, Kaiser, Nash, Packard and 
Willys — all announced details of 


their ’55 offerings in the press, last | 


week. These announcements were | 
timed to precede opening of the 


auto show season. 
* on * 

[DPALERSEIP displays, however, 

have begun only for the prod- 
ucts of Kaiser-Willys. The newest 
entries of Studebaker-Packard will 
reach the showrooms next week, 
while American Motors’ Hudson 


and Nash cars won't be shown by | 


dealers for several weeks. 
Studebaker’s adoption of a 
wrap windshield brings it into 
(Continued on Page 6, Col. 4) 


;est gain, 6.5 percentage points, 
soaring to an alltime high of 52.1 
percent, compared with 45.6 per- 
cent in 1953. Ford Motor moved 
up to 30.6 percent from 25.3, while 
Chrysler Corp. suffered a big de- 
(Continued on Page 38, Col. 1) 


Top Cars 


New-car registrations for 10 
months, plus 21 states for No- 
vember: 
1954 Pos. 

1—1,167,157 
2—1,148,583 

443,047 
350,418 
$21,874 
289,135 
240,063 
126,355 
92,436 
83,084 
79,567 
72,905 
63,711 
35,134 
$1,983 
30,689 
15,939 
8,223 


Make 
Ford 
Chev. 
Buick 
Olds. 
Plym. 
Pontiac 
Merc. 


1953 Pos. 
935,583— 2 
1,181,882— 1 
401,961— 4 
270,703— 6 
518,4838— 38 
339,584— 5 
238,688— 8 
Dodge  255,877— 7 
Cadillac 84,129—13 
Chrysler 133,318—10 
Stude. 143,079— 9 
Nash 124,848—11 
DeSoto 105,300—12 
Packard 65,600—14 
Lincoln 35,598—17 
Hudson 59,600—15 
Willys 38,907—16 
Kaiser 21,509—18 
1180 HenryJ 10,267—19 
22,986 Misc. 28,019 
Total All Makes 
4,624,319 4,993,894 
Further details on Page $2. 
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Averages Slump for ’498-’54s ... 


U.C. Prices Dive, Trading Rises 


By Robert M. Lienert 
Associate Editor 
JARRING realignment of 
prices took place last week on 
Automotive News used-car index. 
An exact comparison of the 
overall average price with pre- 
vious weeks, however, was impos- 
sible because last week, for the 
first time, 1955 models were com- 
puted on the index and ’47s were 
dropped. 
Price adjustments, model by 
model, were severe and widespread. 
Only ‘48s, by gaining $8 to $217, 
emerged unscathed and ran counter 
to the trend. 
* * * 
OSSES were as follows: ’'54s, 
down $82 to $1,711; ’51s, down 
$66 to $523; ’53s, down $47 to $1,100; 
50s, down $34 to $412; 52s, down 
$33 to $771, and '49s, down $33 to 
$271. 
Current models (1955s) were 
added to the index this year five 
weeks earlier than last year be- 


Packard Drive 
Nets 828 Dealers 
In 100 Days 


OMPLETION of one of the most 
ambitious dealer development 
programs in the annals of the auto 
; industry was re- 
vealed last week 

by Packard. 

The 100-day, 
allout campaign, 
which ended 
Christmas Eve, 
was mastermind- 

' ed by Daniel J. 
O’Madigan jr. 
general sales 
manager. 

Under O’Madi- 
gan’s direction, 

the number of Packard dealers in 
the 100-day period rose from 1,196 
to 2,024—an increase of nearly 70 
percent. 

of + Ed 


T THE same time, existing 
Packard dealers were persuaded 
to increase their capital invest- 
ments by an average of 33 percent. 
Actually, 939 dealers, were 
signed during the campaign, but 
losses and replacements totaled 
111, making the net dealer gain 
828, according to O’Madigan. 

The Packard dealer program was 
a hurryup job from the start. When 
six-month registration reports last 
summer showed Packard sales had 
sagged to 22,677 cars—only half the 
total for the same period of the 
previous year—it became evident 
that something had to be done, and 
done in a hurry. 

As O’Madigan puts it, “Top man- 
agement knew that 1,196 dealers 
were inadequate to keep plants 
running at capacity or for Packard 
to achieve competitive position in 
the prestige-car field.” 


* * * 


T° BUILD up Packard’s retail 
network, James J. Nance, presi- 
dent of Studebaker-Packard, hand- 
picked O’Madigan, a Pontiac dealer 
in St. Louis and former assistant 
(Continued on Page 4, Col. 3) 


cause of earlier introductions. 
Last year, current models (1954s) 
first were computed on Automo- 
tive News’ index in the issue of 

Feb. 15. 

Again, no direct comparison is 
possible. However, a year ago, cur- 
rent models went on the index at 
an initial average price of $2,177. 
This year, '55s showed up for the 
first time at $2,229. 

It is interesting to note that the 
four most- recent models carry 
higher averages than they did last 
year the first week the current 
model was added, while the four 
oldest models have a lower aver- 
age. 

+ + * 

HIS would seem to indicate that 

newer cars are in higher de- 
mand now than they were a year 

ago, while older cars are losing in 
popularity. 

The overall average price of 
all models last week was $904. A 
year ago, when current models 
were added for the first time, the 
overall average price was $892. 

Despite a relatively high aver- 


Makers, U. S. Meet 


On Standby Controls 


DETROIT.—An informal meet- 
ing of car and truck makers and 
Department of Commerce officials 
was scheduled for last Friday, it 
was learned by Automotive News. 

Items up for discussion were 
understood to be standby eco- 
nomic and material controls in 
case of a national emergency and 
the question of making public cer- 
tain statistics compiled by the 
Commerce Department for the in- 
dustry. Charles F. Honeywell, ad- 
ministrator of the Business and 
Defense Services Administration, 
and George Davis, head of the 
automotive division, were to have 
represented the Government. 


age, nearly all models set record 
low prices last week. The excep- 
tions were '54s, which plummeted 
to $1,640 in the week of Oct. 11, 
and ’48s, which fell to $205 in the 
week of Dec. 6, set new low prices 
on the auctions last week. 

a * * 
EANWHILE, the retail market 
is showing signs of strengthen- 

ing. In doing so, it is vindicating 
optimism of wholesale buyers who, 
in recent weeks, combed auction 
places for good clean pieces and 
bought them at high dollar. 

The used-car market also is 
taking a slug of good tradeins 
from the biossoming new - car 
market. Stocks for the most part, 
however, are not unmanageable. 
In fact, used units are moving at 
a good clip. 

One of the largest operators in 
Detroit said last week: “Last month 
was the best December I can re- 
member. I don’t see any reason 
why the business shouldn’t keep 
right on barreling along.” 

This fits in with the consensus 
of field reports, which shows sales 
holding even, with little or no 
change in the used-car stock situa- 
tion. 

” + * 

OME used-car operators, how- 

ever, fear that in the midwinter 
months, new-car sales May con- 
tinue full blast while used-car sales 
taper off a bit. This, they feel, 
might shove used-car inventories 
out of line before the spring sell- 
ing freshet balances things again. 

At any rate, used-car market 
prices were shaken by adjust- 
ments last week. 

The price spread between models 
wound up as follows (previous 
week’s spread in parentheses): ’55 
to '54, $518; ’54 to '53, $611 ($646); 
’53 to ’52, $329 ($343); 52 to '51, $248 
($215); ’51 to 50, $111 ($143); ’50 to 
49, $141 ($142); 49 to 48, $54 ($95), 
and ’48 to ’47, 47 dropped from in- 
dex last week ($45). 


Studebaker Speedster in Production— 


Originally designed as a show car, the Studebaker Speedster now is in limited 
production on a special-order basis. Two two-tone combinations in tri-level separation 
are offered. The car, with a 185-horsepower V-8 engine, comes with power steering, 
power brakes. either Automatic Drive or overdrive, wire wheel discs, whitewall tire; 
and backup lights. Advertised-delivered prices are $3,479.29 for the Automatic Drive. 
equipped car, and $3,371.04 for the model with overdrive. 


Big Show Tests Sales 


Dealers, Makers Turn On Merchandising Steam 
As 47th Chicago Exhibit Kicks Off 


By Maynard M. Gordon 
News Editor 

CHICAGO. — Sights trained on 
record-shattering floor sales by an 
estimated half a million spectators, 
the 47th annual Chicago Auto Show 
wheeled into the national limelight 
Saturday. 

A $10,000,000 array of new-car, 
truck and allied exhibits will lure 
Chicagoland’s motor fans into the 
International Amphitheatre un- 
til Sunday night. 

On view are 155 car models in 18 
U. S. makes, 60 truck models in 
eight U. S. lines and 42 engineer- 
ing, accessory, parts equipment and 


GM Plans $325 Million Sale of Stock 


NEW YORK.—An additional $325 
million in capital funds will be 
raised by General Motors through 
the sale of common stock, the cor- 
poration announced last week. 

Harlow H. Curtice, president, 
and Alfred P. Sloan jr., board 
chairman, said proceeds from the 
issue would be used partly for 
GM’s program of capital expendi- 
tures and partly for working 
capital. 

They said the stock would be off- 
fered to the holders of GM common 
stock in the ratio of one new share 
for each 20 shares currently held. 

On the day the new issue was 
announced, GM common stock 
rose $7.25 for the day, to hit a 
new high of $105.12. 

Next day the stock opened at $99 
a share. The rise the day before was 
attributed to rumors of a stock 
split. 

GM plans to file a registration 
statement relating to the issue with 
the Securities and Exchange Com- 
mission about Jan. 20, they said, 
with the offering to stockholders 
planned for early February. 

Curtice and Sloan said a nation- 
wide group of investment firms 
headed by Morgan Stanley & Co. 


Business Barometer 


Auto Production — 175,510 cars, 
trucks in week vs. 143,523 year ago. 

Bankruptcies — 152 in week vs. 
150 year ago. 

Business Volume—108.8 of 1935- 
39 index vs. 216.8 year ago. 

Department-Store Sales — 16 
percent ahead of year earlier. 

Freight Loadings — 561,079 cars 
vs. 480,978 year ago. 

Manufacturer Sales—$24.6 bil- 
lion in November vs. $24.5 billion in 
October. 

New-Car Sales — 4,624,319 to 
date vs. 4,993,894 year earlier. 

New-Truck Sales — 719,079 to 
date vs. 813,222 year earlier. 

Oil Stocks—265,391,000 barrels, o 
102,000 drop in week. 


Steel Output — 80.5 percent of 
capacity vs. 77.6 percent last week. 


Used-Car Price Index — $904 


overall January average vs. $683 in 


December. (‘55 models 
models dropped.) 

Wholesale Prices—109.8 percent 
of 1947-49 average vs. 109.6 week 
before. 


added, ‘47 


* * * 


Common Stocks 
Jan. Dec. 1954-55 


29 ~—s High Low 
Am. Motors 12% 11% 14% 9% 
Chrysler 69%, 70% 74¥q 56% 
GM 97%, 97 107% 58% 
Kaiser 2% 2 2% 1% 
S-P 14% 13% 15% 10% 


Average 39.32 39.02 


will be formed to underwrite the 
new issue. 


The corporation’s capital ex- 
penditures totaled over $2,100 mil- 
lion during the six years ended 
Dec. 31, 1954, including expendi- 
tures of approximately $750 mil- 
lion in 1954. This is about $1,260 
million in excess of depreciation 
charges for the period. 

In January, 1954, a program of 
capital expenditures was announced 
by GM calling for an outlay of about 
$1,000 million during 1954 and 1955. 

As the program has developed, 


FTC Chief Labels 
GM as ‘Too Big; 


Sees No Solution 


WASHINGTON. — General Mo- 
tors has made no comment on the 
statement by Edward F. Howrey, 
chairman of the Federal Trade 
Commission, that GM is too big. 

On the National Broadcasting 
Co.’s “American Forum” television 
program, Howrey said that despite 
his belief that GM is too big he 
does not know what can be done 
about it. 

Also on the program was Wen- 
dell Berge, a member of the attor- 
ney general’s committee surveying 
the antitrust situation. 

In a discussion of the recent 
auto-industry mergers, Berge said 
he thought the Government should 
also concern itself with whether it 
could “do something about GM.” 

Howrey replied, “I would be the 
last to deny that there’s an unfor- 
tunate concentration in the auto- 
mobile field. 

“I don’t believe in concentration. 
I think GM is too big. I think U. S. 
Steel . . . may be too big. Let’s con- 
cede it (GM) is too big.” 

But, Howrey added, the Govern- 
ment then must consider “what we 
can do about it.” 

He said it was the existence of 
“three giants” in the auto industry 
which led the Federal Trade Com- 
mission to approve the mergers of 
Kaiser - Willys, Nash - Hudson and 
Studebaker-Packard. 


Curtice and Sloan said, it has been 
found necessary to plan for addi- 
tional expenditures above those 
earlier contemplated. In addition to 
these expenditures of $750 million 
in 1954, expenditures in 1955, prin- 
cipally for machinery and equip- 
ment, are estimated to be in the 
neighborhood of $500 million, which 
will bring the total for these two 
years to approximately $1,250 mil- 
lion, they said. They pointed out 
that there will be additional ex- 
penditures in 1956. 

From 1949 through 1954, they 
said, the increased plant and work- 
ing capital requirements have been 
met by retained earnings, which 
have amounted to approximately 
$1,500 million, and the sale early in 
1954 of $300 million of 3% percent 
debentures. : 


Message Network— 


Chrysler Corp. has installed an_ inter- 
office communication system in the Detroit 
area which transmits photographs, letters, 
drawings, penciled notes and the human 
voice. According to C. Ll. Horner, super- 
visor of systems and procedures, the 
facsimile process will start in the central 
records department in the John R plant 
and will be received at the Highland Park 
offices. Installation of additional machines 
is planned. Called Electrolytic Facsimile, 
the system was developed and built by 
International News Service. 








educational displays. A number of 
futuristic-type cars are included in 
the car exhibits. 


The current Chicago show, billed 
as the “nation’s No. 1 auto show’ 
by the sponsoring Chicago Auto- 
mobile Trade Assn., again lived up 
to its reputation as a magnet for 
executives of all companies in the 
industry. 

The usual marathon of dealer 
meetings and press conferences 
was on the agenda as vehicle 
makers pulled all stops in an 
opening gambit for public atten- 
tion and/or sales response this 
coming year. 

Stretched out on the Amphithea- 
tre’s 152,000 square feet of exhibit 


‘| space are an unequalled number of 


cutaway chasses, bodies, engines, 
steering systems and automatic 
transmissions. 


The last of the ’55 model press 
announcements appeared last week 
in time for public car showings at 
the Chicago, Houston and Wash- 
ington shows—all under way this 
week. 


Earl T. Zweifel, president of 
CATA, expressed confidence that 
the 1955 show not only will stimu- 
late sales among Chicago dealers, 
but also will be a boon to manu- 
facturers in starting a nationwide 
trend upwards in new-car business. 

A preview of the show was tele- 
vised to a midwest audience for 
two hours, prior to the formal op- 
ening of the exposition Saturday 
by Mayor Martin H. Kennelly. 


One of the highlights was the 
presentation by the mayor of $700 
in U. S. savings bonds to winners 
in Chicago high school “traffic 
safety” slogan contests. 


The show reveals something new 
in decorations this year. An ultra 
modern motif is used, with neutral 
tones of gray, silver and off-white 
forming the overall background for 
the show’s exhibits. 

e * * 


Experimental L-M Futura 
Bows at Chicago Show 


CHICAGO. — An experimental 
Lincoln-Mercury car over 18 feet 
long and only 52.8 inches high went 
on public display for the first time 
Saturday at the Chicago Auto 
Show. 

Called the Futura, the roadster 
has a special Lincoln chassis and 
a body fabricated by Ghia, of Turin, 
Italy. The center section of the 
plexiglas passenger - compartment 
canopy pivots when the door is 
opened so that a passenger may 
step into the car in an almost erect 
position. 

The Futura is seven feet wide 
and has a 126-inch wheelbase. [ts 
ultra-modern design and advanced 
V-8 engine will be the subjects for 
extensive studies in actual road 
testing, according to L-M, which 
teamed with Ford engineers in <de- 
veloping the Futura. 
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WHILE I am sojourning in Cali- 

fornia, guest columns are be- 
ing conducted by ex-presidents of 
NADA. 

Ialways worried about the health 
of the president who served in 1952. 
While he is a robust man, the job 
ig crucifying, involving as it does 
constant travel not only to the 
Washington headquarters but to 
various other cities, meeting with 
the executive and other committees 
of the association, as well as ad- 
dressing many of the state conven- 
tions. 

I am glad to report that R. D. 
McKay, who is a Chrysler-Plym- 
outh dealer in Wichita, withstood 
the personal punishment and 
grind, having served as chief offi- 
cer of the association for 1952 
and still serving the association 
as director from Kansas. 

In spite of his many current du- 
ties and the fact that he has reach- 
ed an age and a position of life 
where one usually takes it easy, I 
am thankful, as I am sure you will 
be, that he has volunteered to serve 
the trade further by contributing 
the following column: 

* * * 


New Pattern in Wind 
Es THERE to be a different plan 
of car distribution in the near 
future? There are many dealers 
who believe there is. There are 
even some indications that the car 
buyer is ready and willing to ac- 
cept a new method of car distri- 
bution. 

Present interpretations of the 
Sherman and Clayton antitrust acts 
by the Department of Justice, as 
stated by Attor- 
ney General 
Brownell and 
Judge Stanley 
Barnes, present 
head of the Anti- 
trust Division of 
the Department 
of Justice, lend 
further credence 
to the possibility 
of this change 
from the current 

R. D. McKay merchandising of 
new cars by the manufacturers, 
which now sell their product to the 
public through appointed “dealers” 
with whom they have a sales agree- 
ment. 

What has created this possible 
change in the retail selling of cars? 

1. The interpretation by the 
then attorney general of the U.S., 
J. Howard McGrath, who, as a 
substitute speaker on the NADA 
convention program in 1947 at 


‘Atlantic City, in one statement 


tore down a merchandising pro- 
gram of some 40 years of opera- 
tion when he said in effect that 
a merchant can sell in any mar- 
ket, at any price and to whom- 
ever he wishes without restric- 
tions of any kind. 

2. This statement was further 
discussed openly the same evening 
at a reception given the attorney 
general by Rhode Island dealers, 
where he again reiterated his inter- 
pretation of the two antitrust acts. 

3. There has never been a Fed- 
eral Court decision on this inter- 
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Dealers tell me 


By John 0. Munn 


AUTOMOTIVE NEWS, JANUARY 10, 1955 
U. 8. Court Also Voids Titling Act... 


Dealer Licensing Law 
Upset in Colorado . 





pretation. What position the auto- 
mobile manufacturers have taken, 
and their fear of Federal prosecu- 
tion under the two acts, is evident 
by the changes made by the manu- 
facturers in their dealer sales 
agreements shortly after the Mc- 
Grath statement. It is generally 
presumed the Department of Jus- 
tice began preparations to take 
action following the attorney gen- 
eral’s statement. 
+ * * 


Time of Decision Nears 


ao dealers are fast ap- 
proaching the time when a de- 
cision must be made by them. 

Should a Federal Court interpre- 
tation of the two antitrust acts be 
asked for and given? 

Does the manufacturer have the 
right to protect his selling agree- 
ment by law? Does he want to? 

Should an automobile dealer be 
privileged by law, rather than by 
the manufacturer’s especially 
granted permission, to handle more 
than one make of car? 

Should the dealer be an inde- 
pendent merchant similar to the 
department store, men’s clothing 
store or grocery, and have a free 
market to buy from and to sell to 
whomever he chooses; or should 
he buy and sell as he is told he can 
by the attorney general? 

Why should there be quotas, 
percent of price class, magazine 
subscriptions, paid-for catalogs, 
per-car charges for television or 
other advertising, or both, when 
the manufacturer still insists on 
exclusive representation, yet af- 
fords no protection to its enfran- 
chised dealers? Under the exist- 
ing conditions, why should the 
manufacturer have the right to 
say what money I, as a franchise 
dealer, should spend for what, 
and what I get for the money I 
spend? 


The independent, on the other | 


hand, does have complete control 
over his overhead—rent, advertis- 
ing, manpower, etc.—and generally 
without parts stocks, repair equip- 
ment, special tools, and with no one 
making the rules for him to follow. 
He and he alone makes his own 
rules—free enterprise far beyond 
what a franchise dealer can even 
dream about, let alone do. Is this 
the new deal? The fair deal? Is 
this what the public, the manufac- 
turer and the Government want out 
of us as franchise dealers? 

No, I think the public wants a 
product which has the manufac- 
turer’s protection, the dealer’s pro- 
tection, and the dealer’s ability fi- 
nancially and otherwise to protect 
the car buyer’s investment in see- 
ing that his automobile runs prop- 
erly, gives the value in transporta- 
tion he was told he would get and, 
in addition, provides a fair market 
for its resale when he is ready to 
dispose of it. 

* x © 


The Public Decides 


q“an all this be done by the inde- 
pendent today? Generally 
speaking, no. The investment would 
be prohibitive and would eliminate 
the very competition which has 
made the owner a free buyer in a 
free market, giving him a new car 
at a fair price, seeing he gets high 
value in transportation while he is 
the owner, and then accepting that 
car in lieu of money as part of the 
purchase price of a new, later 
model or a lower-mileage, better 
piece of transportation at a price 
he can afford to pay, or at least a 
market price. 

And when I say market price, 
that is just what I mean. Re- 
gardless of what price is set on 
the new car, or the used, it is the 
car buyer who determines what 
the price of the car is. No matter 
how the true price is presumed 
to be set, neither the manufac- 
turer nor the dealer has the final 

(Continued on Page 35, Col. 4) 





Anti-Bootlegging Bill, 
Excise Repealer Due 

WASHINGTON.—A bill calling 
for complete repeal of all auto- 
motive excise taxes was slated for 
introduction in the Senate by 
Senator Potter, Michigan Repub- 
lican, Thursday as Automotive 
News went to press. 

Meantime, Rep. Shepard Crum- 
packer, Indiana Republican, re- 
vealed that he plans to reintro- 
duce in the House this week his 
anti-bootlegging bill which the 
House passed in the last session 
of Congress. Minor revisions are 
being considered. 








DENVER. — Colorado’s dealer li- 
censing and titling laws both vio- 
late the U. S. Constitution, accord- 
ing to a ruling handed down at a 
special three-judge Federal Court 
hearing. The decision permanently 
enjoined State officials from en- 
forcing the two laws. 

Effect of the ruling, brought by 
Chief Judge Orie L. Phillips of the 
10th U. S. Judicial Circuit and Lee 
Knous and Jean S. Breitenstein, 





Minneapolis Dealers Choose Officers— 


Sid Kline (right), new president of the Minneapolis Automobile Dealers Assn., 


receives the gavel from John R. Schaefe (left), retiring president, who becomes a 
member of the board. !:i center is Leo B. Faricy, general manager of the association. 





Only 12 Dealership Votes 
Won by Unions in ’54 


By Joseph M. Callahan 
Staff Writer 

ESPITE the “sound and fury” 
raised in 1954 by the organizing 
drives of the AFL Teamsters and 
the AFL Machinists, 

the unions succeeded 

in winning National 

Labor Relation 

Board elections in 

only 12 of the na- 

tion’s 42,000 auto dealerships, ac- 
cording to an unofficial compilation. 

During last year there were 39 
NLRB representation elections. In 
27 elections the workers voted 
against being represented by a un- 
ion. There were 358 votes cast 
against the unions and 236 votes 
for the unions. 

Of the 12 union NLRB victories, 
the AFL Machinists won four, the 
CIO Auto Workers won three, the 
AFL Teamsters won two, an inde- 
pendent union won one, the CIO 
Retail Workers won one and a 
Teamster-Machinist combine won 
one. 

* * ” 
7s compilation also showed 
that auto salesmen voted for 
the union in only three of 12 elec- 
tions in which they participated 
and that shop workers voted for 
the union in nine of 19 elections. 
There was no record of the voting 

unit in eight elections. 

A state breakdown of the elec- 
tions revealed that unions lost 
nine of 10 dealership elections in 
Louisiana, four of six in New 
York, four of six in Missouri, 
three of four in Michigan, two of 
three in Pennsylvania, one of two 
in Washington and two elections 
in Florida. , 

The unions triumphed in two 
dealerships in North Dakota, one in 
Ohio and one in Rhode Island. The 
unions lost one election in Wash- 
ington, D. C., and one in California. 

- * * 


F COURSE, these statistics do 

not tell the whole organizing 
story. In a number of dealerships, 
the managements recognized that 
their men were unionized and 
agreed to “consent” elections, with- 
out asking for intervention by the 
NLRB. 

On the other hand, between 10 
and 15 elections were not held be- 
cause the petitioning unions with- 


drew their election requests. Usu- 
ally these withdrawals occurred 
after lengthy delays in which un- 
ion strength ebbed. 

In addition, there were a score 
or more of dealership elections 
which the NLRB refused to con- 
duct because the dealerships did 
not come under NLRB jurisdiction. 

The compilation showed clearly 
something that management and 
some labor officials have recently 
concluded: That the least amount 
of organizational progress can be 
made among the salesmen and that 
shop personnel are much more 
union-conscious. 

Still unanswered is the $64 ques- 
tion: 

“Can auto salesmen form an ef- 
fective labor union?” 

” * - 
ANY labor officials are admit- 
tedly pessimistic. Said one or- 
ganizer: 

“Salesmen are the toughest peo- 

Ple in the world to organize. They 
«(Continued on Page 35, Col. 1) 


Cote Shows Students How Cars Work— 


the two Federal district judges for 
Colorado, nullifies: 

1. The dealer licensing law, 
passed by the 1945 Legislature 
and since amended. It required 
all out-of-state car dealers who 
did any business in Colorado to 
set up and maintain a principal 
place of business in the State. 

2. The titling law, passed by the 
1954 Legislature. It required all 
dealers to get Colorado titles as 
soon as they brought cars across 
the State line for sale purposes. 

The ruling supported contentions 
by two out-of-state dealers, W. C. 
Burnett of Lubbock, Tex., and Jesse 

Chase of Pocatello, Id., that the 
State laws violate Section 8 of the 
Federal Constitution’s Article I. 
That article gives Congress sole 
power to regulate interstate com- 
merce. 

Omer Griffin, first assistant to 
Colorado Attorney General Duke 
W. Dunbar, said the State may 
appeal to the U. S. Supreme Court 
after studying the written judg- 
ment. 

The judicial trio preceded the 
ruling with a declaration that the 
Federal courts have jurisdiction 
over the issue, despite Griffin’s 
claims that the matter should be 
decided in the State courts. 

The dealers had presented testi- 
mony at earlier hearings showing 
it would cost a minimum of 5,000 
a year to set up and maintain a 
business headquarters. They also 
contended the volume of their trade 
in the state would mean an annual 
outlay of $20,000 by each. 

Burnett and Chase conducted 
all their business through two 
auto auctions, which did an over- 
all $33 million business in the 
past fiscal year. About $19 mil- 
lion of the total represented sales 
of autos to out-of-state dealers. 
They objected to the titling law 
because to purchase the $1.50 Colo- 
rado title on cars brought here for 
resale, an out-of-state dealer had 
to meet the requirements of the 
dealer licensing law. 


Damerow Elected Head 
Of Oregon Dealer Group 


BEAVERTON, Ore.—Washington 
County Automobile Dealers’ Assn. 
has elected Herb Damerow of Da- 
merow Ford Co. its new president. 

Other officers are H. P. Vermilye, 
owner of Vermilye Motors in Ti- 
gard, vice-president; Don Cady, 
Cady Motors, Hillsboro, secretary, 
and Carl Bunge, Bunge-Hill Mo- 
tors, Hillsboro, treasurer. 


Zanesville Show 


ZANESVILLE, O.— Muskingum 
County dealers will hold an auto 
show in the spring. The committee 
in charge is composed of Charles 
Morrison, chairman; Earl Swingle, 


| Jack Crawmer, and Edward Archer. 








A group of vocational students visits Fall River Buick Co., Inc., Fall River, Mass., at 
the invitation of Thomas Cote, president, to view Buick's triple-sealed chassis and to 
study mechanical features of the 1955 models. 
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L. A. Vehicle Work Pushed... 
Anti-Smog Devices 


In Sight, SAE Told 


DETROIT. — Anti-smog devices 
for Los Angeles County’s 2,210,000 
cars and trucks are moving swiftly 
through the automotive industry’s 
research mills. 

Members of the Society of Auto- 
motive Engineers learned of the 
smog fight’s progress in symposium 
papers to be presented today (Jan. 
10) as the opening highlight of the 
SAE’s golden anniversary meeting 
here. 

Five engineers from General 
Motors Research Laboratories 
and eight California scientists 
gave the engineers a full run- 
down of the latest developments 
in a concerted campaign to find a 
remedy for the man-made contri- 
bution to Los Angeles smog. 

Emphasizing the auto industry’s 
conviction that smog is a problem 
peculiar to Los Angeles, GM chem- 
ists declaring that any innovation 
for reducing hydrocarbons in ex- 
haust gas would be carefully tested 
before it is made available in the 
affected area. 

One of the California papers 
called for a 60 percent cut in ex- 
haust hydrocarbons, while another 
said a 90 percent “overall removal” 
was needed to allow for an ultimate 
population of 10,000,000 persons in 
the Los Angeles basin. 

The SAE symposium members 
agreed that vehicle exhausts are a 
major cause of air pollution, with 
the greatest emission occurring 
during deceleration and idling. 

The Air Pollution Control Dis- 
trict of L. A. County was told in 
October that the auto industry 
was testing an engine device for 


Indiana Dealers 
Seek Voice at 


Finance Hearing 


INDIANAPOLIS. — The Indiana 
Automobile Dealers Assn. has taken 
steps to insure that dealers’ views 
will be presented at the hearing in 
which 25 finance firms are suing 
Universal C.I.T. Credit Corp. be- 
cause of its liberalized dealer re- 
serve policy. 

The 25 finance firms have filed a 
complaint with the State Depart- 
ment of Financial Institutions 
charging that Universal C.ILT. is 
attempting to monopolize business 
by paying dealer reserves in excess 
of 2, 3 and 5 percent—a practice 
recently approved by the Indiana 
Supreme Court. 

At a meeting, IADA directors au- 
thorized the employment of counsel 
to request that a dealer represen- 
tative be granted the right to testi- 
fy at the forthcoming hearing. 

“Since dealers, as a third party, 
will be vitally affected by the out- 
come of this case,” the association 
said, “it was instructed that IADA 
intercede in the hearing and in the 
litigation if any should ensue.” 

In order to bring about a court 
test of the present law, it is ex- 
pected that the State financial de- 
partment will issue a cease-and- 
desist order against Universal C.I.T. 


Hudson °55 Goal: 
125,000 Sales 


MILWAUKEE.—N. K. Van Der- 
zee, sales vice-president, disclosed 
Wednesday that Hudson is shooting 

for 125,000 car 
sales this year. 
This objective in- 
cludes Metropoli- 
tans and Ram- 
blers, as well as 
newly-intro- 
duced Hornets 

and Wasps. 
At ceremonies 
marking the start 
of Hudson pro- 
duction at Nash 
N. K. Van Derzee = niants in Wiscon- 
sin, Van Der Zee also revealed that 
Hudson is building its dealer force 
from a low of 1,200 to 2,000 and 
has boosted its advertising and 
merchandising budget by 35 to 40 

percent. 


improving combustion. This news 
was announced then by Charles 
A. Chayne, chairman of the engi- 
neering committee of the Auto- 
mobile Manufacturers Assn. and 
engineering vice-president of GM. 

GM technicians addressing to- 
day’s air pollution symposium were 
F. G. Rounds, P. A. Bennett, G. J. 
Nebel, J. T. Wentworth and W. A. 
Daniel. California representatives 
included G. P. Larson, J. C. Chip- 
man, E. K. Kauper, A. J. Haagen- 
Smit, Margaret M. Fox, W. L. Faith, 
D. H. Hutchison and F. R. Holden. 

More than 1,500 members of SAE 
were gathered in’ the Motor City 
for what promised to be one of the 
most informative and stimulating 
“conventions” in the Society’s 50 
years. 

“The Next 50 Years” is the meet- 
ing keynote and the subject for the 
annual banquet address to be given 
Wednesday night by Dr. C. F. Ket- 
tering, “dean” of GM research and 
1918 SAE president. Kettering also 
is a trustee of the Southern Cali- 
fornia Air Pollution Foundation. 

The future of auto bodies will be 
explored by H. E. Chesebrough, of 
Chrysler, and E. S. MacPherson, of 
Ford, in talks Thursday. Raymond 
Loewy, Studebaker consultant, will 
discuss “The Next 50 Years in 
Styling” Thursday, while the auto 
industry’s potential use of atomic 
energy will be outlined Tuesday 
night by A. Tammaro, assistant 
general manager of the U. S. 
Atomic Energy Commission. 

The trucks, trailers and buses 
of tomorrow will be the topics of 
O. A. Brouer, of Swift and Co., 
and C. A. Lindblom, of Interna- 
tional Harvester. 

Maurice Olley and R. F. Sanders, 
both of Chevrolet, will speak Wed- 
nesday on “Progress in Passenger 
Cars” and “The New Chevrolet V-8 
Engine,” respectively. The automo- 

(Continued on Page 35, Col. 2) 


Mercury Four-Door with Hardtop Styling— 


This four-door sedan with hardtop styling will be added to Mercury's new Montclair 
series. With a height of 581 inches, the car is almost three inches lower than sedans 
in the Custom and Monterey series. Production is scheduled for early spring. 


100-Day Packard ‘Drive’ 





Nets 828 New 


Dealers 


(Continued from Page 2) 


general sales manager for Pontiac. 

The work that Nance had cut 
out for O’Madigan was casually 
sketched at an executive meet- 
ing, where Nance was quoted as 
saying: “Mr. O’Madigan, if we 
don’t have 2,000 dealers by Christ- 
mas, Pll not have a very merry 
Christmas. Neither, Mr. O’Madi- 
gan, will you... .” 

That was August. 
went to work. 

The goal of his program, as he 
sketched it out, was to fill open- 
point areas with Packard dealers, 
placing strong emphasis on con- 
verting competitive dealers and 
volume-minded dealers accustomed 
to doing business on a big scale. 

O’Madigan had his sights trained 
particularly on prewar dealers, be- 
cause of their extensive competitive 
experience. 


O’Madigan 


ok * * 
ees explains: “The ex- 
perienced operator will sell 
more cars on a Saturday afternoon 


Canada’s Outlook Rosy 


More Jobs, Higher Buying Power, Hike in Sales 
Forecast by Automotive Executives 


MONTREAL. — Canadian auto- 
motive executives generally are op- 
timistic in regard to 1955 and most 
forecast increased sales. 

Louis Michelin, managing direc- 
tor of Austin Motor Co. (Canada), 
Ltd., declared that in 1954 the in- 
dustry had a “shakedown” year. 

“The weak and inexperienced 
have fallen by the wayside,” he 
said, “and there have been amal- 
gamations which should strengthen 
the industry, particularly from the 
viewpoint of the remaining inde- 
pendents. 

“In 1955, competition will be 
healthy, more cars will be sold, 
and I have high hopes that prjces 
can be brought down through 
mass production and more ration- 
alization.” 

He also urged removal of the ex- 
cise tax on autos. 

D. C. Gaskin, president of Stude- 
baker Corp., believes that “compe- 
tition will be a real factor in ’55,” 
but says sales of cars can hardly 
be expected to exceed 1954. Some 
increase in truck sales may be ex- 
pected,” he said. 

Gaskin also blamed the excise 
tax for holding sales down, and 
said “relief from this $80 million 
impost could have an important 
effect on the automobile and 
parts manufacturing industry.” 

Gaskin believes, however, that 
“we can look to 1955 with confi- 
dence in the real achievement of 
Canada.” 


Another optimist, E. C. Row, 
president and general manager of 
Chrysler Corp. of Canada, sees the 
year ahead as “a continuance of 
the trend toward normalcy which 
began to develop in 1953. 


“With international tensions 
somewhat eased, Canada should 
continue to grow and prosper,” he 
said. “There is excellent reason to 
expect industry and business to 
thrive and to provide jobs and the 


purchasing power that goes with 
those jobs, in good abundance.” 

Chrysler also expects to estab- 
lish new records in employment 
and production, Row says. 

“Competition will be the greatest 
since 1939 and success will depend 
upon the twin factors of good 
value and salesmanship.” 

W. A. Wecker, president of Gen- 
eral Motors of Canada, said there 
are indications that new capital 
will continue to support the growth 
of the national product at roughly 
the same high rate it has reached 
in the last few years. 

“In addition to new investment, 
projects launched in recent years 
should pass the construction stage 
and begin contributing substantial- 
ly to the national economy,” said 
Weeker. 

“These are the basic indices of 
our economy, and they point to a 
good business year in 1955. They 
are, however, not a guarantee of 
universal prosperity,” Wecker said. 

“A more realistic tax structure is, 
perhaps, the country’s most press- 
ing need in 1955. With it, the level 
of business in Canada should be 
high,” he said. 


L-O-F Board Approves 
$25 Million Expansion 


TOLEDO. — Directors of Lib- 
bey-Owens-Ford Glass Co. have 
authorized a $25 million expan- 
sion of plate and automotive 
glass manufacturing facilities, 
according to John D. Biggers, 
chairman. 

The program, which will begin 
in 1955, provides for improve- 
ments at the Rossford and East 
Broadway plants in the Toledo 
area and at the Ottawa (IIl.) 
plant. Within the last three years, 
L-O-F has spent $40 million for 
expansion. 





by accident than the inexperienced 
one will sell working all week on 
purpose.” 

The drive got under way in Sep- 
tember. 

Every zone manager and regional 
manager was ordered to do nothing 
else but work on open points to 
sign new dealers for Packard. 

“That way,” O’Madigan says, 
“they could have no excuse for not 
producing. They had nothing else 
to do.” 

* + * 

———— couldn’t have picked 

a tougher time to sign dealers, 
he says. Competition of the tooth- 
and-nail type was flourishing and 
Packard was between model runs. 

“We couldn’t even show our 
prospects a picture of a new car,” 
O’Madigan says. Later on, how- 
ever, prospects not only got to see 
pictures of the ’55s (but some at- 
tended dealer previews. 

The dealer program, O’Madigan 
says, was sold on a basis of Pack- 
ard’s modernized manufacturing 
system and the firm’s progress with 
such products as the new engines 
and torsion-bar suspension system. 

Other dealers, he says, were sold 
on the basis of Packard’s quality- 
control program and the widening 
of its price coverage from 13 per- 
cent of the market to 21 percent. 

O’Madigan spent nearly half of 
his time in the field during the 
campaign—checking his men and 
spurring them on. He drew on ex- 
perience acquired in the Pontiac 
dealer development program of the 
’°30s, when he turned in sparkling 
performances in three different 
zones. 

+ * x 

"MADIGAN and his 72 field men 

barely made the deadline. He 
says the field dispatch putting 
the dealership total over 2,000 
reached his desk only 90 minutes 
before his final report to Nance 
was due. 

A few more than half of the fran- 
chises were signed by Studebaker 
dealers who will function as dual 
outlets. The Studebaker duals were 
limited to towns under 25,000, al- 
though some Studebaker dealers in 
larger towns were dualled with 
Packard-only franchises and will 
not handle Clippers. 

O’Madigan intimated, for the fu- 
ture, that he had something up his 
sleeve along the Packard-only line. 

+ * x 


ven to 15 percent of the new 
dealers dropped other lines to 
sign with Packard and a few were 
dualled with makes other than 
Studebaker. A few top-grade used- 
car dealers also were taken on. 

All signed Packard’s standard 
sales contract, O’Madigan says— 
the same contract held by all ex- 
isting Packard dealers. 

The new dealerships cover 778 
towns where Packard hasn’t been 
represented in postwar years, he 
says. 

O’Madigan leans back in the 
chair of his utilitarian office, ticks 
off his fingers and murmurs: “And 
every town has a doctor, lawyer, 
banker... .” 

—Rosert M. LigNert 


Studebaker Hires 
Keller for Sales 


Van Nortwick Gets 
Top Truck Post 


SOUTH BEND. William A, 
Keller took charge of Studebal.er 
domestic sales last week in a ccn- 
tinuing series of administrative re- 
alignments initiated by James J. 
Nance, Studebaker-Packard presi- 
dent. 

Keller, 46, resigned as national 
used-car manager of Lincoln-Mer- 
cury.to become Studebaker general 
sales Manager. 

In other changes, Courtney 
Johnson was named head of S-P’s 
governmental office in Washing- 
ton and L. F. Van Nortwick re- 
placed Johnson as general man- 
ager of the Studebaker truck di- 

vision. 

Nance also announced formation 
of Studebaker-Packard of Canada, 
Ltd., which in consolidating the ac- 

tivities of the two divisions will 
seek to expand its dealer organiza- 
tion through a new development 
program. D. C. Gaskin, formerly 
president of Studebaker of Canada, 
is the president of S-P of Canada, 
with headquarters in Hamilton, 
Ont. 

As chief sales executive of Stude- 
baker, Keller assumes responsibili- 


W. A. Keller Courtney Johnson 
ties held previously by C. K. Whit- 
taker, 65, who retired Dec. 31. Whit- 
taker will reside in California, 
where he will remain as a Stude- 
baker consultant. 

Keller, in reorganizing the Stu- 
debaker sales department, will 
select a new job for Paul R. 
Davis, from whom he acquired 
the title of general sales man- 
ager. Davis, 51, has been with 
Studebaker for 31 years, serving 
the last 10 years as general sales 
manager. 

Keller joined L-M in January, 
1950, after serving with that divi- 
sion’s advertising agency, Kenyon 
& Eckhardt. Before that, he was 
sales promotion manager at Nash. 
He entered the auto business in 
1931 at Dayton. 

Johnson, 63, has devoted the ma- 
jor portion of his time during the 
past 15 years to serving as liaison 
representative between Studebaker 
and the government. In 1951 - 52, 
he also was director of the motor 
vehicle division of the National 
Production Authority, and still is a 
Department of Commerce auto con- 
sultant. 

Van Nortwick headed Dodge 
truck sales from 1945-52, after 
which he was an executive for a 
Dodge dealership in Detroit. He 
entered the auto business in 1924 
with Dodge Bros. 

Executives of Studebaker-Pack- 
ard of Canada, under Gaskin, are 


D. C. Gaskin L. Van Nortwick 


as follows: G. E. Grundy, comp- 
troller and administrative head; 
F. C. Williams, director of sales 
analysis and planning; T. Pryde. 
general sales manager; L. C. Hof.- 
mens, head of dealer develop- 
ment; C. S. Finkle, works man- 
ager; R. H. Parsons, service 
manager, and R. H. Johnson 
manager of parts and accessories 
There have been set up three S-°? 
sales zones covering Canada, each 
with four district managers. Eas:- 
ern zone manager is R. L. Thom)- 
son; central (Ontario), J. A. Sme:- 
hurst, and western, F. A. Bacon. 
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A Letter 


to the 


Automobile Industry 


Ws EXTEND our congratulations to auto- 
mobile dealers who, in the face of difficulties, 
made 1954 the third largest year in automo- 
bile history. And we express sincere thanks to 
those dealers whose confidence in Universal 
C.1.T. made possible this contribution to their 
activities in 1954: 
Wholesale financing ..... $1,750,000,000 
Retail financing. ....... 900,000,000 
Shop Income to franchised dealers, 
through Service Insurance Companies’ 
adjustments..........4+-+. 27,000,000 

To serve you and your customers, we also ex- 
panded our organization to 39 division offices, 
397 local offices and more than 5,000 employ- 
ees—the largest branch network in the world 
devoted to automobile financing. 

You will remember in the spring of 1954, 


when many faced the year with uncertainty, 


Universal C. I. T. made optimism its keynote. We 
were confident that customers, if aggressively 
sold, would continue to buy cars at a high rate. 

The record you have made in 1954. speaks 
for itself. 

We believe 1955 will be an even better year! 
Our economy is strong. You have dynamic new 
models to sell and public interest is at a peak. 
In addition, some 8,750,000 owners completed 
payments on their present cars during the past 
year —each of them a logical prospect for an- 
other sale. 

Aiming at this huge market, Universal C. I. T. 
will bring dealers our “Continuing Program 
For Developing Dealer Profits” right through 
1955—as we did in ’54—with more tested ideas 
for selling both new and used cars at a profit. 

We continue to be optimistic about the auto- 


mobile business! 


PRESIDENT 


UNIVERSAL C.I.T. CREDIT CORPORATION 
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er Aims... 





Records Made—to Be Broken 


—— a record-breaking wind- 
up to a record-breaking year, 
some car makers—by their own 
admission—are out to break more 
records in 1955. 

That was the conclusion that 
could be drawn last week after 
the industry unleashed the final 
flurry of its traditionally optimis- 
tic turn-of-the-year statements. 

More so than in most years, how- 
ever, the factories had the statis- 
tics to back up their claims. 

Oldsmobile preened itself upon 
having completed its biggest sales 
and production year, and then 
turned its attention to making “his- 

tory” again in the coming 12 
months. 
* * * 

ADIL.LAC was another oldline 

maker that was not content to 
rest on its laurels after having 
swept aside the sales and produc- 
tion records of more than half a 
century. Fieldmen were admonished 
that last year’s sales—put at 120,120 
—must be eclipsed by this year’s 
performance. 

Pontiac took pride in describ- 
ing December as its best produc- 
tion month ever. Advance orders 
were said to be high, and dealer 
stocks low. The division set its 
sights on a round half-million car 
sales in 1955. 

Having shipped 119,047 newly 
built cars out of Detroit in Decem- 
ber, Chrysler Corp. credited itself 
with a record of global significance. 
Never before, said Chrysler, had 
any one company moved any such 
number of cars out of any one city 
in any one month. 

* *“ of 

ORD Motor Co. told of having 

sold a record two million cars, 

trucks and tractors, asserting that 
about one out of every three new 
cars on the road today was a Ford 
product. The company said it an- 
ticipated more competition and bet- 
ter conditions for business this 
year. 

Willys expounded on its role as 
third-largest exporter of com- 
mercial vehicles, noting that its 
foreign sales in 1954 exceeded 
anything since 1913. 

Chévrolet’s story sounded exactly 
as though it had been rehearsed 14 
times prior to last week—which 

truly was the case. The division an- 
nounced that, for the 15th year in 
a row, it had produced more cars 
and trucks than any of its com- 
petitors. 

Buick reported an extraordinary 
December. 

Here are the details: 

x * * 
OLDSMOBILE 

LDSMOBILE is looking forward 

to “another history-making 
year” after wrapping up records 
for both sales and production in 
1954, according to J. F. Wolfram, 
general manager. 

Wolfram said that public accept- 
ance of the 1955 Oldsmobile was 
without precedent in the division’s 
57-year history. 

The yearly sales record had 
fallen as of Dec. 20, Wolfram 
said, with retail deliveries for 
1954 reaching 408,338 cars, includ- 
ing exports. The total will be 
swelled considerably when sales 
figures for all of December are 
available, Wolfram said. 

The former sales record was set 
in 1950 when dealers delivered 395,- 
936 cars, Wolfram said. Sales in 
1953 totaled 324,832, he said. 

Oldsmobile’s 1954 output of more 
than 433,000 units exceeds the 1953 
total of 319,414 by 35% percent, 
Wolfram said, and easily surpasses 
the alltime production record of 
396,757 set in 1950. The record pro- 
duction month was April, with 45,- 
840 cars. 

a * cd 
CHRYSLER CORP. 
HRYSLER CORP. said last week 
that it shipped a record total of 
119,047 cars from Detroit in Decem- 
ber. 

Not only was this the highest 
figure in company history, said 
Chrysler, but it represented the 
greatest number of cars ever 
shipped out of Detroit or any other 
city in the world during a single 
month by one company. 

N. J. Brennan, director of traf- 
fic, said that Chrysler Corp. cars 
moved out of Detroit around the 








clock at the rate of more than 
2.6 a minute. 

Brennan said that 88,770 cars 
were moved by haulaway carriers, 
16,600 by rail, 12,886 by lake freight- 
ers and 791 by other methods. 

The corporation shipped an addi- 
tional 21,346 cars from its Evans- 
ville (Ind.) and Los Angeles assem- 
bly plants. 

The company’s previous record 
was 108,229 cars shipped in Decem- 
ber, 1952. 

* oe a 


PONTIAC 


TOTAL of 48,500 Pontiacs came 

off the assembly lines in De- 
cember, the highest single-month 
production record in the history of 
the division, reports R. M. Critch- 
field, general manager. 

The previous high production 
month was June, 1950, when 47,182 
Pontiacs were produced. 

“Customer orders have come in 
at a fast rate since announce- 
ment of the 1955 line and are 
still running ahead of our pro- 
duction,” Critchfield said. 

“Our dealers have already deliv- 
ered approximately 90,000 of the 
1955-model Pontiacs, and the recent 
rush of business during Christmas 
has reduced their stocks to an 
abnormally low level. At the end 
of December, the national average 
new-car stock was less than two 
cars per dealer.” 

Critchfield said the daily produc- 
tion rate would be higher during 
January than December and pre- 
dicted that approximately 500,000 
Pontiacs would be sold in the 1955 
new-car market. 

* a - 


FORD MOTOR CO. 


PON conclusion of “the first full 
year of competition in our in- 
dustry since before the war,” Hen- 
ry Ford II, president of Ford Mo- 


tor Co., declared that his company’s 
1954 sales records were unequalled 
in its 51 years. 

He said that more than two 
million Ford, Lincoln and Mer- 
cury cars and Ford trucks and 
tractors were sold last year, or 
13 percent more than in 1953. 
“This alltime sales record,” said 

Ford, “permitted the company to 
increase its markct penetration 
from 25.2 percent in 1953 to more 
than 30 percent in 1954.” 

He also put it another way: “To- 
day, about one out of every three 
new cars on American highways is 
a Ford product, compared with one 
out of four a year ago.” 

Ford said that 1955 probably 
would witness the keenest—and 
consequently the healthiest — com- 
petition for the auto business in 15 
years. 

“Also,” he said, “in the year 
ahead we foresee a moderate up- 
turn in business generally. Na- 
tional production should increase 
slightly, employment should con- 
tinue at a high level, and con- 
sumer purchasing power should 
edge upward.” 

Ford said that the company’s 1954 
payroll was more than $950 million, 
with hourly employes earning at 
the average rate of almost $5,000 
a@ year. 

“A good year also was had by the 
company’s car, truck and tractor 
dealers,” Ford said. 

a + * 
CHEVROLET 

TH T. H. Keating, general 

manager, reporting 1954 output 
at 1,739,875 cars and trucks, Chev- 
rolet last week laid claim to pro- 
duction leadership of the industry 
for the 15th consecutive year. 

Keating said that Chevrolet re- 
tained the No. 1 spot for cars and 

(Continued on Page 10, Col. 3) 


Used-Car Bulletin from Detroit... 


Latest Auction Prices 


(Copyright, 1955, by Automotive News) 


(Aptco Auto Auction. Sale every Wednesday.) 


January 5 


(Prices steady. Sold 112 cars out 
of 156 offerings despite rain all day.) 
BUICK—’55 Super Riviera 2-dr., $2,- 

625*. '54 Super Riviera 4-dr., $1,950*. 

52 Super 2-dr., $920*. ‘51 Super 

4-dr., $695*; Riviera 2-dr., $675*. ’50 

Super 4-dr., $450*. 

CADILLAC—’53 (60) Special 4-dr., $2,- 
580* (ps). °52 (62) 4-dr., $1,900*. 
*47 (62) 4-dr., $110*. 

CHEVROLET—’54 Two-ten 4-dr., $1,- 
340*; 2-dr., $1,330*. °53 Bel Air 
2-dr., $1,225; Two-ten station wagon, 
$1,225; 2-dr., $975, $885, $770; 4-dr., 
$925, $865. °52 SL Deluxe 2-dr., 
$685*, $650, $570, $500*; conv., 
$675*; %-ton pickup, $550. °51 SL 
Deluxe 2-dr., $625*, $480*, $475*. ’50 
SL Deluxe 2-dr., $360%, $355*. °48 
SM 4-dr., $125. 


DeSOTO—’50 Custom Sportsman, $530*. 
’49 Custom 4-dr., $420*. 


DODGE—’53 Coronet Diplomat, $1,000; 
Wayfarer 4-dr., $800. °49 Deluxe 
4-dr., $185. 


FORD—’54 Crest (8) Victoria, $1,475; 
Custom (6) 2-dr., $1,130; coupe, 
$1,000. '53 Crest (8) Victoria, $1,- 
250; Custom (8) 4-dr., $1,055*, $1,- 
025*, $960; 2-dr., $1,000*, $960, $930; 
Main (8) 2-dr., $775. ’52 Crest (8) 
Victoria, $965; 4-dr., $825*; Custom 
(8) 4-dr., $760; conv., $570; Main 
(8) 2-dr., $645. "51 Custom (8) 
coupe, $510; 4-dr., $440; 2-dr., $430; 
conv., $410, $400. °50 Custom (8) 
2-dr., $375; conv., $370; Custom (6) 
2-dr., $270. '49 Custom (8) 2-dr., 2 
oo $210. '46 Custom (6) 2-dr., 
$125. 


HUDSON—’51 Pacemaker 4-dr., $455°, 
$300*. 
KAISER—’53 4-dr., $690*. 


MERCURY — ’52 2-dr., $910*, $880*; 
4-dr., $900*. ’51 coupe, $590*. °50 
coupe, $435*; 4-dr., $380*, $375*; 
2-dr., $325°. 

NASH—’53 Ambassador 4-dr., $1,150. 

OLDSMOBILE—’53 (98) Holiday, $1,- 
620* (ps); (88) 4-dr., $1,585* (ps); 
2-dr., $1,460*. '52 (98) 4-dr., $1,150*. 
"S51 (88) 4-dr., $590*. °50 (88) 4-dr., 
$505*. 

PACKARD — '53 Patrician 4-dr., $1,- 
260* (ps). ’51 4-dr., $515*. '50 4-dr., 
$205°. 

PLYMOUTH — °'53 Cambridge station 

$1,080*; Cranbrook coupe, 

4-dr., $830. '52 Cambridge 

$470, $435. °'51 Cambridge 

, $425, $395, $390, $375, $355; 

2-dr., $330. °50 Special Deluxe 4-dr., 
$355, $315. '49 Deluxe 4-dr., $255. 

PONTIAO—’ 54 Star Chief (8) Catalina, 
$1,910*; Chieftain (8) 4-dr., $1,650*, 
$1,615*. °53 Chieftain (8) Catalina, 
$1,475*, $1,450*°. °51 Chieftain (8) 


2-dr., $650*, $575*. 50 Silver Streak 
(8) 2-dr., $415*, $400*; 4-dr., $315*. 
STUDEBAKER—’53 Commander coupe, 
$835°*. 
* * * 


Dec. 29 


(Sleeted all day. Sale way off. Sold 
93 cars out of 156 entered.) 
BUICK—’54 Super Riviera coupe, $2,- 
160*, $2,150*. '53 RM 4-dr., $1,380*; 
Super 4-dr., $1,340*; Special 2-dr., 
$990, $935. °52 Super 4-dr., $960°*. 
’51 Super 4-dr., $635; 2-dr., $630. "50 
Special 4-dr., $425*, $375*. '49 Super 
4-dr., $265. '46 Special 2-dr., $170. 


CADILLAC—’53 (62) coupe, $2,600* 
(ps); 4-dr., $2,300*. °49 (62) 4-dr., 
$695*; (61) 4-dr., $680*. 


CHEVROLET—’53 Bel Air 4-dr., $1,- 
100* (ps); 2-dr., $1,025, $1,000°; 
Two-tan 2-dr., 2 at $915, $895, $880, 
$865, $820; 4-dr., $895, $880, $860°; 
One-fifty 2-dr.. $750, $725. '52 SL 
Deluxe 2-dr., $635, $575, $570, $670; 
4-dr., $610; SL Special 2-dr., $545. 
‘51 SL Deluxe 2-dr., $450. 

CHRYSLER—’50 Windsor club coupe, 
$450°. °49 Saratoga 4-dr., $310. 

DeSOTO—’53 Fire Dome (8) 4-dr., 2 
at $1,090*. 52 Custom 4-dr., $765* 
(ps); club coupe, $635. 

DODGE—’53 Coronet (8) 4-dr., $1,- 
150°; Meadowbrook club eoupe, $780. 
"50 Custom 4-dr., $385; conv., $245. 

FORD—’54 Custom (8) conv., $1,610*; 
Crest (8) Victoria, $1,640*. '53 Crest 
(8) victoria, $1,290, $1,180*; Main 
(6) 4-dr., $815, $750*. '52 Crest (8) 
Victoria, $955; Custom (6) 2-dr., 
$690. '51 Custom (6) 2-dr., $455. '50 
Custom (8) 2-dr., $445; Deluxe (6) 
2-dr., $255, $195. °47 %-ton pickup, 
$220. 

MERCURY—’'54 Monterey Sun Valley, 
$1,820* (ps); 2-dr., $1,620. '50 club 
coupe, $465; 4-dr., $380. 

NASH—’52 Rambier 2-dr., $550, $395. 

OLDSMOBILE—’53 (98) Holiday, $1,- 
650*. '51 (88) 2-dr., $715*. '50 (98) 
4-dr., $505°*. 

PACKARD—’51 4-dr., $435. 

PLYMOUTH—’55 Savoy (8) 4-dr., $1,- 
775. °53 Cambridge station wagon, 
$1,025*; 2-dr., $740; club coupe, 
$705*; Cranbrook 4-dr., $810; club 
coupe, $800. ‘52 Cambridge 4-dr., 
$530. °51 Cranbrook 4-dr., $470; Cam- 
bridge 4-dr., $340. '50 Special Deluxe 
2-dr., $375. '49 Deluxe 2-dr., $250. 

PONTIAC—'53 Chieftain (8) Catalina, 
$1,380*; 4-dr., $1,200*, $1,145*; 2- 
dr., $1,160*, $1,100* (ps). '51 Chief- 
tain (8) conv., $670*, $605*; Chief- 
tain (6) 2-dr., $460. °50 Silver Streak 
(8) 4-dr., $420*. ‘49 Silver Streak (8) 
conv., $270. 

STUDEBAKER—'51 Commander 4-dr., 
$290*. 


*Indicates automatic transmissivn or overdrive, and (ps), power steering. 


Other Auction Reports are on Pages 24, 25 
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Auto Salesman for 30 Years— 


C. A. Howell stands beside a 1955 Chrysler New Yorker just as he stood 30 years 
ago beside a 1925 Chrysler (insert). Howell has sold Chrysler cars for Greer-Robbins, 


Beverly Hills, Calif., since 1924. 





Studebaker Adds Series 


Wrap-Windshield Line Completes ’55 Debuts 
By All ‘Little Three’ Makers 


(Continued from Page 1) 


competitive positioning with Big 
Three cars and the new Hudson, 
Nash and Packard cars. Stude- 
baker opened the ’55 debuts last 
September with facelifted non- 
wrap series. The new Studebaker 
series is in addition to the line 
previously announced. 

Willys cars have been facelifted 
and reduced to two models for the 
new year—a hardtop and a four- 


Goodrich Head 
Asks U.S. to Stop 
Stockpiling Rubber 


AKRON. — Reduction of govern- 
ment expenditures by ending fur- 
ther additions to the national stock- 
pile of crude rubber and disposing 
of crude rubber now in stockpile 
which might be in excess of ton- 
nage required for a national emer- 
gency was proposed here last week 
by John L. Collyer, chairman of 
B. F. Goodrich Co. 

In a letter to Dr. Arthur S. Flem- 
ming, director of the Office of De- 
fense Mobilization, Collyer said that 
“calculations made from published, 
nonclassified figures indicate that 
the United States Government owns, 
within our country’s borders, more 
than 1,200,000 long tons of crude 
rubber having an estimated cost of 
$825,000,000. 

“If so, the Government stockpile, 
plus private stocks in the United 
States, now total more than 1,300,- 
000 long tons. 

“This,” Collyer said, “coupled with 
capacities for the production of 
man-made rubber in the United 
States would, we believe, take care 
of our country’s military and civil- 
ian needs during an allout war of 
six to possibly eight years’ dura- 
a 

Collyer asked the Government to 
answer two questions: 

1. What is the proper stockpile 
level in the light of current military 
knowledge and planning, and con- 
sidering the advancing state of rub- 
ber technology? 

2. How can the present stocks be 
reduced to a lower level in line with 
defense needs without violating in- 
ternational commitments of the 
State Department relating to gov- 
ernmental management of the 
crude-rubber stockpile? 

Discussing crude-rubber require- 
ments in the event of war, Collyer 
recalled that in 1948 a special com- 
mittee from the rubber manufac- 
turing industry made a study of 
crude-rubber requirements. 

At that time, Collyer said, it ap- 
peared that Government and pri- 
vate crude-rubber stocks of 800,000 
long tons would be adequate for 
“any foreseeable situation,” except 
destruction of the rubber stocks or 
of the facilities for producing man- 
made rubber. 


door sedan. The Kaiser 


is un- 
changed. i 
* * * 

HE Packard has more than 100 

advancements, including the 

most powerful engines yet intro- 
duced. Packard Four-Hundred and 
Patrician models have the new V-8 
rated at 260 horsepower. A 275-) 
horsepower V-8 will be used on the 
Caribbean convertible when it 
comes out in a few weeks. 

Other major Packard changes 
include the Torsion-Level suspen- 
sion system and redesigned Twin 
Ultramatic automatic transmis- 
sion. 

The Hudson and Nash both use} 
the same body this year but the 
cars do not appear as twins. Dif- 
ferent grilles, fenders, rear win- 
dows and interiors are used. 

* a * 
OTH have the new 208-horse-| 
power V-8 powerplant and Twin 
Ultramatic. 

The Hudson, which has the 
most changes in its 46-year his- 
tory, now has the Nash unitized 
body, All-Season air conditioning, 
Airliner reclining seats, twin 
travel beds. 

The Willys has a new grille and 
other exterior and interior chrome 
appointments and a chrome mould- 
ing which provides a saparation for 
two-toning. ; 


= * * 

T ALSO was revealed that the 

Studebaker Speedster, a hardtop 
designed as a show car, now is in 
limited production on a_special- 
order basis. 

Fewer than 20 of the cars had 
been made for auto shows and 


See Picture, Page 2 i 


special exhibits. Studebaker said> 
public response caused the decision | 
to put it into production. 

The car, a sporty version of 
the President hardtop, has a 185- 
horsepower V-8 engine and dual 
exhausts. It has race-car fittings 
and power assists as standard 
equipment. 

Tachometer, speedometer and 
other instruments are of the race- 
car type, and the instrument panel 
is engine-tuned stainless steel. 


140 Outlets Sought 
By Western Auto 


KANSAS CITY. — Officials of 
Western Auto Supply Co. last week 
announced near-final arrangements 
for the purchase of 140 Gamble- 
Skogmo, Inc. stores and wholesal- 
ing establishments in seven West- 
ern states. 

The transaction contemplates 
transfer of assets, leases and inven- 
tories on March 31, officials said. 
No price or other details of the 
proposed sale were given. 

The Gamble - Skogmo stores, 
which sell auto supplies and house- 
hold appliances, are in Arizona, 
California, Oregon, Utah, Nevada, 
Idaho and Washington. 
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| THEY CAN'T MATCH 
PLYMOUTH 


THE STYLE LEADER IN THE LOW-PRICE 3 








The brilliant Plymouth Belvedere Sport Coupe, powered by the new six-cylinder 
a PowerFlow 117, the only six in the lowest-price field with Chrome-Sealed Action! 


he A thrilling performer with six or V-eight engine! 


PLYMOUTH 


——— 
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id HIGHEST STANDARD HORSEPOWER (V-8) 
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Easiest Car to Sell... Best Car to ies ALL-NEW PLYMOUTH ’55 

















































FOB FACTORY 





course, has been the usual” 
substantial gain in production 
rate, reduced cost and great- 
McLaurin Starts Studebaker Deal— 

Shown signing Studebaker franchise papers are (from left), J. K. Mitchell, secretary- 
treasurer of McLaurin Sales Co., Jackson, Miss.; Harold Spence, sales manager; Max 
McLaurin, president; John E. Watkins, Studebaker district sales manager; G. E. Woods, | operations. 

Studebaker service representative, and B. D. Wood, service supervisor of the new firm. The new Chevrolet crankshaft 


= plant at Tonawanada, N. Y., will 
Dueck Officers Picked 


be the second such plant to utilize 

nearly complete automatic han- 

Edward Dueck has been elected | Dueck has been named executive| dling. The first installation of this 

president of Dueck Chevrolet-Olds- | vice-president, with Allan Eyre as| kind was the Dodge crankshaft 
mobile, Ltd., Vancouver, following general manager, and A. Morgan 

the death of L. D. Dueck. Ben as secretary. 


During the past year, a number 
of important steps have been taken 
to improve automotive forge shop 





line which went into operation 
several years ago. 





with a bang! 


more Cars. 
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Forge Shop Operations 
On Way to Automation 


‘ce village blacksmith might be inclined to scoff at many 
of the new gadgets and accessories being used in a mod- 
ern auto forge shop. However he could scarcely deny that 
much of the sweating, backbreaking effort has been taken 
out of the job. Accompanying this change in method, of 





In the Dodge installation, billets 
are inserted automatically into the 
heating furnace. Transfer of the 


ly improved quality of the product. | heated billets out of the furnace to 


the pre-forming rolls is also fully 
automatic. From this point, the 
partially formed crankshaft blank 
moves directly to the forging press. 

Some manual assistance is re- 
quired at this point but all of the 
effort and practically all of the dan- 
ger element inherent in a big forg- 
ing operation of this kind has been 
removed from the job. 

This is typical of the cost- -saving 
steps that are being taken in de- 





WOMEN LEARN ABOUT CARS 


In local, Dealer-Held, 
Alemite-Sponsored Classes! 


...and Dealers learn how 
to make friends—make sales 


—with the ladies! 


Something new in dealer public relations, car care classes 
for women, bids fair to sweep the country as the first 
Alemite “Gas, Gaskets and Glamour” sessions go over 


Pilot classes held in key cities from Minneapolis to 
Skokie, Illinois, prove women want to know what makes 
cars tick. Prove, too, that when you make friends with 
the lady of the house you sell more service —and sell 


Dealers report new car sales and increased service as 

a regular thing due to the classes. It’s all part of the 

thinking at Alemite that led to their national advertis- 

ing campaign directed right at wives and urging them 

to have the family car serviced during the week, nor- 
mally a slack time in service departments. 


If you are interested in this sure-fire merchandising 

plan, ask your Alemite representative about “Gas, 
Gaskets and Glamour.” He has a complete kit for 
you that explains how to set up and run the course. 
Be the first in your town to cash in! 


TT] ALEMITE 


REG. U. S. PAT, OFF. 


Dept. C-15, 1826 Diversey Parkway, Chicago 14, Illinois 





signing new forging installation: 
for auto parts. 


* * * 


Trend to Presses 


Asam observed several years 

ago of utilizing forging presses 
wherever possible rather than forgé 
hammers is continuing. In addition 
to saving die costs, output pe: 
square foot of floor space has often 
been improved by the use of a press 
rather than a forge hammer. There 
have also been important gains in 
the improved quality of the prod- 
uct. 

Occasionally, spectacular sav- 
ings may result from the substi- 
tution of forging presses for forge 
hammers. In a shell installation 
(not an automotive plant, by the 
way), the substitution of press 
forging for hammer forging has 
resulted in a savings of 35 pounds 
of steel per 155 mm shell. 

The use of gas heating furnaces 
and fast, clean electrical heat is 
also inereasing. In some _ recent 
Michigan installations, the blank 
comes directly from the conveyor 
or hopper, is carried through the 
heating coils automatically, checked 
by a temperature indicator and 
then fed into an automatic forging 
machine. While the number of fully 
automatic induction heating instal- 
lations is comparatively small, the 
number of semi-automatic setups 
has increased noticeably during re- 
| cent years. 
| * * * 


Saving on Heat Units 


—— heating engineers 
have learned much about saving 
electrical heat units. Some of the 
recent installations use ordinary 60- 
cycle current to start the heating 
process. For the final operation of 
bringing the bar up to the desired 
forging temperature, high frequen- 
cy current is used to do the job 
quickly and efficiently. 

An unusually active campaign 
is going on in most auto forge 
shops to cut production costs. 
An extensive investigation in one 
plant shows that while alloy die 
steel has resulted in reduced die 
cost for small forgings, there has 
not been an equally favorable in- 
crease in die life where big forg- 
ings are concerned. 

Two approaches to reduced die 
costs will bear watching, Detroit 
| forging experts predict. New meth- 
ods of die-typing are almost certain 
|to come. Another approach is the 
|use of electrolytic machining of 
forge dies. 








Commercial Credit 
‘Promotes Grimes 


‘And Wareheim 


BALTIMORE. Directors of 
Commercial Credit Co. have elected 
E. C. Wareheim as chairman of 
the board and chief executive, at 
the request of Alexander E. Dun- 
|'can, former chairman, who has 
| been named “founder chairman.” 

Succeeding Wareheim as presi- 
dent is Edmund L. Grimes, who 
had served as Commercial Credit’s 
| executive vice-president since 1950. 








E. O. Wareheim 


A. E. Duncan 


Grimes became a director in 1951. 
Duncan founded Commercial 
Credit Co. in 1912 and was its first 
president. He had served continu- 
ously as its chairman since 1916. 

One of the firm’s five original em- 
ployes, Wareheim has been assist- 
ant treasurer, treasurer, vice-presi- 
dent, executive vice-president and 
president since 1948. 

A. W. D. Carlson, who joined 
Commercial Credit in 1947 as an as- 
sistant vice-president, was elected 
vice-president. He is in charge of 
the investment portfolio of the 
company and its subsidiaries. 





City Car for Horner 
Horner Motor Co. (Chevrolet), 
Lafayette, Ind., has been chosen to 
provide a car for the street com- 
missioner. 





¥ 
ad 
t 
; 
t 


2 
Banh 




















AUTOMOTIVE NEWS, JANUARY 10, 1955 


saaaaianebatanntensaetdidtameaameeiatandine anata tnesihctta terns: ieter ance caetemeenmeeemnemner seme 


Better farming makes him 
a better customer for you! 


Top farmers produce twice as much per acre, twice as much per man, as 
average farmers—and they buy twice as much to live twice as well. 

Our job is to keep top farmers abreast of the best—and to help more 
farmers become top farmers. 

That makes more top customers for you. For what you sell is needed 
to achieve better farming and better farm living. 

Better farming and better farm living on more farms .. . more sales to 
more prosperous farmers—that’s what Better Farming means! 


COUNTRY GENTLEMAN -THE MAGAZINE FOR 


Now Country Gentleman’s name 
and aim are the same 


A Curtis publication 
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New Management Team at Reo— 


Officials of Bohn Aluminum & Brass Corp., Detroit, meet with officials of their sub- 
sidiary, Reo Motors, Inc., Lansing, as a new management team takes over Reo. From 
left: Howard J. Stoddard, president of the Michigan National Bank; James B. Alley, 
New York attorney, and S. D. Den Uyl, Bohn president, all directors; John C. Tooker, 
president of Reo; John L. Adams, sales vice-president, and Eldridge W. Reese, general 
sales manager. 


The back pages of every issue of AUTOMOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTOMOTIVE NEWS WANT ADS! Are you? 


S 


Lys THE sToRE with the friendly, open 
appearance that attracts the attention of 
the passer-by and gets the business. 
That’s why so many merchants and busi- 
ness men have decided to use Pittsburgh 
Open-Vision Store Fronts to modernize 
their properties. 

Perhaps your showroom could benefit 
from this type of modernization, too. Just 
look at this attractive automobile agency 


measure to its 


Doorways. 


Store Fronts 


and Interiors 


Maguey 
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IN CANADA: 





. . . Ben Klinke Motor Company, West 
Memphis, Arkansas. Its smart, modern 
and inviting appearance is due in large 
attractive Pittsburgh 
Open-Vision Store Front featuring 
Pittco® Store Front Metal, Pittsburgh 
Polished Plate Glass and Herculite® 


The architect for this eye-appealing de- 
sign was Estes W. Mann, and the associate 
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PLATE 


CANADIAN PITTSBURGH 


Up, Up, Up... 





Auto Records Made— 
To Be Broken 


(Continued from Page 6) 


trucks individually, as well as for 

the combined total. 

To achieve a 1954 volume of 1,- 
414, 365 cars and 325,509 trucks as- 
sembled in U. S. plants, Chevrolet 
finished the year with a December 
production of 182,763 units. 


Of the total manufactured in De- 
cember, 156,573 were cars. This is 
the second-highest monthly car fig- 
ure in Chevrolet’s history. 

Production for the year was the 
third best in company records, ex- 
ceeded only by 1950 and 1953. 

+ + oe 


WILLYS 
ORE than $58 million worth of 
Willys Jeeps, related four- 
wheel-drive vehicles and cars was 
shipped abroad in 1954, setting a 
company record for export sales, 
says Hickman Price jr., president 
of Willys-Overland Export Corp. 





architect, 

To get more information on Pittsburgh 
Store Front Products for new building 
and modernization, just send for a free 
copy of our booklet, “How To Give Your 
Store The Look That Sells.” We will also 
be happy to give you a free estimate on 


Jeeps accounted for more than half 
the total number of units exported 
last year, he reported. Total ship- 
ments were 45,600 vehicles. 

Price said the success of a 
series of overseas Jeep caravans 
was in large measure responsible 
for the record volume of busi- 
ness. 


The caravans, composed of Jeeps, 
trucks, station wagons and other 
specialty vehicles equipped with 
special attachments and tools, dem- 
onstrated the vehicles under the 
conditions they actually would en- 
counter when exported. 

According to J. C. Delaplain, 
general manager, the export cor- 
poration will expand this means of 
sales promotion in 1955, with par- 
ticular emphasis on South and 
Central America, Europe and the 
Far East. Delaplain said that Willys 








William C. Mann of Memphis. 


the cost of a new front. Just use the con- 


Pittsburgh Plate Glass Company 


store front. 


PLASTICS 
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INDUSTRIES 


Room 5120, 632 Fort Duquesne Blvd., Pittsburgh 22, Pa. 


( Please send me a FREE copy of your modernization booklet. 
() Have your representative give me oa free estimate on a new 


COMPAN Y 


venient coupon below. There is no obli- 
gation, of course. 


FIBER GLASS 
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export business has mushroomed 
from 2,906 vehicles in 1913 until the 
company now is the third largest 
exporter of commercial vehicles, 
greater than all the independents 
combined and topped only by Gen- 
eral Motors and Ford. 

+ * + 


BUICK 


B= broke its December pro- 
duction records with an output 
of 54,288 cars, Ivan L. Wiles, gen- 
eral manager, announced last week. 

The total was only 548 cars short 
of the alltime monthly record of 
54,836 units built in April, 1954, 
Wiles said. 

He said that sales last month 
were the best for any December 
since 1950, when more than 556,- 
000 retail deliveries were made. 


Previously, Wiles had reported 
that 33,366 cars were delivered in 
the first 20 days of December, an 
increase of 250 percent over the 
corresponding period of 1953. 

“Final figures for December are 
not yet available,” Wiles said, “but 
all indications point to a total of 
more than 50,000 deliveries.” 

Buick’s total production for 1954 
amounted to 531,463 cars, compared 
with 552,827 in 1950, Buick’s banner 
year, Wiles said. 

* > * 


CADILLAC 


ADILLAC’S sales and merchan- 

dising plans for 1955 were re- 
viewed in Detroit last week at a 
two-day meeting of field sales and 
service personnel with J. M. Roche, 
general sales manager. 


Roche said that in 1954, the 
“most successful” year in Cadillac 
history, the firm shipped more 
than 123,700 cars, an increase of 
more than 10 percent over 1953. 
December’s turnout of 14,642 units 

set a record for production in a 
single month, it was said. 


Roche predicted that Cadillac 
sales this year would exceed 1954 
sales by at least 21 percent. 


Cadillac dealers, Roche said, 
average a 21-day supply of used 
cars nationally. 


Later, Don E. Ahrens, general 
manager, announced record sales of 
120,120 cars in fiscal 1954, compared 
with 108,582 in the second-best year 
of 1950. 

“Cadillac established a new 
monthly sales high during Decem- 
ber by delivering 15,129 new cars. 
as well as a new 10-day high of 
5,921 units during the last 10 days 
of 1954,” Ahrens added. 


Buick, Olds Price 
4-Door Hardtops; 
Low Is $2,409 


DETROIT. — Advertised - deliv- 
ered prices of the five models that 
constitute General Motors’ newest 
sales bait, four-door hardtops, 
range from Buick’s $2,408 to Olds- 
mobile’s $3,140. Production of the 
cars is scheduled to get under way 
in March. 


The new Riviera body type in 
Buick’s Special series carries a tag 
$117.68 higher than the conven- 
tional four-door sedan in that ser- 
ies and $76.57 higher than the 
two-door hardtop. 

In the Century group, the four- 
door Riviera is priced $184.83 above 
the sedan and $132.44 above the 
hardtop coupe. 

At $2,546, Oldsmobile’s 88 Holiday 
four-door is $183.91 higher than the 
88 four-door sedan and $72 higher 
than the two-door Holiday. 

In the Super 88 series, the four- 
door hardtop is priced $285.29 over 
the conventional four-door and 
$73.61 over the hardtop coupe. 

The 98 Holiday four-door is $3,140, 
or $307.18 more than the 98 sedan 
and $71.25 more than the Holiday 
coupe. 


Leece-Neville Receives 


$320,000 Army Order 


CLEVELAND.—A contract total- 
ing $320,000, to produce alternator 
systems as developed for U.S. Ord- 
nance, has been awarded Leece- 
Neville Co., Cleveland, by Food 
Machinery & Chemical Corp., San 
Jose, Calif. 

The alternators, which serve as a 
vehicle’s battery charging genera- 
tor system, will be used on the 
Army’s new M-59 track-laying 
armored personnel carrier. 
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4-WHEEL-DRIVE 
STATION WAGON 


If you want EXTRA 1955 profits, 


address your inquiry to Hickman Price, Jr., 





4-WHEEL-DRIVE 
PANEL DELIVERY 


Vice President in Charge of Sales, 


WILLYS MOTORS, INC., Toledo 1, Ohio. 


ORLD’S LARGEST MAKER OF 4-WHEEL-DRIVE UTILITY VEHICLES 
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AUTOmMoTIVE AUTOMOTIVE NEWS PLATFORM 

° M 7 1. Fair and equitable contracts between manufacturers and dealers in 
€ A motor vehicles, parts and accessories; 

. 2. Every dollar of gasoline and oil taxes, collected by state and federal 
« e governments, applied to the building and maintenance of highways; 

3 BR { 3. Guard the precepts of individual freedom, which made the U. S. A. 


great and gave its citizens more of the better things of life than anywhere 
else in the world. 


And How Does the Year ‘55 
Look to You? 


oo else we have in the new year—and we'll no | 

doubt have a lot of things we can’t foresee—it is a very 
sound bet that we will have plenty of competition in the auto 
industry. 





| 


Nearly all of us profess to believe in that, although at 
times we may think we would like to modify it a bit to suit 
our own immediate ends. 


Perhaps if we thought through what would result from | 
modification to suit our own ends, we’d change our sitet | 


We have all seen others grow fat and go to pot through | 
too easy living. And we’ve had the experience of problems | 
and adversity putting a keen edge on our abilities. 


We gain little, unless we venture something. And if there 
were no risks in the fields of our endeavor, we wouldn’t have 
room to move around in it. Too many would want to crowd | 
in with us. 


So let’s gripe now and then to blow off steam, but let’s 
count our blessings, too. If we look around this world with | 
clear eyes, we’ll find that we aren’t so bad off. 


The frontiers of opportunity have never been closed in | 
this great land of ours. Let’s be sure that no act of ours 
builds a fence around opportunity. Let’s keep the road | 
open, so others may find the way. 


Let’s try to share the joy of life with those around us. 
We'll find the light reflected back. 


Let’s remember, too, that there is a guy we have to look 
in the face every morning as we shave. 





Someone said long ago that self-respect is something we 
cannot lose. If it is gone, it is because we deliberately threw 
it away. 





“Sept. 18-20 — 32nd Annual Convention, 
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Events | 


Dealer Conventions 


Jan, 29-Feb, 2—NADA Annual Convention, 
Hotel Conrad Hilton, Chicago. 

Feb. 28-March | — Louisiana Automobile 
Dealers Association Annual Convention 
and Exhibit, International Room, Hotel 
Roosevelt, New Orleans, La. 

Sept. 1¢6— Nebraska New Car Dealers 
Association, Paxton Hotel, Omaha. _ 
Sept. 16-17 — New Mexico Automotive 
“— Assn., Nickson Hotel, Roswell, 

M 


New York State Automobile Dealers, 
Inc., Saranac inn, Saranac, N. Y. 
Sept. 19—Minnesota Automobile Dealers 
Association, Radisson Hotel, Minneapo- 


lis. 

Sept. 25-27 — Texas Automotive Dealers 
Association, Shamrock Hotel, Houston, 
Texas. 

Oct. 16-18—National Used Car 
Association Annual Convention, 
William Fenn, Fittsburgh, va. 

Nov. 13-14 — 20tn Annual Convention, 
Automobile Dealers Association of 
—" Tutwiler Hotel, Birmingham, 
la. 


Dealers 
Hotel 


* * * 


Dealer Auto Shows 

Jan. 8-15 — Houston Automobile Show, 
Sam Houston Coliseum, Houston, 

Jan. 8-i6—26th Annual Auto Show of the 
National Capital Area, District of Co- 
lumbia — Guard Armory, Wash- 
ington, D. C, 

Jan. 8-i6—Chicago Auto Show, 
tional Amphitheater, Chicago, 

Jan. 10-15 — Grand Rapids Auto Show, 
Grand Rapids Civic Auditorium, Grand 
Rapids, Mich. 

Jan. 19-23 — Decatur Automobile Show, 
Tenney Building, Decatur, Illinois. 

Jan. 21-29—inaienapolis Automonile Show, 
Manufacturers Bidg., Indiana State Fair 
Grounds, Indianapolis. 

Jan. 21-30—Los Angeles Automobile Show, 
Pan Pacific Auditorium, Los Angeles. 
Jan. 21-30 — Seattle Automobile Show, 

Seattle Armory, Seattle, 

Jan. 22-29—Baltimore Automobile Show, 
Fifth Regiment Armory, Baltimore, 
Maryland, 

Jan. 22-30—St. Louis Automobile Show, 
Kiel Auditorium, St. Louis. 

Jan. 29-31—Tri-State Auto Show, Evans- 
ville Automobile Dealers Assn., Evans- 
ville Armory, Evansville, Indiana, 

Jan. 29-Feb. 5— Pittsburgh Auto Show, 
Hunt Armory, Pittsburgh. 

Jan. 29 - Feb. 5—Rocnester Auto Show, 
Main St. Armory, Rochester, N. Y. 

Jan. 29-Feb. 6—Detroit Auto. Show, Michl- 
gan State Fair Grounds, Detroit. 

Jan. 29-Feb. 6 uad-City Autorama 
Davenport, lowa, Rock Island, Moline, 
ast Moline, ill.), Rock Island Armory, 
Rock Island, Ill. 

Feb. 2-4—San Diego Automobile Show, 
Electric Building, Balboa Park, Son 


Diego. 

Feb. 5-12—Milwaukee Auto Show, Arena 
and Auditorium, Milwaukee. 

Feb. 5-12—Des Moines Automobile Show, 
Veterans Memorial Auditorium, Des 
Moines. 

Feb. 5-12 — Buffalo Automobile Show, 
Masten Avenue Armory, Buffalo. 

Feb. 7-12 — Schenectady Auto Show, 

senenactody Armory, Schenectady, New 
r 


ork. 
Feb. 8-13 — Omaha Automobile Show, 
sane New Clivit Auditorium, Omaha, 


eb. 

Feb. 13-20—San Francisco Auto Show, San 
Francisco Civic Auditorium. 

Feb. 16-21—Cleveland Automobile Show, 
Public Auditorium, Cleveland. 

Feb. 20-27—Syracuse Auto Show, Onon- 
daga County War Memorial Bldg., 
Syracuse, New York, 

Feb. 24-27—Sioux City Automobile Show, 
Sioux City Municipal Auditorium, Sioux 


interna- 





Letterbox 


Defends Pack 


Referring to the subject of price 
packing, which you seem deter- 
mined to publicize far and wide, 
what is wrong with this method of 
selling? There is no such thing as 
a fixed list price for new automo- 


ak ee i ees tins th biles . . . it is strictly a trading 
le ~Marc ansas otor ar iti 
Show, Exhibition Hall, Municipal Audi. | Proposition. 


torium, Kansas City. Missouri. 
March—Lewiston Automobile ‘Show, Lewis- 
ton Armory, Lewiston, Maine 
March—Spokane Automobile Show, Spo- 
kane Coliseum, Spokane, Washington. 
March 4-6—3rd Annual Kansas Automobile 
Show, Hutchinson Sports Arena, Hutch- 


In this area, all dealers trade for 
so much “difference,” so it doesn’t 
matter whether or how much 
prices for the new car and the 
trade-in are inflated or deflated .. . 


inson. Kansas. the difference remains the same. 
* 2 8 | Quite often the price of the new 
General car and the trade-in allowance are 


never even mentioned .. . a deal 
is made for so much “difference” 
and no one cares about any other 
figures. 


Jan. 10-13—American Road Builders’ As- 
sociation Convention, Roosevelt Hotel, 
New Orleans. La. 

Jan. 10-14—National Annual Meeting and 
exhibits, Society of Automotive Engi- 


neers, Roreten-Codities and Statler I was surprised and disgusted 
otels. Detroit. y i 
tax TE Dinah Shiaten’ ob tee to see Automotive News make a big 


issue out of this subject and give 
the reading public the impression 
that dealers are “gyping” them. 


Highwav Research Board. Building of 
the National Academy of Sciences and 
the National Research Council, Wash- 
inaton, D. C. 


(Continued on Page 28, Col. 5) 


| Why are you so concerned, and 





20 Years Ago... 


The Big Stories 


More than 70 percent of all new cars this year will have safety 
glass all around, according to Libbey-Owens-Ford Glass Co... . 
General Motors sales in 1934 total 927,493 vehicles, compared with 
755,778 in 1933, an increase of 22.7 percent .. . U. S. highway projects 
of 6,911 miles will cost $147,809,000 . . . It is estimated that during 
the past year more than 2,000 car dealers have taken on a truck 
franchise, according to J. F. Bowman, sales vice-president of Federal 
Motor Truck Co. ... Midget auto racing is inaugurated in New York 
under the sanction of the American Automobile Assn. . . . Chrysler 
dealers deliver a total of 1,698 Chrysler and Plymouth cars in the 
week ended Jan. 5, according to J. W. Frazer, sales vice-president . . . 
Argentina imports 11,216 cars and 6,335 trucks in the first 11 months 
of 1934, of which 96 percent are of American make. 

—From the Files of Automotive News. 





SSS 2 
30 PRODVETICN © 


REE 
"ag uver BLACK S&S 


FUN gWe® 


°/N THESE Days st 
ON A RAMPAGE, /N CARS, 
AN AWFUL LoT OF PIGMENT 
HAS RUN UNDER THE BRIDGE 
SINCE THOSE /MMORTAL 
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‘Prices Don’t Matter . . . 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 





how do you figure it is any of your 
| business? 
| Don’t you ever consider that your 
| paper is read by many people not 
in the trade? Why, then, do you 
insist on discussing trade secrets 
so freely and in a manner mislead- 
ing to the outsider and detrimental 
to the dealer?—Discustep DEALER. 
Eprror’s Note: Price packing is 
a subject of vital importance to 
the trade. A trade paper worthy 
of the name cannot shut its eyes 
to vital issues with the excuse 
that someone outside the trade 
might get the wrong impression. 
The article in question made it 
clear that the customers were 
not being gyped; that dealers 
were giving more than they were 
taking away. , 
* * 


Narrowing the Choice 


I was particularly struck by sev- 
eral stories in the Dec. 20 issue of 
Automotive News which reflect the 
inventory troubles dealers are hav- 
ing because of the wide choice of 

|models and options available to 
today’s buyer. 


I once knew a dealer who 
ordered a sports coupe for a fussy 
buyer, loaded with every piece of 
optional equipment the factory had. 
The dealer didn’t think it neces- 
sary to specify an automatic trans- 
mission; he hadn’t received a car 
in two years without one. 


Sure enough, this car arrived 
with a manual transmission. The 
buyer refused to take it, and the 
dealer was stuck with a $4,800 
white elephant. 

It has long been my contention 
that, among its offerings, every 


factory should have one single 
model distinctively its cwn. It 
should tell the buyer: “This is the 
car you want, equipped as you 
want it.” It would help end the 
confusion.—UNH~appy. 
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First in the Post 


Even grown men stared when a “horseless 
carriage” went by, back in 1900 —the year 
the first automobile advertisement (right) ap- 
peared in The Saturday Evening Post. Ever 
since, the Post has been the No. 1 showcase 
for new and better models. It has proved its 
ability to lead prospects to the dealer’s show- 
room. That’s why today, as in the past, when 


it comes to automotive advertising... 





This ad appeared in the March 31, 1900, q Sane 2, 


T h e PP oO st j & f i r st issue of The Saturday Evening Post. 
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Merchandising 


Memos to Dealers 


By Bob Finlay 





G P. (SWEDE) ANDERSON, a 
*hulking man with a medicine- 
man air, has made a potful of 
money by passing the aspirin to 
dealers with used-car headaches. 

For the last couple of years, 
when dealers in a certain line of 
cars got bogged down with used 
cars to the point where they were 
no longer in a position to con- 
tinue selling new cars, the call 
went out to Anderson. 

His deal was this: He and the 
dealer would agree on a wholesale 
price for each unit. The price was 
based on that of local auctions, so 
no disputes developed over this. 

Anderson would shoot for $150 
over wholesale appraisal. After de- 
duction of advertising and selling 








costs, Anderson and the dealer 
would split the net. 

In a week or so the used-car log- 
jam would be broken, Anderson 
would go away richer and leave 
the dealer richer, too. 

* * * 


3,149 Cars a Year 


__ year, Anderson staged 47 
such sales with an average of 
67 cars a deal. He has numerous 
letters from dealers expressing 
their surprise and satisfaction. 
This column tends to take on the 
air of a song of praise for Ander- 
son, but that isn’t the intention. 
The point is this: If Anderson 
can come into a strange city and 
make money for both himself 





and dealers on used cars, how 
come the dealers themselves 
can’t make money on their own? 


Attitude may have a lot to do 
with it. The dealer may know so 
much about the depressing factors 
in his town that he’s afraid to sell 
cars. 

+ * 


The Tough Ones 


ee gets the tough jobs 
all over the country, so he 
knows that tough conditions do not 
stop sales. The dealer tells him the 
town has been hit hard economical- 
ly, there is strike talk and fear in 
the air, only the snowbirds are out. 

So Anderson will advertise: 

“Let’s face it. Cars are cheap. 
Get the deal of your life.” 

And the cars will move. 

But there is another key ingredi- 
ent. Anderson is sure no one is 
going to steal it from him, so he 
reveals it freely. 

“It is simply hard work,” says 
Anderson. “My crew gets on the 
lot at 8 a.m. and often we’re still 
there at midnight.” 

Anderson is over-simplifying it 
when he calls it just “work.” 

Many think of work in terms of 
drudgery—long hours spent at an 
unpleasant task. To Anderson and 


+ 





all successful dealers, work is a 
game—a challenge. They are stimu- 
lated by the challenge and inspire 
others with their zest. This is the 
open secret so many fail to see. 

+ om * 


Look at Methods 


At ANY rate, Anderson is a spe- 
cialist in moving used cars. 
Let’s take a look at his methods to 
see if his experience offers useful 
ideas. 

He started out calling his opera- 
tions “liquidation” sales. This, he 
soon found out, planted the idea 
that the dealer was going out of 
business, so he switched to “clear- 
ance” sale. 

There were objections to this, too, 
so he finally settled on “The Great- 
est Used Car Sale on Earth.” That’s 
reaching pretty far, but Anderson 
insists that it works, and he’s the 
medicine man for used cars today. 

His first task on arrival at a 
dealership is to reassure the local 
salesmen that his crew is work- 
ing with the salesmen, not 
against them. 

The salesmen get first crack at 
the customers, and, if they can’t 
sell a customer, they turn him over 
to one of the Anderson men, and 


still get the commission. If any 





Would you lift your hand 
to make an extra profit? 


The next time you show a prospect a car 
equipped with E-Z-Eye Safety Plate Glass 
make the demonstration pictured here. Lower 
the window so that the sun strikes his hand 


directly . 


. . but his arm is protected by the 


E-Z-Eyve glass. Let him feel the difference 
when E-Z-Eye glass protects him from solar 
heat. This means cooler summer driving! 
And point out the shaded band in the E-Z- 
Eye windshield that protects him from eye- 
straining glare. 
Show him the etch on each window that 


E-Z-EYE SAFETY 


with the shaded windshield 


means Safety Plate Glass, the finest, most dis- 
tortion-free safety glass ever made. 
We’re helping you sell the E-Z-Eve option— 


helping you make the extra 


profit. We’re 


telling millions of people about E-Z-Eye in 
2-page, full-color advertisements in The Satur- 
day Evening Post and Time magazine, all 


during 1955. 
Take advantage of it! 


LIBBEY* OWENS + FORD GLASS CO. 
TOLEDO 3, OHIO 


PLATE 


“Reduceo Gla, Eyestiain, Sun peat 












salesman drops a customer without 
passing him on, and the Anderson 
crew sells him, the salesman loses 
the commission. 

“A lot of salesmen say, ‘Oh, he'll 
be back,’” says Anderson, “but we 
can’t work that way. We have to 
sell him now, or he’s dead as far 
as We are concerned.” 

Also, as part of the foundation 
for the sale, arrangements are 
made with the finance company for 
speedy approval of deals while the 
sale is in progress. 

* + 
Advertising Pays 

ND, a proof that advertising 

pays, Anderson will spend more 
money on advertising in a week 
than the dealer will spend in a cou- 
ple of months, and still be ahead 
on the net. He uses newspaper, ra- 
dio, airplane, loud speakers, music, 
balloons on cars. At times, sales- 
men use special dress to distinguish 
them from the customers. 

He has used many devices to 
attract people, including selling 
coffee at 59 cents a pound and 
giving away dollar bills. 

Advertising leans heavily on the 
fear that many people have of los- 
ing something—even an opportuni- 
ty. A sample ad goes like this: 

* * 


LAST CHANCE 
** 


* 


To save $300 to 
$400 per car. 
Every car must 
be sold regard- 
less of price. 
Another newspaper ad goes like 
this: 
NEVER BEFORE 
NEVER AGAIN 





Will you buy 
bargains like 
these .... 

Anderson ends all prices on a 
“9.” Thus, where most dealers 
would price a car at $495, Anderson 
would price it at $499. He says the 
extra $4 a car counts a lot on the 
net. 

Since the idea of the sale is to 
loosen up the used-car lot, an extra 
effort is made to sell customer on 
the idea of keeping his old car 
as a second car or selling it to an 
individual. Of course, tradeins are 
taken if necessary to make the 
deal. 

* eo a 


Case History 
IS sales last from five to nine 
days. Here is a case history of 
a nine-day sale: 


Unit inventory before sale.......... 54 
Purchased to balance stock........ 2 
NE TN oa cscnssscsecscasecessnscns 56 
No. of sales for period................ 92 


Balance of stock 
$ inventory before sale........ $54,631 
Adjustment to inventory.... 27,516 
Inventory purchased.. ........ 1,799 
Total $ inventory in sale.... 28,914 


Gross profit on sale............ $7,050.59 
Advertising expense: 
NeWSD@PePrs ..........0000..00000 $391.53 
SMES. 5510 \ilissiaekdensspiashceianalie 186.50 
ING. sntacdossuscucathrieeenssesbusensacatouie 115.40 
RN oasis ae ieee $693.43 


Commission expense: 


Dealer salesmen ............ $ 909.82 
Anderson crew. ................ 820.00 
cc $1,729.82 


Total advertising and 
sales expense 
Net profit on sale 
Finance reserve 
Anderson does not share in the 

finance reserve. 
* » 


Long-Term Effect 


FOr the skeptics who will con- 
clude that Anderson blows into 
a town, takes it and then blows 
out, leaving an ill wind for the 
dealer to reap, Anderson has a 
sheaf of letters testifying that his 
sales tend to improve business for 
the dealers weeks after he has 
gone. 

And, Anderson says, some dealers 
have asked him back to their towns 
as many as three times in a year. 

The long-term effect is some- 
thing a dealer should consider 
whenever he does hold a sale. He 
must so conduct the sale and so 
treat those attracted to the sale 
that they will want to do business 
with the dealer in the future. 

Looking over the operation, it is 
obvious that Anderson uses plenty 
of gimmicks and advertising, but 
the key items are enthusiasm, sales 
management and hard work. 





* 
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CHRYSLER'S .c0-sition-ooter Look 


today’s most exciting new styling, is what more 


and more motorists want. Only Chrysler 
Dealers have it to sell... 


under the most 


liberal 


factory-dealer 





sales agreement in the industry. 


*For example .. . 
Chrysler is first to put 


trong: verti The greatest advertising program in 


on brilliant new dash! 


Chrysler history is behind it... plus 
the “biggest surprise hit’ 


on TV today: It’s a Great Life! 


CHRYSLER DIVISION ~ Chrysler Corporation 
12200 E. Jefferson Avenue, Detroit 31, Mich. 
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208 Horsepower Engine... 











New Body, Power for °55 Hudson 


What's New: 


All-new styling and addition of 
208-horsepower V-8 ... Wrap- 
around windshield . . . Deep Coil 
suspension . . . All-Season air 
conditioning . . . Unitized body 
- . » Twin Travel beds . . . Twin 
Ultramatic transmission. 

* * * 
TH a new body and V-8 
engine, the 1955 Hudson has 
more changes than in any year in 
the firm’s 46-year history, accord- 
ing to N. K. VanDerzee, sales vice- 
president. Dealers will unveil the 
new models shortly. 
VanDerzee also said the dealer 
network is being expanded. 

For the first time buyers will 
have their choice of three engines 
in the Hornet series. They are 
the new 208-horsepower V-8; the 
L-head Championship six with 
Twin H-Power, rated at 170 
horsepower, and the same Cham- 
pionship without Twin H-Power, 
which develops 160 hersepower. 

The Championship with Twin 










This revolutionary belt gives the 
automotive designer new opportunities! 
U.S. PowerGrip gives positive power transmission. 





H-Power is the engine which made 
the Hornet national stock-car 
champion for three consecutive 
years. 

The V-8, with which Twin Ultra- 
matic is optional, has a compres- 


sion ratio of 7.8 to 1 with a dis-| 


placement of 320 cubic inches. 
a” * * 
Ww models are powered by the 
new Hi-Torque L-head six, 
with Twin H-Power as optional 
equipment. 
The Wasp engine develops 110 





Oldsmobile Is Moving 


Denver Zone Offices 


DENVER. — Oldsmobile’s zone 
offices here are being expanded and 
moved to Suite 510 in the new 
Denver Club Bldg., according to C. 
W. Guempelein, zone manager. 

William A. McMeans is being 
transferred to the Denver zone 
office from Oakland, Calif., to suc- 
ceed the late John W. Porter as 
assistant zone manager. 


It’s here! 


It operates on fixed centers. No lubrication is needed. Yay 


But if lubrication is encountered from other machine 
parts, we provide belts that are oil-resistant—even to hot oil. % 
Just a few of its exciting possibilities are: 

1 — Extreme low stretch, great flexibility in the range of 
center distances make the belt ideal for camshaft drives. 
No noise—no lubrication. 

2 — PowerGrip’s higher load capacities, its length range 
(from a few inches to many feet) and its width range 
(%” to 15”) makes it ideal for use on window regulators 
and governors, accessories and special equipment. 

High efficiency, small pulley diameters, fixed centers and a 

single belt instead of a multiple drive make PowerGrip a 

natural for dozens of automotive applications. United States Rubber 


Company engineers will gladly work with any automotive 
manufacturer who is interested in the great advantages of 
U.S. PowerGrip. Just phone us at Trinity 4-3500, Detroit, 


and ask for Mechanical Goods Division, or write address below. 








" 


horsepower with a compression 
ratio of 7.5 to 1. 

With Twin H-Power, horsepower 
is boosted to 120 and the compres- 
sion ratio to 8.0 to 1. 

Last year’s top horsepower was 

170. 

Hyra-Matic is available on all but 
the V-8 engine. 

The front-end treatment of the 
1955 Hornets and Wasps features 
a@ massive grille, designed in ac- 


It is of one-piece die-cast construc- 
tion. 
* + + 

1 wraparound windshield is 

said to be free of distortion. 
Corner posts are vertical and 
located to provide maximum 
obstruction-free vision. A broad 
chrome moulding encircles the 
windshield to accentuate its design 
and proportions. 

The air intake extends the entire 
width of the hood at the cowl. Both 
front and rear bumpers are of full 
wrap-around design. 

The front fenders are raised 


| Wraparound Fore and Aft— 


cordance with continental trends. | 
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The large windshield is matched by the 
square inches. The engine for this Wasp 
With optional Twin H-Power it is boosted 

+ * - 
above the hood for full-length 
visibility and are cut away com- 
pletely around the wheels to pro- 
vide a short turning radius. 


Maximum rear visibility is 
achieved with a huge one-piece 
curved rear window of approxi- 
mately 950 square inches. 


Interiors of Bedford cords, 
leather, and vinyl are comple- 


Another U. S. Engineered Rubber Product serving the automotive industry 


Designers can now specify 
noiseless, positive power 
transmission 


with the U. S. Rubber 


TIMING Belt 









“U.S.” Research perfects it...“U.S.” Production builds it...U.S. Industry depends on it 
UNITED STATES RUBBER COMPANY 


Automotive Sales, Mechanical Goods Division, New Center Bidg., Detroit 2, Michigan 





rear window, which has approximately 950 
four-door sedan develops 110 horsepower. 
to 120. 
* * * 
mented by 11 solid exterior colors 
and 11 two-tone combinations. 
+ ok * 
 . Hornet and Wasp series 
will be offered in four models, 
including four-door sedans and 
Hollywood hardtops. 
Wheelbase of the Hornet is 121% 


SR 





Decorative, Functional— 

A chrome letter H serves as a hand 
grip on the gas tank filler cap. Tail lights 
are mounted high to the extreme rear of 
the fender for best visibility. 

es 


inches; overall length, 209% inches; 
height, 624% inches, and width, 78 
inches. 


The Wasp’s wheelbase is 114% 


width, 78 inches, and height, 61% 
inches. 
Front-seat hip room on both 








| Wide Armrest— 


Both the 1955 Hornet and Wasp have 
a 16-inch-wide folding armrest for con- 
| venience of rear-seat passengers. 

e- 2 "6 


the Hornet and Wasp is 65 inches 
| and rear-seat hip room is 64% 
| inches. 
All Hudsons have “Double 
| Strength Single Unit Body con- 
struction,” which means that bodies 
and frames are constructed and 
welded into a single unit. 
American Motors’ All-Season air- 
conditioning system, which com- 
bines refrigerating, heating and 
| ventilating in one integrated unit, 
(Continued on Page 17, Col. 1) 


Abeles-Lewit Purchases 


Fette Organization 

MAPLEWOOD, N. J.—Abeles- 
Lewit, Inc., automotive wholesalers, 
has purchased the assets and facil- 
|ities of Henry Fette & Co. in Clif- 
|ton, N. J., and Union City, N. J. 

Fette will continue his Ford deal- 
ership in Clifton. 








i 
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inches; overall length, 202% inches; | 


eer 


‘i eer 


id 
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1955 Hudson Offers 
New Body, Power 


(Continued from Page 16) 


is available on all Hudson models 
in 1955. All components of the unit 
are located forward of the instru- 
ment panel and under the hood. 
+ « + 

| pean American Motors fea- 

tures, Airliner reclining seats 
and Twin Travel beds, are available 





Marketing Parley 
To Open Feb. 7 
In New York 


NEW YORK.—A panel discussion 
on the standards of planning and 
performance of the sales depart- 
ment will be one of the highlights 
of the American Management 
Assn.’s annual marketing confer- 
ence to be held here Feb. 7-9 at the 
Hotel Statler. 

Taking part in the panel will be 
L. B. McKnight, president of Chain | 
Belt Co., Milwaukee, who will dis- | 
cuss the responsibility for keeping 
production lines operating; H. E.-| 
Chiles, president of Western Co., 
Midland, Tex., linking sales plan-| 
ning to company objectives; W. Irv- | 
ing Osborne jr., president of Cor- 
nell Paperboard Products Co., Chi- 
cago, developing a profit viewpoint 
in the sales force, and James E. 
Robinson, president of Indian Head 
Mills, New York, guiding devisions | 
on product line. 

Edward F. Howry, chairman of | 
the Federal Trade Commission, will | 
explain what the new FTC pricing | 
recommendations mean to sales| 
management. Lloyd A. Hatch, re- 
search and product development | 
vice-president of Minnesota Mining | 
& Mfg. Co., St. Paul, will analyze | 
ways to merge new product lines | 
into sales organization. 

Executives from Johnson & John- | 
son, New Brunswick, N. J., will de- 
scribe their company’s program for 
building a productive sales force. 

The conference theme of sharp- 
ening up a firm’s marketing func- 
tion also will be developed by Rob- 
ert L. Gibson, general manager of 
the chemical division of General 
Electric Co., Pittsfield, Mass.; Don- 
ald Williams, sales vice-president 
of Dow Chemical Co., and Frank 
H. Roby, vice-president of Square 
D Co., Detroit. 

George Nelson, of George Nelson | 
& Associates, New York; Robert F. 
Dick, vice-president of Illinois Tool 
Works, Chicago, and Marion Har- 
per jr., president of McCann Erick- 
son, Inc., New York, will speak on 
advertising problems. 

Speaker at the concluding lunch- 
eon will be Judson S. Sayre, presi- 
dent of the Norge division of Borg- | 
Warner Corp., Chicago, who will 
evaluate the sales manager’s job) 
in the next decade. 


ATA Challenges 
Ill. Truck Law 


WASHINGTON.—In a brief filed 
in the United States Supreme 
Court, American. Trucking Assn., 
Inc., has declared that a state is 
without power to suspend the in- 
terstate operating authority of a 
certified motor carrier as a penalty 
for the violation of the state’s size 
and weight laws. 

Submitting its brief in the case 
of Latham Castle vs. Hayes Freight 
Lines, Inc., ATA, speaking for the 
trucking industry, asserted that 
section 132.02 of the Illinois Uni- 
form Act, under which the right of 
the carrier to use the Illinois high- 
ways is sought to be suspended for 
a 90-day period, is unconstitutional 
and void. 

Urging that the previous opinion 
of the Supreme Court of Illinois be 
affirmed, the brief, prepared by 
ATA attorneys, Peter T. Beardsley 
and Fritz R. Kahn, distinguished 
between the weight limitations, the 
validity of which was not in issue, 
and the sanction or their breach, 
which ATA says burdens interstate 
commerce and unreasonably im- 
Pedes the Interstate Commerce 
Commission in its administration 
of the Motor Carrier Act. 











in combination as standard equip- 
ment on all Custom models and as 
optional equipment for other 
models. 


a 











°55 Diveo Trucks 
Offer New Style, 
113-H.P. Engine 


DETROIT.—Details of a new 
bod ystyle and 113-horsepower su- 
per six engine for the 1955 line of 
Diveo delivery trucks, have been 
announced by Roy H. Sjoberg, Di- 
rector of Sales of Divco Corp. 

This will be the first year Divco 
has offered a heavy-duty four-speed 
synchro-mesh transmission and the 


super six engine as a package. Sev- 
en main bearings, overhead valves 
and a special type of carburetion 
are some of the features. 

The body has a tailored military 
appearance with squared corners 
and a non-slanting roof offering 
1% to 1% inches more width on the 
inside. Designed so that posts and 
structural members are on the out- 
side, the body permits larger loads 
and better load arrangement. 

Rear doors have also been en- 
larged. Outer panels are rivited to 
the framework in such a way that 
all outer skins can be removed 
from the truck in case of damage 
without disturbing the inside struc- 
ture. 


Deep Coil suspension is avail- 
able on all 1955 Hudsons. Longer, 
softer coil springs are positioned 
to absorb road shock directly in | ® 
the spring, not through the arms : 
and frame of the car. This sys- ee: 
tem places the springs in “sea 
leg” style above the car’s center 
of weight, to increase steadiness 6s 
and ease of handling on the J aie PM 
sharpest curves. 

Power brakes, power steering, 
power-lift windows, automatic over- 
drive and automatic transmissions 
are available on Hornet and Wasp 
models this year. 


Tubeless tires are standard equip- 
ment on both Hornets and Wasps. 



























Glove Box in Center— 


A large bin-type glove box is in the center of the instrument panel on all 1955 
Hudsons. The handle of the box is faired in and the box itself is within easy access 
of either the front-seat passenger or driver. 








Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 





PARADE S-5.t & +. RE PACE 





MAM A’S 
HELPER 


The Wisconsin robot who does 
odd jobs around the house 
electrically was a feature story 
in a recent issue of Parade. 


Result: More than five out of 
seven of Parade’s readers 
stopped to get the full story. 


Making people stop, read and 
remember is something Parade 


does so well that independent 
surveys show it is the best read 
magazine in America, bar none. 


To you, as an advertiser, this 
means twice as many readers 

for your dollar in Parade as in the 
big weekday magazines. 


No doubt about it: To give sales a 
shot in the arm, to make dealers happy 
. . . Parade has what it takes. 


Parade . . . the Sunday Magazine Section 
of 47 fine newspapers in 47 major markets .. . 


with more than 14 million readers every week. 
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Front-End Highlights-Styling Changes . . . 


Nash Adds V-8 Ambassadors 


What's New: 


New V-8 line with top horse- 
power of 208 . .. Wraparound 
windshield . . . Headlights moved 
to grille . . . Redesigned hood, 
fenders and instrument panel. 

+ * * 


N AMBASSADOR V-8 series has 
been added to the 1955 Nash 
line, which will be shown by dealers 
in February. The cars now are on 
display at the Chicago Automobile 


horsepower Super Jetfire Six is 
used on Ambassador Supers. 
* ad +” 

QTATESMAN models are powered 

by the Powerflyte, a six-cylinder 
L-head engine developing 100 
horsepower with a compression 
ratio of 7.45 to 1. The Dual Power- 
flyte, available as optional equip- 
ment, has twin carburetors and 
an aluminum cylinder head. It is 


rated at 110 horsepower with a 

compression ratio of 8.5 to 1. 
Dual-Range Hydra-Matic is 

available with these engines. 


ls 
| 
} 
| 
| 


| 
| 
| 
| 


In unveiling the new models, | 


Sales Vice-President Roy Aber- 
nethy said, “We are confident 
that Nash Motors will better its 
sales position during 1955.” 


Six body styles are available this 


_| year: Ambassador—Super and Cus- 


tom four-door sedans and a Custom 


hardtop; Statesman — Super and 

Custom four-door sedans and a 

Custom hardtop. 
* 


Show. Plastic Pegaso Features 


The new series, with the 208- ene 
horsepower Jetfire V-8, consists of Spor ts-Car Exhibit 


a Custom Country Club hardtop DEARBORN. — A plastic-bod- o-.% . 7 

and Super and Custom four-door| ied Spanish Pegaso, never before NEW styling features include the) Dashboard Complements Windshield— 

sedans. shown in the U. S., will highlight wraparound windshield, front/ interior styling of new 1955 Ambassador and Statesman models is color-keyed in 
The new V-8 has a compres- | the Henry Ford Museum’s Sports | fenders, hood and grille. , harmonizing colors. Instrument panel has been redesigned to complement new wrap- 

sion ratio of 7.8 to 1, a displace- | Cars Internationale exhibit Jan. The front fender design is 4| ground windshield. On Custom models, upper surface of center portion of panel is 

ment of 320 cubic inches and & 14-80. dominant feature of the new Nash covered with plastic foam crash pad covered in simulated leather, with colors to match 

3 13/16-inch bore with a 3%-inch Outstanding cars from France, models, with headlights moved instrument panel. Twin speakers are standard on all radio-equipped models. 

stroke. The V-8 has a oo Italy, England, Germany and the a an fenders and relocated in a. + Ss . = * 

carbureter and is available wit U. S. also will be on display. The a ae : | fender openin ially cut | in f the front fenders for 

Twin Ultramatic transmission. museum will be open each day A crease line repeats the re- — ae ae oe oe | ing vteibiltty, The cathion lights 
The 140-horsepower Le Mans}! quring the show from 9 am. to | Verse angle of the front fenders : , : | stay on simultaneously with the 

Dual Jetfire Six is standard on| 9 pm. and carries rearward through the The combined parking and direc- | headlights, acting as “running 

Ambassador Customs, and the 130- side panels to the tail lights. The | tional lights are located in the lead- | lights” to. indicate the full width 

of the car. 

Nash says its Scena-Ramic 
wraparound windshield is the 
widest — 62% inches —in the in- 
dustry, with an area of 1,100 


E square inches. The windshield is 
ase | framed by a massive chrome 
aes | moulding that accentuates its 
: size. The corner posts are ver- 
naire | tical. 
: Interiors are color-keyed. The 
ae (Continued on Page 19, Col. 1) 
yay ae Te 

f ; at 


| Inner Workings— 


| Shown is cutaway view of Dual Power- 
| flyte engine offered as optional equipment 
on 1955 Nash Statesman. This six-cylinder, 
L-head engine is equipped with twin car- 
| buretors and aluminum cylinder head. It 
| is rated at 110 horsepower, with compres- 
| sion ratio of 8.5 to 1. The six-cylinder 
Powerflyte engine, deVeloping 100 horse- 
power with compression ratio of 7.45 to 
1, is standard on all Statesman models. 


| 
| Nash's Top Engine— 
Ambassador Jetfire V-8 engine develops 
208 horsepower at 4,200 revolutions per 
| minute. It has compression ratio of 7.8 
to 1 and displacement of 320 cubic inches, 
| with 3-13/16 inch bore and 3% inch 
| stroke. New engine is equipped with 
| two-barrel carburetor. V-8 is available 
i Twin Ultramatic transmission. 


Survey after survey shows it... and in many of 
these same surveys the preference for FRAM more 
than equals the preference for the next two most 


For Smoother Ride— 


Front suspension of Ambassador and 
Statesman models incorporates design 


popular brands combined! Prove it to yourself )) ae) aed ter bed | changes for improved “deep coil" riding 
| qualities and minimum of road noises to 


with profits—sell all your customers Fram! 
| body. Major change includes addition of 


FRAM CORPORATION, Providence 16, R. 1., Fram Canada Ltd., Stratford, Ont. | rugged front suspension cross-member as- 
sembly which is mounted in rubber to 
body sill structure. Lower control arms are 
mounted in rubber to cross-member, per- 
mitting entire suspension to be assembled 

| and put on car as unit. 
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Front-End Restyled .. . 


Nash Adds V-8 Series 
To Ambassador Line 


(Continued from Page 18) 


new instrument panel has _ been 
designed to complement the wrap- 
around windshield. On Custom 
models, the upper surface of the 


Road Body Books 


Key Congressmen 


Hearst Also to Talk 
At Builders’ Parley 


WASHINGTON. — Several con- 
gressmen, some of whom are con- 
sidered influential in highway and 
finance legislation, will address 
delegates to the 53rd annual con- 
vention of the American Road 
Builders Assn. Jan. 10-13 at the 
Roosevelt Hotel in New Orleans. 

Among the speakers will be 
Senator Dennis Chavez, New 
Mexico Democrat and chairman 
of the Senate Public Works Com- 
mittee; Senator Francis Case, 
South Dakota Republican and 
former chairman of the Senate 
subcommittee on roads. 

Also, Rep. George H. Fallen, 
Maryland Democrat and chairman | 
of the House subcommittee on) 
roads; Rep. J. Harry McGregor, | 
Ohio Republican and former chair- | 
man of the House subcommittee on | 
roads, and Rep. Jesse P. Wolcott, | 
Michigan Republican and former 
chairman of the House Committee 
on Banking and Currency. 

In a rare public address, William 
Randolph Hearst jr., chairman of 
the editorial board of the Hearst 
newspapers, will speak on highway 
problems. 

On the opening day of the con- 
vention, Louisiana Gov. Robert F. 
Kennon, chairman of the Gover- 
nors Conference, will discuss 
highway problems from the 
states’ viewpoint. 

Another speaker will be New 
Orleans Mayor deLesseps S. Mor- 
rison, a former president of the 
American Municipal Assn., who wiil 
discuss street and highway prob- 
lems from the urban standpoint. 


Thompson Adds 
Koleast Plant 


CLEVELAND.—Thompson Prod- | 
ucts, Inc., last week acquired Kol- | 
cast Industries, Inc., Cleveland, as 
a wholly owned subsidiary through | 
an exchange of stock. 

Koleast produces frozen-mercury | 
castings, particularly large castings 
for jet aircraft engines. 

Thompson is a producer of auto- | 
motive, aircraft and _ electronics | 
parts, and has pioneered in the in- | 
vestment-casting field, concentrat- | 
ing on small, precision castings | 
made by the frozen - mercury | 
process. | 

Kolcast will continue its opera- 
tions under the same name at its 
present plant. Lewis R. Schilling 
will head the organization as oper- 
ations manager, with Nelson G. 
Spoth as sales manager and Wil- 
liam P. Carothers as manufactur- | 
ing head. 








DeSoto Hardtop Output 


Hiked by 50 Percent 


DETROIT. — DeSoto last week 
announced plans to boost produc- 
tion of its highest-priced Fire- 
flite Sportsman hardtop by 50 
percent. J. B. Wagstaff, sales 
vice-president, said the new peak 
rate on Fireflite hardtop models 
is scheduled to be reached by 
Jan. 15. 

By that date, Wagstaff said, | 
DeSoto expects also to have in- | 
creased output of all hardtop 
models to 38 percent of current | 
new-model production. The De- 
Soto hardtop line also includes 
the Firedome Sportsman and 
special coupe. 

Wagstaff said the proportion- 
ate production ratio of hardtops 
esas in the history of De- 

to. 








center portion of the panel is cov- 
ered with a plastic foam crash pad. 
Twin radio speakers are standard 
on all radio-equipped models. 

* * + 

HREE basic interior color 

schemes are offered—gray, blue 

and green. Cloth, nylon, vinyl and 
leather combinations are offered in 
both lines. 

The front suspension of the 
1955 Nash incorporates many de- 
sign changes for improved “deep 
coil” riding qualities and a mini- 
mum of road noises to the body. 
A rugged front suspension cross- 
member assembly which is 
mounted in rubber to the body 
sill structure has been added. The 
lower control arms are mounted 
in rubber to the cross-member, 
thus permitting the entire sus- 





With 208-Horsepower V-8 Engine— 





Front-end features highlight styling changes of 1955 Nash. Ambassador V-8 Custom 
four-door sedan has new Jetfire powerplant, for which Twin Ultramatic transmission 
is available. Wraparound windshield is said to be widest in industry. 


pension to be assembled and put 
on the car as a unit. 

The front wheel tread has been 
increased on both Nash lines, and 
the turning radius has been re- 
duced. 

All 1955 models are equipped with 
tubeless tires as standard equip- 
ment. 

* * * 
IKE all Nash cars, the 1955 
models employ the “double 
strength single unit body,” with 





* * * 


body and frame constructed and 
welded together to form a single 
unit. 

The All-Season air-conditioning 
system, combining refrigerating, 
heating and ventilating into one 
integrated unit, is available as 
optional equipment. The Weather 
Eye heating and ventilating sys- 
tem also is offered. 

Airliner reclining seats and the 
twin travel bed combination are 
available in both 1955 models as 
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optional extra cost equipment, but 
is standard on some models. 

Power steering, power brakes 
and electric window lifts are avail- 
able as optional extra cost equip- 
ment. 

Eleven solid and 11 two-tone 
combinations are available. 

* * * 





EAT widths are the same on 

both lines—65 inches in: front 
and 64% in the rear. 

Other Ambassador dimensions 
are: Overall length, 20914 inches; 
overall width, 78 inches; overall 
height, 62% inches, and shipping 
weight, 3,480 pounds. 

Statesman dimensions are: Over- 
all length, 202% inches; overall 
width, 78 inches; overall height, 
61% inches, and shipping weight, 
3,070 pounds. 


Romy Hammes Play Santa 


To U. C. Buyers’ Children 


Romy Hammes (Ford), South 
Bend, has become Santa Claus to 
children of prospective buyers of 
used cars and trucks. 

The dealership is giving $100 
worth of new toys of the cus- 
tomer’s choice from South Bend’s 
two largest toy centers on the 
purchase of any used car or truck 
before Christmas. 









average 


circulation of the 


ago Daily News for November, 1954, 
1,937, 26,634 higher than for 
ber, 1953, and the highest 


in this 





nonths 


\ 





NOVEMBER DAILY AVERAGE CIRCULATION 


SATURDAY averse circulation of the 
Chicago Daily News for November, 1954, 
was 599,930, 17,103 higher than for 
November, 1953, and the highest 


s history. 





...and still growing! 
CHICAGO DAILY NEWS 


Saturday average for any month in this 











CHAMPIONSHIP 


- 
" oy 
ea <. 


ans 


Lg 





New Hudson Hornet V-8 Engine — latest, 
greatest of the V-8’s. Short-travel pistons 
operate closer to cylinder explosion, deliver 
faster pickup. Or choose the Hornet Cham- 
pionship Six — with more than 150 stock-car 
victories. Super induction gives the Six instant 
action. Twin H-Power at slight extra cost. 


American Motors 


with the all-new 1955 





New Wasp, smartest new car in the low- 
medium-price field — American Motors’ vast 
facilities bring you exclusive new features, 
as shown to the right, and save you money, 
too! Spectacular Wasp is all-new, inside and 
out — new ease of handling, new ride — and 
luxury far beyond its low price. 





New way of life on wheels — with Airliner 
Reclining Seats that let the passenger rest away 
the miles in a seat adjustable to five comfortable 
positions. Driver, too, can adjust seat to avoid 
fatigue. Available in combination with Twin 
Travel Beds — a single bed while traveling, 
twin beds for nighttime stopover. 





Sirhaea 











THE MOST BEAUTIFUL PERFORMERS OF THEM ALL! 


Beautiful performers . . . the brilliant, new Hudson Hornet and the bright, young stars of the New York City Ballet. 


| rolls out the red carpet 
Hudson Hornets and Wasps 


... With a sensational, new V-8 engine . . . with a livelier, 
easier-to-handle Wasp . . . with new high-fashion styling, inside and out 





Stays new, rides smoother—Two more 
exclusive features by American Motors: 
Double Strength Single Unit Body—twice 
as rigid, twice as strong, twice as safe. 
Deep Coil Ride is soft, steady with long 
coil springs mounted high above wheels, 
slanted outward, for anti-sway safety. 


Cool in summer, warm in winter — All- 
Season Air Conditioning brings you year- 
rcund springtime. Heats or cools and filters 
from a single control, does not take up 
space in trunk, requires no separate heater. 
No dust, pollen, or traffic noise — perfect 
comfort at a record low cost. 





HUDSON 


HORNETS 
WASPS : RAMBLERS 
_ METROPOLITANS 


Sy: Propucts or American Motors 


teo* 


Power steering, power brakes, power-lift windows and 
fully automatic transmissions available at extra cost. 


See“ Disneyland,"’ great new all-family show, ABC-TV Network. Check TV listings for time and station. 


Standard trim and other specifications and accessories subject to change without notice. 
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No Changes for Station Wagon, Kaiser Sedan .. . 


59 Willys Cars Reduced in Price 


What's New: 


Lower prices .. . Bermuda 
hardtop and Custom four-door 


and other trim appointments... | 
Seven inches longer ... More in- | 
terior combinations. 

* * * 


WO new Willys models, at prices 

$300 to $400 below their 1954 
counterparts, highlight Kais er- 
Willys’ 1955 offerings, unveiled in 
dealer showrooms last Thursday 
(Jan. 6). 

The Willys station wagon and 
the Kaiser Manhattan four - door 
sedan remain unchanged in overall 
styling. | 

The new Willys cars are the Ber- 
muda, a hardtop which replaces the 
Eagle, and the Custom four-door 
sedan, which replaces the Ace. 

Both extensively restyled, the 
Bermuda delivers at $1,795 (ad- 
vertised delivered price), more 
than $200 below any other hard- 
top sedan in the industry. The 
Custom is $1,725. 

The 1955 Willys models feature a 
new full-width grille with concave 
vertical chrome louvers and built- 
in parking lights. The upper por- 
tion of the grille is open for engine 
cooling. 

Blending with the front styling 
are new bumpers and bumper 
guards. Chrome visors over the 
headlamps and a new chrome-plas- 
tic hood ornament are other fea- 
tures. Also new is a broad chrome 
molding which extends back from 
the hood ornament the full length 
of the hood. 

* of * 
CHROME molding which flows 
from headlamp to tail light, 
curving downward along the rear 





Chrysler Appoints 
Cincinnati and 


Charlotte Chiefs 


DETROIT.—E. M. Braden, gen- 
eral sales manager of the Chrysler 
division, last week announced ap- 
pointment of Frank T. Copeland 
as manager of the Cincinnati 
region and H. J. Johnson as man- 
ager of the Charlotte (N. C.) 
region. 

Copeland, who had been regional 
manager at Houston since 1944, 
replaces Warren Stuessi, who re- 
signed to become manager of a 
Chrysler dealership. 

Before joining Chrysler Corp. in 
1941 as manager of the “Thunder- 
bolt-Newport” caravan that toured 
the country, Copeland held execu- 
tive positions with Standard Oil Co. 
and Goodyear Tire & Rubber Co. 

Johnson, who had been manager 
of the New Orleans region since 
1953, succeeds Homer Sewell, who 
has joined Braden’s staff in Detroit. 

Johnson entered the auto busi- 
ness in 1946 as a dealer in Mari- 
anna, Fla. In 1950 he joined the 
Chrysler division as district man- 
ager in the New Orleans region. 


quarter panel, provides a separa- | 
tion for two-tone paint combina-| lights with provision for back-up | 
tions. A second slim chrome mold-| light accessories, and a new func- | 
ing appears near the crown of the/| tional deck-lid lock ornament, have | 
replace Eagle and Ace ... Grille | rear quarter panels. 

“Bermuda” 
chrome script nameplates are 
mounted near the forward edge 
of the front doors. For models | of 189% inches, seven inches greater | “ 
so equipped, the word “Hydra- 
matic” appears in chrome script | 
on the side of the rear quarter 








50 Years Apart— 


Nabb Drennen (left), president of Dren- 
nen Motor Co., Birmingham, Ala., stands 
between two Cadillacs which are 50 years 
apart. At the wheel of the 1904 model is 
John Self who for 30 years has been in 
charge of getting cars ready for delivery 
for Drennen. The firm has opened a new 
$350,000 showroom and service depart- | 


ment. | 





Chrome-encased vertical tail 


| been added. 


Rear bumpers and bumper 
guards match those in front and 
provide an extended overall length 


| than previous models. 
Other new exterior features in- | 
clude full diameter chrome wheel | This Willys Custom four-door sedan illustrates new color-separation molding. The 


(Continued on Page 23, Col. 4) 





|New Trim, Two-Toning Featured— 















1955 Willys has a new grille and other exterior trim and new upholstery designs. 
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Meeting Times Set 
l'or Pacific Show 


LOS ANGELES.—The 1955 Pa- 
cife Automotive Show will have 
convention sessions of both the 
Motor & Equipment Wholesalers | 
Assn. and the National Standard 
Parts Assn. at different times so 
that jobbers can attend both ses- 
sions. 

Both meetings will be held Feb. 
23: MEWA in the morning at the) 
Statler Hotel, and NSPA in the) 


afte t the Biltmore Hotel. | ; 
at date cane For All-Around Use— 


More than 400 exhibitors will oc- | 
cupy some 600 booths at Pan Pa-| The 1955 Willys station wagon remains unchanged in overall styling. A chrome 
strip separates the two-toning. 


cific Auditorium Feb. 24-27. ' 
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Kaiser Sedan Unchanged . 


Willys Cuts Prices 
$300-$400 on °55 Cars 


(Continued from Page 22) 


discs with a block “W” at the hub, 
and a choice of 10 solid and 10 two- 
tone combinations. 


* * * 


stery combinations are offered 








For over 50 years, Spicer has been the 
recognized leader in the development and 


production of universal joints 


DANA CORPORATION * TOLEDO 1, OHIO. 


SPICER PRODUCTS: TRANSMISSIONS + UNIVERSAL 
JOINTS « PROPELLER SHAFTS + AXLES + TORQUE 
CONVERTERS « GEAR BOXES « POWER TAKE-OFFS 
* POWER TAKE-OFF JOINTS + RAIL CAR DRIVES « 
RAILWAY GENERATOR DRIVES STAMPINGS 
SPICER and AUBURN CLUTCHES « PARISH FRAMES 











oa new color and uphol- | 


|to harmonize with body colors. Up- | 


holstery materials are broadcloth, 
vinyl plastics, Whitman cloth and 
| nylon cord. 

| New interior chrome door han- 
| dles, window risers and other hard- 
ware, as well as long arm rests, 
highlight the 1955 interiors. 


Easier steering and easier serv- 
icing are among mechanical im- 
provements. These are provided 
by a new worm and roller steer- 
ing system with a responsive 22.4 
to 1 overall ratio, and a new hy- 
draulic brake fluid filler tube lo- 
| cated on the cowl for quick ac- 
cessibility. 

Tubeless tires are standard on all 
models. 

Powered by the 115-horsepower 
Willys Super - Hurricane engine 
| with double-barrelled carburetion, 
the 1955 models are available with 
| Hydra-Matic transmission. 
| A feature retained from 1954 
models is windshield wiper action 
in which the center sweep patterns 
of the blades overlap to provide an 
uninterrupted central area of 
vision. 

Body colors are copper dust, blue 


comet, powder blue, steel glow, 
| Arctic white, concert ivory, pine 
tint, president red, beryl green, 


julep green and raven black. 


[Law ‘Turns Loose’ 
40,000 Trucks 


In Colorado 


DENVER. — An estimated 40,000 
Colorado trucks were dropped 
from State supervision and regula- 
tion Jan. 1 under the controversial 
new Colorado gross-ton-mile tax 
law, according to the Colorado Pub- 
lic Utilities Commission. 

The trucks had been operating 
under commercial carrier permits, 
which were eliminated under the 
new law. . 

PUC Commissioner Ralph C. Hor- 
ton said he expects the elimination 
of the Commercial Carrier Act to 
result in trucks “chiseling” on 
hauls which legally should be 
made only by private carriers. 

PUC regulation of various types 
of truck freight carries with it the 
responsibility of protecting the 
various carriers from cut-rate haul- 
ers and other truckers infringing 
upon territory assigned to legiti- 
mate haulers by the PUC. 

Commissioners fear many com- 
mercial carriers may offer to haul 
freight for reduced rates, for in- 
stance, under subterfuge of obtain- 
ing dummy bills of sale to show 
they own the load. 

Also lost to the PUC by the new 
law is the authority to make safety 
inspections of commercial carrier 
truck equipment and to require 
that they be insured adequately to 
meet damages they may cause in 
accidents. | 

The new ton-mile tax requires 
that all trucks 8,500 pounds and 
over—other than farm or intra- 
city trucks—will have to pay ton- 
mile taxes on their travel. 

The new law is expected to come 
in for a lot of attention in the new 
Legislature. A big effort is expected 
to be made to repeal the present 
“new” law and substitute another. 











Eaton Acquires Plant 


Of Bryant Heater 


| CLEVELAND.—Eaton Manufac- 
turing Co. here, has announced the 
acquisition of the plant and office 
space of the Bryant Heater divi- 
|sion of the Affiliated Gas Equip- 
| ment, Inc., at 17877 St. Clair Ave. 

Eaton’s stamping division will 
be moved to the new space, and 
full operations are planned by Aug. 
1. Eaton’s axle division will occupy 
|the space formerly used by the 
stamping division. H. J. McGinn, 
president of Eaton, said that addi- 
tional space would be built on the 
newly acquired property to house 
a fully automatic nickel-chrome 
plating unit. 









Used-Car Auction Prices 


Market Trend 


Automotive News’ index last week added 1955 models for the first 
time and dropped ’47s from the compilation of averages. 

The overall average, including ’55s, was $904. When ’54s had been 
added to the index for the first time, the average was $892. 

The ’55 models came on at $2,229. The first 54 models were added 
to the index Feb. 15, 1954, at an average price of $2,177. 

On other models, all except ’48s showed severe declines during the 
week. Fifty-fours fell $82; ’51s dropped $66; ’53s went down $47; ’50s 
declined $34, and ’52s and ’49s each were off $33. The price of '48s 
went up $8. 

Record lows were set for all models except ’54s and ’48s. 

Auction reports showed 69 percent of offerings sold, compared with 
64 percent in the previous week. 

Prices marked with an * indicate a unit equipped with an automatic 
transmission or overdrive and (ps) indicates power steering. 


NEW YORK CITY 


(Skyline Auto Auction. Sale every Tues- 
day. Prices are for sale of Dec, 28.) 

(Market off slightly on late merchan- 
dise and fairly firm on clean, older 
models. Rough stuff looking for takers. 


CHEVROLET—’53 Two-ten 4-dr., $1,025*, 
$945; 2-dr., $940, $935; One-fifty 4-dr., 
$775, $745; coupe, $785. '52 SL Deluxe 
4-dr., $700; coupe, $685; 2-dr., $510. °48 
SM sedan, $155. 

CHRYSLER—'53 NY 2-dr., $1,110*. ‘52 
Saratoga club coupe, $775*. ‘50 Traveler 


Sold 46 cars out of 104 offerings as sedan, $300. '49 Royal sedan, $315. °47 
buying was light due to holidays.) Windsor 2-dr., $220. 
BUICK—’52 Special 4-dr., $800*. ’51 Su- | DeSOTO—'48 Custom sedan, $125°*. 


per 4-dr., $660*. °48 Super sedanet, $140. | DODGE—’51 Wayfarer 2-dr., $375. 


ae 


ADD) 


SIGNAL OF SAFETY. 


A Signal-Stat on a truck fender is more than a 
signal of safety. It‘is a symbol of the quality- 
consciousness of vehicle manufacturers, dealers 
and operators who use it on their vehicles . . . 
visible proof that they will not compromise with 
quality or safety. Incidentally, Signal-Stats cost 
no more than ordinary directional signals. 


More trucks use Signal-Stat Class A—Type 1 
; directional signals than all other makes combined. 
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FORD—’ 53 Crest (8) Victoria, $1,300; Main 


(8) Ranch Wagon, $1,100. ‘51 Custom 
(8) sedan, $460. '49 Custom (6) 2-dr., 
$235; Custom (8) station wagon, $220; 
%-ton pickup, $180, 

NASH—’51 Rambler conv., $360. 

OLDSMOBILE—’52 (88) conv., $875*. °50 
(98) sedan, $495*, $415°; (88) sedan, 
$435*. '49 (76) sedan, $275*. 


PLYMOUTH—’52 Cranbrook sedan, 
’51 Cranbrook sedan, $425. 

PONTIAC—’ 54 Chieftain (8) Catalina, $1,- 
850°. °53 Chieftain (8) sedan, $1,325; 

| 2-dr., $1,080. °51 Silver Streak (8) se- 

| dan, $700*; 2-dr., $625*. 

| MISCELLANEOUS—’51 Frazer sedan, $195. 

"48 %-ton utility, $190. 


MASON CITY, IA. 


(Lapiner Auction Co, Sale every Wednes- 
day. Prices are for sale of Dec. 29.) 


(Sold 83 cars out of 101 offerings.) 


BUICK—’ 54 Super Riviera, $2,050* (ps). 
’53 Special 4-dr., $1,175, $1,160. °52 
Super 4-dr., $855*. '49 RM 4-dr., $225*. 
| CADILLAC—’54 (62) 4-dr., $3,600*° (ps). 
’53 (62) 4-dr., $2,470* (ps). °51 (62) 
4-dr., $1,675*. '48 (61) coupe, $480*. 
CHEVROLET—’54 Bel Air 4-dr., $1,700*. 
'53 Bel Air 4-dr., $1,150*%; Two-ten 4-dr., 
$1,095*, $1,040, $1,035; One-fifty 2-dr., 
$715. '52 SL Deluxe Suburban, $565. ’51 
FL Deluxe 4-dr., $600*, $555"; SL De- 
luxe 2-dr., $525. °50 SL Deluxe 2-dr., 
$465. °48 SM 4-dr., $115. 
CHRYSLER—’53 NY 4-dr., $1,345*. ‘52 
Windsor 4-dr., $820*. °51 Windsor 4-dr., 
$685°*. 
DeSOTO—’ 55 Fire Dome (8) 4-dr., $2,550*. 
DODGE—’'53 Coronet 4-dr., $1,105*. '52 
Meadowbrook 2-dr., $895*. °51 Wayfarer 
2-dr., $395. 
FORD—’55 Custom (8) 
$2,510* (ps), $2,400*; 


$570. 


Country sedan, 
4-dr., $2,170*, 








| 
| 











* Prices on 1955 models added to tab- 
ulation; prices on '47s dropped. 


$2,095*; 2-dr., $2,025; Fairlane (8) 2-dr., 


$2,095*, $2,030*%; Custom (6) 2-dr., $1,- 
995*, $1,890; Main (8) 2-dr., $1,605. ’53 
Custom (8) 4-dr., $1,020*. '52 Crest (8) 
Victoria, $900*. 51 Custom (8) Victoria, 
$670*. 

HUDSON—’50 Super (6) 2-dr., $350. 

KAISER—’51 Deluxe 4-dr., $310*. 

MERCURY—’54 Custom 4-dr., $1,855*. ’53 
Monterey Hard Top, $1,740*. '52 Mon- 
terey 4-dr., $910*. 

NASH—'53 Ambassador 4-dr., $1,160*. '51 
Rambler station wagon, $540". °50 





. - SYMBOL OF QUALITY 


Signal-Stat 


DIRECTIONAL SIGNALS 


SWITCHES 
FLASHERS 


SIGNAL-STAT CORPORATION, SIGNAL-STAT BUILDING, 523-539 KENT AVENUE, BROOKLYN, N.Y. 





Average Used-Car Prices 


(Compiled by Automotive News) 


(The above figures are averages of used-car auction prices, all makes 
and models, carried regularly in Automotive News.) 












Jan., Dec., Nov., | 

Model 1955 1954 1954 ! 
1955 $2,229 
1954 1,711 $1,793 $1,848 | 
1953 1,100 = 1,147 1,197 | 
1952 771 804 854 
1951 523 589 604 | 
1950... 412 446 459 | 
1949... 271 304 330 | 
1948 217 209 227 | 
1947......... . 175 166 | 
Overall — oe | 
Average $ 904* $ 683 §$ 71l1 | 


Statesman 4-dr., $240*. 

OLDSMOBILE — ’'54 (88) 2-dr., $1,950* 
(ps). '53 (88) 4-dr., $1,480*, ’50 (88 
Holiday, $585*. °49 (88) 4-dr., $415*. 

PLYMOUTH—’53 Cranbrook 4-dr., $955* 
’51 Cranbrook club coupe, $395. ’48 
Deluxe 4-dr., $165. 

PONTIAC—’55 Star Chief (8) Catalina 
$2,650*. °52 Chieftain (8) 2-dr., $935* 
$570. '50 Silver Streak (8) 2-dr., $475* 


STUDEBAKER—’50 Champion 4-dr., $350* 


EBENSBURG, PA. 


(Ebensburg Auto Auction. Sale every 
Thursday. Prices are for sale of Dec. 30.) 
(Retail good here and prices high. Sold 

71 cars out of 83 offerings.) 
BUICK—’53 Super 4-dr., $1,310*. 50 Spe- 
cial 2-dr., $360, $200. ’49 Super 4-dr., 
$310*. '48 Super 4-dr., $150; conv., $135. 


CADILLAC—’52 (62) coupe deVille, $2,- 
105* (ps). 
CHEVROLET—’54 Two-ten 4-dr., $1,350*. 


’53 Two-ten 4-dr., $1,100; Bel Air 2-dr., 
$1,075. ’°52 SL Deluxe 4-dr., $730*; 2-dr., 
$690; SL Special 4-dr., $650. ’51 FL De- 
luxe 2-dr., $575*; SL Deluxe 4-dr., $530; 


club coupe, $500*. '50 %-ton pickup, 
$525; %-ton pickup, $450; SL Deluxe 
2-dr., $350. '49 SL Deluxe 4-dr., $415, 
$150; SL Special 2-dr., $350. °'47 FL 


4-dr., $160; FM 2-dr., $120; 4-dr., $115. 

CHRYSLER—’51 Windsor 4-dr., $630*. 

DeSOTO—’51 Deluxe 4-dr., $555. ’50 Cus- 
tom club coupe, $560. °49 Custom 4-dr., 
$280. 

DODGE—’51 Meadowbrook 4-dr., $480. ’49 
Wayfarer 2-dr., $275. 

FORD—’55 Custom (8) Country sedan, $2,- 
215. '53 Main (6) 2-dr., $800. ’52 Main 
(8) 2-dr., $715; Main (6) 2-dr., $665. 
’51 Custom (8) 2-dr., $630*; club coupe, 
$570. ’50 Custom (8) 2-dr., $615*; 4-dr., 
$235; Deluxe (8) 2-dr., $390, $340; %- 
ton pickup, $440. ’49 Custom (8) 2-dr., 
$275. ’°47 Deluxe (8) 2-dr., $160. 

HUDSON—’51 Pacemaker 4-dr., $385; club 
coupe, $275. 

KAISER—’51 4-dr., $260. 

MERCURY—’53 Custom 2-dr., $1,125. 
4-dr., $300. '48 club coupe, $145. 

NASH—’49 (600) 2-dr., $150. 

OLDSMOBILE—’51 (88) Super 4-dr., $785*. 
*49 (88) 4-dr., $380*; (76) 2-dr., $250*. 


"49 


PACKARD—’51 (200) 4-dr., $595*. °49 
4-dr., $185*. 

PLYMOUTH — ’53 Cranbrook 4-dr., $900. 
"52 Cambridge 4-dr., $670. °49 Special 
Deluxe 4-dr., $240. '48 Special Deluxe 
2-dr., $175. 

PONTIAC — ’50 Silver Streak (6) club 


coupe, $405*. '49 Silver Streak (8) 2-dr., 
$365. 


WILLYS — ’51 %-ton pickup, $450. ’48 
jeepster, $350. 

MISCELLANEOUS — ’51 Renault 4-dr., 
$100. 

DETROIT 
(State Fair Auto Auction. Sale every 

Tuesday. Prices are for sale of Dec. 28.) 


(Prices were down some this week as 
buyers and consigners apparently are 
holding off until the first of the year. 
Sold 52 cars out of 82 offerings despite 
a freezing rain.) 

BUICK—’54 Super Riviera, $2,195*. °53 
Special 4-dr., $1,175*. ’°52 Super Riviera, 
$1,000*. ’50 Special 4-dr., $415*, $405*. 

CADILLAC—’48 (75) 4-dr., $645*. 


CHEVROLET—’55 Bel Air (8) 4-dr., $2,- 
075, $1,975. ‘53 Bel Air 2-dr., $1,090; 
conv., $1,075; One-fifty station wagon, 


$1,075; 2-dr., $785. 52 SL Special 4-dr., 
$550. °51 SL Delyxe club coupe, $580*; 
conv., $465. 49 SL Deluxe 4-dr., $280. 

DeSOTO—’ 52 Custom club coupe, $625*. ’49 
Custom 4-dr., $315. 

DODGE—’53 Coronet (8) station wagon, 
$1,045. °52 Coronet 4-dr., $605. ’51 Cor- 
onet club coupe, $435. 

FORD—’54 Crest (8) club coupe, $1,675*; 
Custom (6) 2-dr., $1,165. °53 Crest (8) 
conv., $1,270*; Main (8) Ranch Wagon, 
$1,210, $1,165. °52 Custom (8) 2-dr., 
$785*. '51 Custom (8) 2-dr., $475; 4-dr., 
$425*; Custom (6) 2-dr., $400, $380. 50 
Custom (8) 4-dr., $300. 

KAISER—’51 Manhattan 2-dr., $265. 

LINCOLN—’49 Cosmopolitan 4-dr., $220*. 





MERCURY—’53 Monterey 4-dr., $1,200*. 
*50 club coupe, $375. '49 4-dr., $335. 
NASH — '51 Ambassador 4-dr., $405*; 
Statesman 4-dr., $275; Rambler conv., 

$195. 
OLDSMOBILE—’50 (98) 4-dr., $415*. 
PLYMOUTH — ’53 Cranbrook 4-dr., $750. 
*52 Cranbrook 4-dr., $500. '51 Deluxe 
Suburban, $505. °50 Deluxe 4-dr., $320, 


$315. °49 Deluxe 4-dr., $245. 
PONTIAC—’53 Chieftain (8) 2-dr., $1,050*. 
’51 Silver Streak (8) 2-dr., $370. 


STUDEBAKER ’52 Commander Land 
Cruiser, $340; Champion 4-dr., $200. 


N. LITTLE ROCK, ARK. 


(Arkansas Auto Auction. Sale every 
Tuesday. Prices are for sale of Dec. 28.) 

(There was a good demand for clean 
autos this week as many buyers were 
out for the Christmas holidays. Prices 
were somewhat lower. Sold 33 cars out 
of 57 offerings.) 


BUICK—’53 Super 2-dr., $1,030°*. 


‘52 RM 


4-dr., $1,025*. 
CADILLAC—’53 (62) coupe deVille, $2,- 
625*. °'51 (62) 4-dr., $1,700%, $1,480*. 


(Continued on Page 25, Col. 1) 
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18 (62) ’47 (62) 4-dr., 
$400*. 

CHEVROLET—’53 Two-ten 4-dr., $1,030*. 
52 SL Deluxe 4-dr., $555. '51 SL Deluxe 
2-dr., $245*. 50 SL Deluxe 4-dr., $270, 
$245; 2-dr., $225, $165. °49 SL Deluxe 
2-dr., $185; %-ton pickup, $225. 47 SM 
a-dr., $170. 

FORD—’53 Main (8) Ranch Wagon, §1,- 
165. °50 Custom (8) 4-dr., $580, $455. 
"49 Custom (8) 4-dr., $305, $225. '46 
Custom (8) 2-dr., $190. 

MERCURY— 51 2-dr., $380. '50 4-dr., $455. 

NASH—’54 Rambler Hard Top, $1,300, ’51 
Statesman 4-dr., $360*. 

OLDSMOBILE—’52 (88) 4-dr., $675*. 

PLYMOUTH—’ 54 Plaza Suburban, $1,400. 


WILLYS—'48 (4) %-ton jeepster, $145. 


MINNEAPOLIS 


(Minneapolis Auto Auction. Sale every 

Wednesday. Prices are for sale of Dec. 29.) 
(Consigners were ready to sell as re- 
tail business picked up a little. Action 
brisk today. Sold 51 cars out of 87 
offerings.) 

BUICK—’51 RM 4-dr., $700*; Super 4-dr., 
$700*. 50 Super 4-dr., $465*. 

CADILLAC—’52 (62) 4-dr., $1,970*. ‘51 
(62) 4-dr., $1,405*, $1,385". '50 (62) 
4-dr., $1,260*. 

CHEVROLET—’ 54 Two-ten 4-dr., $1,360, 
$1,330, 2 at $1,310. ’°53 Two-ten 4-dr., 
$940, 2 at $925. ’51 SL Deluxe 2-dr., 
$605, 2 at $540. 50 SL Deluxe 4-dr., 
$440, 2 at $425, $400. °49 SL Deluxe 
2-dr., 2 at $340, 2 at $325, $310. 

CHRYSLER—’53 Windsor 4-dr., $1,140*. 
*51 Windsor 2-dr., 2 at $600*. 

DeSOTO—’53 Custom 4-dr., $1,160*. 

FORD—’ 54 Custom (8) conv., $1,510*. ’53 
Custom (8) 2-dr., $1,470*. °52 Custom 
(8) 2-dr., $880*; 4-dr., 2 at $775. ’51 
Custom (8) 4-dr., $605*, 2 at $600. ’50 
Deluxe (6) 4-dr., $470*, 2 at $450. '49 
Custom (8) 4-dr., $325*, 2 at $300. 

HUDSON—’53 Wasp 4-dr., $1,005. 

KAISER—’51 Custom 4-dr., $220*. 

LINCOLN—’49 Cosmopolitan 4-dr., $175*. 

MERCURY — ’54 Custom 4-dr., $1,665*, 
$1,605*. °51 Custom 2-dr., $705*.. '49 
Custom 4-dr., $500*. 

NASH—’52 Statesman 4-dr., $660*. 

OLDSMOBILE—’53 (88) Super 4-dr., $1,- 
540*. ’°52 (98) 4-dr., $890*. 

PACKARD—’50 Deluxe 4-dr., $210. 

PLYMOUTH—’53 Cranbrook 4-dr., $960*, 
$905. °52 Cambridge 4-dr., $640. °51 
Cranbrook 4-dr., $460, $450. °49 Deluxe 
4-dr., $305. 

PONTIAC— 54 Chieftain (8) 4-dr., $1,580*. 
’53 Chieftain (8) 4-dr., $1,140*. ’'52 
Chieftain (8) 2-dr., $910*. ‘51 Silver 
Streak (8) 4-dr., $640*. 50 Silver Streak 
(8) 4-dr., $490*. 

STUDEBAKER—’51 Champion 2-dr., $410*. 


MANHEIM, PA. 


(Manheim Auto Sales & Auction, 

Sale held Wednesday (Dec. 22.) 
(Market good. Sold 77 cars out of 116 
offerings.) 

BUICK — ’'55 Super 2-dr., $2,850* (ps); 
Century 2-dr., $2,800* (ps); Special Ri- 
viera, $2,740* (ps); 4-dr., $2,500* (ps). 
’54 Century 2-dr., $2,150* (ps); Special 
2-dr., $1,825. "52 Super Riviera, $1,010*, 
$950*. ‘51 Super 4-dr., $740*. 

CADILLAC—’54 (62) coupe, $4,025* (ps), 
$3,875* (ps). ’53 (60) 4-dr., $2,840* 
(ps). °52 (62) 4-dr., $2,030*, °51 (62) 
coupe, $1,650*. ’49 (62) 4-dr., $1,050*. 

CHEVROLET—’55 Bel Air (8) 2-dr., $2,- 
150*; Two-ten (6) 4-dr., $1,880; Delray 
coupe, $1,740. ’54 Bel Air 4-dr., $1,575*; 
Two-ten 2-dr., $1,425*. ’53 Bel Air 2-dr., 
$1,010; Two-ten 2-dr., $965; One-fifty 
2-dr., $740. '52 SL Deluxe 2-dr., $770. 
’51 SL Deluxe 4-dr., $680*, $575. '50 SL 


4-dr., $730*. 


Inc. 


Deluxe 4-dr., $500; conv., $300. 
CHRYSLER—’53 NY 4-dr., $1,260*. °49 
NY 4-dr., $200*. 
DODGE —’52 ‘%-ton pickup, $590. °’51 


Meadowbrook 4-dr., $620*; %-ton pickup, 
$505. °50 Coronet 4-dr., $435*. 
FORD—’55 Custom (8) Club sedan, §$2,- 
225°; 2-dr., $2,000°; Fairlane (8) Vic- 
toria, $2,070; Main (6) 4-dr., $1,680. 
’53 Custom (8) 2-dr., $1,090; Main (6) 


4-dr., $750. °51 Custom (8) Victoria 
$740; 2-dr., $605*; Custom (6) 2-dr., 
$460. ‘50 Custom (8) 4-dr., $475. 49 


Custom (8) 4-dr., $340. 
HUDSON—’50 Commodore 4-dr., $250. 
MERCURY—’54 Monterey 2-dr., $1,700*. 
’53 Custom 2-dr., $1,210. ’°52 Monterey 
conv., $1,020*. °49 4-dr., $280; conv., 
$200* 


NASH—’52 Statesman 4-dr., §$710*; Ram- 
bler Hard Top, $600; station wagon, 
$595; (600) 2-dr., $510*. 50 Ambassador 
2-dr., $325*; Statesman 4-dr., $315*. 

OLDSMOBILE—’52 (88) 4-dr., $1,230*, ’51 
(88) 2-dr., $790, $665*. °47 (76) 2-dr., 
$115. 

PACKARD—’53 Clipper club coupe, §$1,- 
335*, 

PLYMOUTH—’'55 Belvedere (8) conv., $2,- 
325*; Savoy (8) 4-dr., $1,990*. ’54 Bel- 
vedere 2-dr., $1,400*. '53 Cranbrook 4- 
dr., $880, $770; Cambridge 2-dr., $660, 
$630. ’52 Cambridge 4-dr., $560. 

PONTIAC—’55 Star Chief (8) Catalina, 
$2,500* (ps); Chieftain (8) 4-dr., $2,- 
140, 53 Chieftain (8) Catalina, $1,330*. 
‘51 Silver Streak (8) Catalina, $770*, 
$750*; 4-dr., $680*. ’50 Silver Streak 
(8) 4-dr., $585. 

STUDEBAKER—’53 %-ton pickup, $480. 
’52 Commander Land Cruiser, $505*. ’51 
Champion 4-dr., $400*; Commander Land 
Cruiser, $340*%, ’°50 Commander 4-dr., 
$280, 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Dec. 29.) 
(This being the first sale after Christ- 
mas, activity was unusually slow. Sold 
54 cars out of 82 offerings.) 
BUICK—’51 Special 4-dr., $800. 50 Super 
4-dr., $590*. '49 Super 4-dr., $310. 


CADILLAC—’50 (61) 4-dr., $1,205*. °49 
(61) 4-dr., $780°. 
CHEVROLET—’53 Bel Air 4-dr., $1,165; 


Two-ten 4-dr., $890; 2-dr., $850. '51 SL 
Deluxe 2-dr., $775, $550. °50 SL Deluxe 
2-dr., $605*, $455*, $430; SL Special 2- 
dr., $370; %-ton pickup, $280. °49 SL 
Deluxe 4-dr., $350; 2-dr., $275, $245. 
DeSOTO—’49 Custom conv., $290. 








DODGE—’51 Coronet 4-dr., $450. '49 Coro- 


net club coupe, $240. 

FORD — ’53 Custom (6) 2-dr., $1,005*; 
Custom (8) 4-dr., $920. '52 Custom (8) 
station wagon, $705. ‘51 Custom (8) 


Victoria, $750; 2-dr., $685; 4-dr., $570*; 
Deluxe (6) 2-dr., 2 at $495. °50 Custom 


(8) 4-dr., $545; 2-dr., $400, $385. °49 
Custom (8) 2-dr., $300; Custom (6) 2- 
dr., $295; 4-dr., $230. '47 Custom (8) 
club coupe, $260. '46 Custom 4-dr., $165. 
*40 coupe, $150. 
HUDSON—’50 Commodore 4-dr., $420. 
MERCURY — '52 4-dr., $910*. ‘50 conv., 


$300. 

NASH—’51 Statesman 4-dr., $375. '49 (600) 
4-dr., $190, $185. 

OLDSMOBILE — ’53 (98) coupe, $1,330*. 
"50 (88) 4-dr., $535%, $465". °47 (98) 4- 


dr., $130*. 

PACKARD — '51 4-dr., $660*°. ‘50 4-dr., 
$300. 

PLYMOUTH — ’50 Special Deluxe 4-dr., 
$100. °47 Special Deluxe 4-dr., $105. 


FLINT 


(Flint Auto Auction, Inc, Sale every 

Wednesday. Prices are for sale of Dec. 29.) 
(Bidding very active and percentage 
up over previous weeks. Sold 77 cars out 
of 113 offerings.) 

BUICK—’54 Super Riviera 2-dr., $2,110*, 
$2,025*; Special Riviera 2-dr., $2,085*. 
’53 RM 2-dr., $1,520* (ps); 4-dr., $1,420*° 
(ps), $1,385* (ps); Super Riviera 2-dr., 





$1,465*, $1,375*; Special Riviera 2-dr., 
$1,345*, $1,185; 4-dr., $1,155*, $1,100. 
'52 Super Riviera 4-dr., $930*. '51 RM 
4-dr., $600*; Special 2-dr., $570, $555. 
*50 Super Riviera 4-dr., $500*. '49 Super 


4-dr., $135*. 

CADILLAC—’50 (62) 4-dr., $1,180*. °49 
(61) 4-dr., $625*. 

CHEVROLET—’55 Bel Air (6) 4-dr., $2,- 
025. '54 Two-ten 2-dr., $1,315. '53 Two- 
ten 2-dr., $950*, $725*. '52 SL Deluxe 
2-dr., $525. ’51 SL Deluxe 4-dr., $550, 
$505; 2-dr., $475. ’'50 FL Deluxe 4-dr., 
$435. '49 SL Deluxe 2-dr., $300, $215. 

DeSOTO—’52 Custom club coupe, $530. '50 
Custom 4-dr., $420. 

DODGE—’53 Meadowbrook 4-dr., $565; 2- 
dr., $520. ’51 Coronet 4-dr., $400; Mead- 
owbrook club coupe, $385*. 

FORD—’ 54 Custom (8) conv., $1,565* (ps). 
53 Custom (8) Country sedan, $1,385; 
2-dr., $900. '52 Custom (8) 2-dr., $635*. 
’51 Custom (8) 2-dr., $500*. '50 Custom 
(6) 2-dr., $220*, '49 Deluxe 2-dr., $275. 

MERCURY—’54 Monterey 4-dr., $1,520. '52 
conv., $890*. '50 4-dr., $365. ‘47 4-dr., 


$125. 

OLDSMOBILE—’54 (98) club coupe, §2,- 
500*, $2,460*; (88) 4-dr., $2,150*°. ‘52 
(88) 2-dr., $680. '49 (88) 4-dr., $165*. 

PLYMOUTH — ’53 Cranbrook club coupe, 
$830. '51 Cranbrook 4-dr., $450. $275. 

PONTIAC—’ 54 Chieftain (8) 4-dr., $1,505*; 
2-dr., $1,285. °53 Chieftain (8) Catalina, 
$1,430. ’50 Silver Streak (8) 2-dr., $470*, 
$370*; 4-dr., $350*, $325; sedan coupe, 
$355. '49 Silver Streak (8) 2-dr., $275*, 
$270*. 


FT. WAYNE, IND. 


(Carl Marker’s Auto Auction. Sale every 
Tuesday. Prices are for sale of Dec. 28.) 

(Market steady as of last few weeks. 
Sold 95 cars out of 144 offerings.) 
BUICK—’54 RM 2-dr., $2,100* (ps). '53 

Super Riviera 4-dr., $1,475*. '52 Special 


2-dr., $1,095*; RM 4-dr., $1,100* (ps). 
‘51 Super Riviera coupe, $780*; RM 4-dr., 
$775*. °50 Special 4-dr., 2 at $425; 2-dr., 
$400. '49 Super 4-dr., $410*, 2 at $400*. 
‘47 Super conv., $110; RM 2-dr., $135. 
‘46 Super 4-dr., $100; RM 4-dr., $100. 


CADILLAC—’'54 (62) coupe deVille, $4,- 
000* (ps). '53 (62) 4-dr., $2,550*° (ps). 
on (62) 4-dr., $2,000*. '49 (62) sedanet, 
840. 

CHEVROLET—’53 One-fifty 4-dr., $950. 
‘51 SL Deluxe Bel Air, $735*%; 4-dr., 
$630°. °50 SL Deluxe 4-dr., $420*. '49 
SL Deluxe 2-dr., $290. ‘47 FM 2-dr., 
$175. 

DeSOTO—’'49 Custom club coupe, $200. 

DODGE—’53 Meadowbrook station wagon, 
$1,130. '52 Coronet 2-dr., $905*. ’'50 
Meadowbrook 4-dr., $425. ‘'48 Deluxe 
2-dr., $175, $120. '46 Deluxe 4-dr., $125. 

FORD—’54 Custom (6) sedan, $1,280. °53 
Custom (6) 4-dr., $950; Main (8) Ranch 


Wagon, $1,140. '52 Custom (6) 2-dr., 
$735; Main (6) 2-dr., $600. ’51 Custom 
(8) Country Squire, $625; 2-dr., $570; 


conv., $540*. "50 Custom (6) 4-dr., $350. 
49° Custom (6) 2-dr., $220. 
HUDSON—’53 Wasp 2-dr., $950. 
KAISER—’51 Deluxe 4-dr., $400*, $310. 
MERCURY—’54 Monterey 2-dr., $1,500*. 
53 Monterey Hard Top, $1,505*. 
NASH—’51 Ambassador 4-dr., $325. °50 
Ambassador 4-dr., $350*. '49 (600) 4-dr., 
$150. '47 Ambassador club coupe, $105. 
PACKARD—’51 4-dr., $490. 


PLYMOUTH—’ 54 Belvedere 4-dr., $1,340*. 
’53 Cranbrook 4-dr., $955, $935*. °'52 
Cranbrook 4-dr., $550. '51 Concord Su- 
burban, $655. ’50 Deluxe Suburban, $600; 
2-dr., $395. °49 Special Deluxe 2-dr., 
$385. '46 Deluxe 2-dr., $110. 


PONTIAC—’53 Chieftain (8) Catalina, $1,- 


200°; 2-dr., $1,190*. °’52 Chieftain (8) 
Catalina, $1,105*. °51 Silver Streak (8) 
4-dr., $650*; Silver Streak (6) 4-dr., 


$625. °50 Silver Streak (8) Catalina, 


25 


$650*. '49 Silver Streak (8) 2-dr., $260°. 
’47 Torpedo (8) 4-dr., $235. '46 Torpedo 
(8) 2-dr., $165. 

STUDEBAKER — '52 Commander 2-dr., 
$500. °51 Commander 2-dr., $325; %-ton 
pickup, $375. '50 Champion 2-dr., $265. 

* * * 


— Auctions in Brief — 
HARRODSBURG, KY. 


Blue Grass Auto Auction. Sale every 
Thursday (Dec. 30). A good sale today 
as nice, clean cars are bringing a high 
dollar. We sold a high percentage of the 
84 cars registered. 

+ 





* * 


LAUREL, MD. 

Colie’s Auto Auction. Sale every Wed- 
nesday (Dec. 29). Market good on clean 
cars. Sold 16 out of 30. 

* a * 


PHOENIX, ARIZ. 

Phoenix Auto Auction, Inc. Sale every 
Wednesday (Dec. 29). Hardtops and pick- 
ups selling strong with '55 models lower. 
We are short on '51 through '53 models. 
Approximately 50 percent of the cars 
offered today were sold. 

* * * 


DENVER 
Colorado Auto Auction. Sale every Mon- 
day (Dec. 27). Prices steady although 
volume was down because of the holiday 
season and our first snow storm of the 
year. We expect more demand after the 
first of the year. 
* * * 


N. PLAINFIELD, N. J. 
Lebanon Auto Auction. Sale every Wed- 
nesday (Dec. 29). Optimism was reflected 
as trading was brisk in most price classes. 
There is increased demand for clean '52 
through ‘54 models. Sold 63 cars out of 99 
offerings. 





When grandfather took his best girl buggy riding, 
all he had to do when he wanted to stop the “rig” 
was say ‘““‘Whoa”’ and gently pull on the lines. 


It was harder to stop the big heavily loaded 
stagecoach. In addition to pulling on the reins 
with all his might, the driver had to pull a lever 


which pressed one or more “‘shoes’”’ against the rear wheels. 


In the early 1900’s, when the first ‘‘horseless 

carriages” were chugging along at 6 m.p.h., 

people shouted to the driver, ‘‘How do you ever 
stop that contraption?” He did it by pulling a lever, too. 
This tightened bands around drums extending from the 
rear wheels—the first external-contracting brakes. 


In the second decade, with cars beginning to 
“‘race’’ across the continent, brakes were enclosed 
and made internal-expanding—with ‘‘shoes”’ 
pressing against the inside of a drum—the same general 


design still used today. 


00 
00 


By 1920 motors became higher powered... 
speeds greater . . . highways better. Shoe-and- 
drum brakes were put on all four wheels... 
making it possible to stop in one-third the distance! 


By the 1930’s, hydraulic brakes were introduced 

to furnish equal braking on all four wheels. But, 

the hydraulic pressure caused increased heating 
... drum distortion . . . and ineffective braking. 


After World War II, brake boosters and power 
brakes were introduced to make stopping easier. 
Boosters, too, further increased the pressure, 
thus increasing danger of drums getting ‘“‘out of round”. 


Today, horsepower has zoomed to 200 and over. 

Modern superhighways and turnpikes make high 

speeds general . . . but what is “the stopping 
story’’? The drum-and-shoe brake has been multiplied, 
equalized and boosted. Yet, defective brakes are still the 
most common mechanical cause of accidents. 


The crying need is for better brakes to match today’s ... and tomorrow’s... 
more demanding driving conditions. A better brake is here now, ready for cars 
and trucks, after 24 years’ development and testing by one of the leading 
OEM Companies: Auto Specialties Mfg. Co. Ausco Double-Disc Brakes are 
entirely different in design and construction. Replacing the outmoded shoe- 
and-drum design are heat-dissipating aluminum double discs ... self-ener- 
gized by a power mechanism within the brake itself. 


These superior brakes have passed tests at leading car factories. Engineers are 
enthused because . .. Ausco Double-Disc Brakes make possible complete con- 
trol of the car under all driving conditions and provide fast, smooth, easy 
stopping without “‘loss of pedal’. They require no relining or adjustment 
during the average car’s life, so they are always in perfect condition for safe 
stopping. Write us for a free copy of ‘The Stopping Story”. 


AUTO SPECIALTIES MFG. CO., Dept. AN-1, St. Joseph, Mich. 
Plants also at Benton Harbor and Hartford, Michigan and Windsor, Ont., Canada. 
Manufacturing for the automotive and farm machinery industry since 1908. 
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BATTERY CHARGER—Model AH-100 is 
designed to charge and test six or 12-volt 
batteries. It also makes individual cell 
tests in all cars without disconnecting ter- 
minals and hold-down frames. It is said 
to adjust automatically for six or 12-volt 
batteries when charging rate is set. As- 
sociated Equipment Corp., 5170 San Fran- 
cisco Ave., St. Louis 15, Mo. 

ee 





SEAT-SLEEPER CAB — This conversion- 
type berth allows sleeper cab to be uti- 
lized as a four-man cab. The sections 
move on rubber rollers in channels. To 
form the sleeping-seating compartment, 
the truck cab has to be extended only 24 
inches. Automotive Industries, Inc., Owen- 
dale, Mich. 3 

* 


Johns-Manville Publishes 
Shoe-Exchange Chart 


A new shoe-exchange chart has 
been issued by Johns-Manville, 22 
E. Fortieth St., New York 16, N. Y., 
for distributors of its friction ma- 
terials. 

The chart lists specifications for 
all cars and light trucks, as well as 
data on interchangeability of shoes. 

+ cs *~ 





WIND SILENCER—The unit is made of 
stainless steel and is simple to install on 
any car. It is said to reduce wind roar to 
a whisper. American Homecraft Co., 3714 
Milwaukee Ave., Chicago 41, i. 





CAR WASHER—The CW400-20 Auto- 
Magic features an aluminum spray ele- 
vator and self-cleaning spray nozzle as- 
semblies. The unit is available in 20, 22 
and 25-foot models. After every rinse or 
shampoo cycle, the unit shuts off auto- 
matically at its overhead position. Chol- 
dun Mfg. Corp., 331 East St., New Haven, 
Conn. 

=e: 


One-Control Steam Cleaner 
Announced by Ker-O-Kil 


#& simplified one-control steam 
cleaner has been announced by Ker- 
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NEW PRODUCTS 


| 
| O-Kil Mfg. Co., 582 Market St., San| 
| Francisco, Calif. 


The one-control system regulates 
pressure and steam saturation at 


the same time. Designed for either | 


butane or natural gas fuel, the 


Economy Steam Cleaner preheats 
the water in a jacket before it en- 
ters the coil. The machine will pro- 
duce 80 pounds of steam pressure 
in less than two minutes from a 
cold start, the firm said. 

*” + * 





BRAKE LININGS—Edge branding is now 
used to identify the Rusco line of brake 
linings. They are available in pre- 
cemented segments, lock-on and drilled 
sets for all cars and light trucks. Russell 
Mfg. Co., Middleton, Conn. 

ek ee 
New Lunn Finish 


Finish No. 107 is said to be a 
process which conceals the fiber- 
glass mat prints and also elimi- 
nates buffing, sanding and painting 
of parts manufactured by matched 
metal molding. Produced by Lunn 
Laminates, Inc., 224 Glen Cove Ave., 
Glen Cove, N. Y., the finish is avail- 
able in all colors. 





‘= 
°4337K3 

TUBELESS TIRE VALVES—Model 4337K3 
standard clamp-in type replacement valves 
fit all wheels equipped with tubeless tires. 
Large rubber washers are packed with 
each valve to permit attachment to rims 
with round or oval shaped rim _ holes. 
Model 54 rubber covered snap-in valve is 
designed to form an airtight seal in 
§-inch rim holes in wheels. The Model 
3640 replacement valve is similar to the 
all-purpose model 4337K3, but has one 
rubber washer. A. Schrader's Son, 470 
Vanderbilt Ave... Brooklyn 38, N. Y. 

* 
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WAX BOOKLET—"Biue Coral Treatment" 
is the title of a booklet issued to com- 
memorate the 25th anniversary of the 


maker. It outlines the methods used to 


extract the raw materials that make up 
the two parts of the Blue Coral treatment: 
Blue Coral liquid and Bive Coral preserva- 
tive sealer. Also discussed is the manu- 
facturing process. H.D.T. Company Factors, 


Inc., 275 Ferris Ave., White Plains, N. Y. 
eo Vee“ 





TAILGATE LOADER — Model 110 fits 
three-quarter, one and 1'-ton stake body 
or van trucks. It is hand-operated and 
equipped with the same automatic load 
brake as on Model 30. It is available in 
sizes to fit any truck body up to eight feet 
wide and 48 inches high. Ven Corp., 2832 
Newell St., Los Angeles 39, Calif. 





DUAL-EXHAUST EQUIPMENT — The DS- 
520 system, engineered for 1955 Chevro- 
lets, comes with or without 26-inch steel- 


packed mufflers. If is said to eliminate | 
back pressures and increase horsepower. | 
Douglass Muffler Mfg. Co., 1916 W. Valley 





Bivd., Alhambra, Calif. 
* * 


Locksmith Supply Catalog 


A 32-page catalog on Yale key 
blanks and locksmiths’ supplies 


and tools has been issued by the} 


hardware division of Yale & Towne 
Mfg. Co., Stamford, Conn. Also in- 


|acids and normal temperature | 
changes. 





THREAD REPAIR KiTS—Fiexible assort- 
ments of stainless steel wire thread in- 





cluded is a section on repair tools 
and key duplicating machines. 
* * + 





CHILD SEAT BELT—The Auto-Belt is de- 
signed for use by a child or wife sitting 
next to the driver. It consists of the belt 
and two steel clamps that fasten to the 
seat. Model A is for four-door cars, Model 
B for two-door cars. Janco Products, Inc., 
55 W. Forty-second St., Hew York 36, N. Y. 

* 





OUTDOOR HEATER — The Salamander 
has an hourly output of 300,000 BTUs 
and is available with either electric drive 
or gasoline engine. Used to preheat trucks 
and other powered equipment, is is said 
to cut down starting time. Clayton Mfg. 
Co., Box 550, El Monte, Calif. 

-* .% 
Drum Opener 


A bulletin describing a drum- 
opening tool which employs a de- 
tachable blade and pivot and sim- 
plifies resharpening has been pub- 
lished by Merrill Bros., 5624 Arnold 
Ave., Maspeth, N. Y. 

” 7 
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SAFETY BELT—The belt is made of non- 
fraying cotton webbing. For fastening and 
unfastening, a large buckle is incorpo- 
rated into the unit. Belts can be installed 
by screwing the metal anchors to the car 
floor. Speed Sport Equipment Co., 4866 
N. Milwaukee Ave., Chicago 30, Il. 

* * 


Labelon Folder Describes 
Plastic Labeling Tape 


A four-color folder issued by 
Labelon Tape Co., Inc., 450 Atlantic 
Ave., Rochester 9, N. Y., describes 
@ pressure-sensitive plastic tape 
which can be written on as a label- 
ing aid. 

The tape, its maker says, can be 
applied to any surface, can be writ- 
ten on with pencil, stylus or ball- 
point pen and resists dirt, oil, water, 


serts are available in special kits and 
packets. New kits added cover Lincoln- 
Mercury, Nash, GMC and Lauson engines. 
Heli-Coil Corp., 954 Shelter Rock Lane, 


Danbury, Conn. 
* * 
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AUTO COMPASS — The unit is self- 
illuminated, with a flash cell built into its 
case and therefore independent of the 
car power system. Airguide 


Glare-Reducing Plastic 


For Windows Introduced 


Sun - Shield is a liquid plastic 
which is flowed on windows and is 
said to reduce glare, heat and fade. 

The product is manufactured by 
Trans-World Corp., 1707 N. Alex- 
andria St., Los Angeles, Calif. 


* * * 





ALUMINUM HAMMERS — These high- | 
strength hammers are cast with knurled | 
handle that will not snap or break and 
are non-ferrous and anti-magnetic, accord- 
ing to Savoy Products Co., 41 Oviatt St., 


Hudson, O. 








CLEANING CLOTH—The Klix Tack Rag 
consists of a durable gauze mesh, impreg- 
nated with a blend of chemicals which is 
said not to dry out. The rag is said to 
remain soft, pliable and tacky indefinitely. 
Grenco Mfg. Co., 47 McClellan Terrace, 
West Orange, N. J. 


Instrument | 
Co., 2210 Wabansia Ave., Chicago 47, Ill. | 
* * * 












FOR WHEEL RIMS—A wire brush attach 
ment for use with either air or electri: 





half-inch Impactools is being marketed. 
The attachment snaps onto the drive of 
the tool and is equipped with a rotating 
sleeve for comfortable grip. Designated as 
A-73, the attachment is said to speed 
cleaning of wheel rims. Ingersoll-Rand 


Co., Phillipsburg, N. J. 





HEADLIGHT ADJUSTMENT — Lev-L-Lite 
| snaps quickly into position on a headlight, 
and a level allows the operator to adjust 
the light in one-third the time usvally 
required, its maker says. It works on both 
the new sealed beam and the old head- 
light. Hopkins Tool Co., Emporia, Kans. 
a 








FLOOR COATING — A new Bakelite 
vinyl-resins coating is said to be resistant 
to oil, grease, moisture and most chemi- 


cals. One pint covers 40 square feet. 
Allowed to dry overnight, the coating 


permits oil and grease to be whisked up 
with a tissue or cloth. National 
Products, 

City, Calif. 


Vinyl 


417 McArthur Ave., Redwood 





¢ 


RUBBER PUMP — This synthetic rubber 
syphon and hand pump is self-starting. 
Check valves are of plastic. The unit is 
said to be unaffected by most inorganic 
solutions, oils, alcohols, hydrocarbons and 
other chemicals. General Scientific Equip- 
ment Co., 2700 W. Huntington St., Phila- 
delphia 32, Pa. 

s ¢ « 


Brake Shoe Debonders 


Described in Bulletin 


Two models of brake shoe de- 
bonding machines are described in 
a bulletin issued by R. G. White 
Mfg. Corp., 101-18 Ninety-seventh 
Ave., Ozone Park 16, N. Y. 


The small machine will remove 
180 linings per hour. The large ma- 
chine handles up to 500 shoes per 
hour. 
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MR. SELF-INSURED AUCTION OWNER: 


Fidelity slams the door on bad check losses at 
automobile auctions . . . Fidelity Check Insurance 


saves you money...time...worry! 





Rica now you're the gent who picks up the tab 
when a bad check artist slips a worthless canvas 
to someone at your auction. And unless you're 
considerably well-heeled with that loving legal 
tender, a sizeable loss could slam the door on your 


bank account and your business! 


Ah, but all is not lost ... yet. Matter of fact, 
nothing can be lost when you have Fidelity Check 
Fidelity slams the door on bad check 


losses growing out of the bank’s refusal to pay 


Insurance. 


because of insufficient funds, improper or unauthor- 
ized signature, closed account, no such account, or 
forgery. Fidelity GUARANTEES payment (usually 
same day claim is made) of any check turned down 


by any bank for any of these reasons! 


Smoke that for a moment and see what it means 


to you. It saves you money in actual bad check 
losses . . . saves you time avd money in collection 
efforts . . . saves you worry over your own finan- 


cial structure. Plus this. Fidelity Check Insurance 
builds volume, brings you bigger consignments of 
cars . .. because the man who has them to sell 
knows he can’t lose a dime at a Fidelity Check- 


Insured Auction! 


SLAM THE DOOR ON BAD CHECK LOSSES BEFORE BAD 
CHECKS SLAM THE DOOR ON YOUR AUCTION. WRITE, 
WIRE, OR CALL FOR THE FULL FIDELITY STORY! 


FIDELITY INSURANCE CO. OF TENNESSEE 


NASHVILLE, TENNESSEE 


SELL ONLY THROUGH THESE 100% 


AL & BENNY FRIENDLY AUTO AUCTION Thursday 
Municipal Airport, Daytona Beach, Fla. 


APTCO AUTO AUCTION Wed. & Fri. 


19241 Dix-Toledo Hwy., (U.S. #25), Melvindale, Mich. 


ARKANSAS AUTO AUCTION Tuesday 
1801 East Broadway, North Little Rock, Ark. 
ARLINGTON AUTO AUCTION, INC. Wednesday 
Hwy. 51 Intersection with Hwy. 60, Arlington, Wis. 


BAKER AUTO AUCTION Thursday 
Pass Road, Biloxi, Miss. 

CAPITAL AUTO AUCTION, INC. Thursday 
State Fair Grounds, Columbus, Ohio 

COFIELD AUTO AUCTION Monday 
Boaz, Alabama 

COLUMBUS AUTO AUCTION Thursday 
2603 Cusseta Road, Columbus, Ga. 

CONCORD AUTO AUCTION, INC. — Mon. & Fri. 


29 Sudbury Road, Concord, Mass. 
DAYTON DIXIE AUTO AUCTION, INC. Wednesday 
5310 North Dixie, Dayton, Ohio 


DECATUR AUTO AUCTION 
Highway 48, N., Decatur, Illinois 


Monday 


STAHLMAN BLDG. 


DIXIE MOTORS AUTO AUCTION Tues. & Fri. 
718 Angier Ave., Atianta, Ga. 

R PG GOFF AUTO AUCTION Monday 
New Tampa Hi-Way, Lakeland, Fla. 

GRAND BLVD. AUTO AUCTION Wednesday 


6336 South Grand Bivd., St. Louis, Missouri 


GRAND RAPIDS AUCTIONS, INC. Tuesday 
0168-M21, Jenison, Michigan 

GREATER SHREVEPORT AUTO AUCTION Thursday 
1310 N. Market St., Shreveport, La. 

INDIANAPOLIS AUTO AUCTION, INC. Wednesday 
4501 West 16th St., Indianapolis, Ind. 


JOHNSON CITY AUTO AUCTION SALES, INC. Monday 
Main and Broadway, Johnson City, Tenn. 


LAPINER’S AUCTION CO. Wednesday 
125 So. Delaware, Mason City, lowa 

LEBANON AUTO AUCTION, INC. Wednesday 
Highway 22, N. Plainfield, N. J. 

LEITCH MOTOR SALES, INC. Thursday 


1450 E. Main St., Owosso, Michigan 


SAFE FIDELITY INSURED AUCTIONS: 


LIMA AUTO AUCTION, INC. 
RFD #2 Fairgrounds (U.S. #30 So.), Lima, Ohio 


MANEY AUTO AUCTION 


Jordan Lane, Huntsville, Alabama 
MAULDIN AUCTION SALES, INC. 

1227 New Buncombe, Greenville, S. C. 
MIDDLE GEORGIA AUTO AUCTION 
Eastside Highway, Macon, 
MONTGOMERY AUTO AUCTION 
927 No. Court St., Montgomery, Ala. 
MONTPELIER AUTO AUCTION CO. 
Route #1, Montpelier, Ohio 


MUNCIE AUTO AUCTION 


3344 So. Madison St., Muncie, Ind. 
111TH ST. AUTOMOBILE AUCTION 
5430 West 111th St., Oak Lawn, Illinois 
PAGE BROS. AUTO AUCTION 

35th at Divine St., Chattanooga, Tenn. 


QUINCY AUTO AUCTION 


3220 Broadway, Quincy, Illinois 
ROCKFORD AUTO AUCTION 
6402 Forest Hillis Rd., Rockford, Ill. 
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Wednesday RYAN AUTO AUCTION, INC. Wednesday e 
R.F.D. #7, Richmond, Virginia 

Friday SKYLINE AUTO AUCTION Tuesday ‘ 
Greenpoint Ave. at Provost St. Brooklyn, N. Y. e 

Teseday SODERBERG-KLINE AUTO AUCTION, INC. Thursday . 
. 

Chitnictey 13th and Locust St., Omaha, Nebraska ; 
Georgia SOUTHERN AUTO SALES Wednesday pi 
Wednesday Route 5, Warehouse Point, Conn. ‘ 
SPORTS ARENA AUTO AUCTION Tuesday . 

Monday Toledo Sports Arena, Toledo, Ohio . 
SYRACUSE AUTO AUCTION Wednesday ° 

Friday R. D. #1, Lafayette, New York p 
TOLEDO AUTO AUCTION CO. Thursday e 

Thursday 5902 Telegraph Rd., Toledo, Ohio e 
TRI-STATE AUCTION CO. Thursday S 

Wednesday 3021 Front St., Fargo, N. Dakota * 
s. 

Friday TRI-STATE AUTO AUCTION, INC. Friday “ 
Valley Springs, S. Dakota ° 

Thursday WEST KENTUCKY AUTO AUCTION Monday - 
Chestnut at W. 12th St., Murray, Ky. ° 

a 

7 
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AUTOMOTIVE WASHINGTON 


NAM Offers Plan to Find 


Tax ‘Discriminations 


By William Ullman 


jhington Correspondent 
a a program to enlarge the living standards of 
the American people by at least 70 percent in 20 years, 
the National Assn. of Manufacturers has launched a vigor- 





headed by Fred Maytag II, Iowa 
industrialist, came up with a plan 
to cut individual taxes $3.7 billion 
in five years and 
corporate taxes 
$4.7 billion in the 
same period 
“without loss of 


Federal reve- 
nues.” 
The _ incentive 


these reductions 
would giveto 
new production 
and the creation 
of new jobs, the 
committee de- 


Wittiam Uliman 


ous attack on the nation’s tax structure as the first step) clared, would more than offset the 


$ oO 
necessary toward meeting’ 1, creat benefits to all taxpay- 
that goal. 


? ers” but that it failed to remove the 
The NAM said the tax) discriminations which are the chief 


revision job of the last Con-| impediments to national progress. 
gress was “a major achievement”! The association’s tax committee, 


revenue loss. 
+ * + 


Most Vital Program 


eAtzac, in outlining the associ- 
ation’s proposals, called them 
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the most important plan our 
association has ever adopted.” 

Briefly summarized the plan 
would: 


1. Cut the so-called “progressive 
rates” of individuals, that is, the 





combined rate to 35 percent at the 
end of 1959. 


Science vs. Security 


HE American Assn. for the Ac - 
vancement of Science, a_ tcp 


rates above the basic 20 percent} organization in its field, last wee 


bracket, 16 percent a year each 
year for five years. 

Applying this cut to the “origi- 
nal element rather than a declin- 
ing balance base” would bring 
the maximum tax down to 35 
percent at the end of five years. 
The maximum overall rate is now 
91 percent. 

2. Keep the corporation reduc- 
tion now scheduled for Apr. 1, 
dropping the rate from 52 to 47 
percent, and in each of the suc- 
ceeding four years making a fur- 
ther reduction of 3 percent a year. 
This would reduce the corporation 





“Truck Operators in LONG BEACH 
Look to WHITE for Right Truck!” 









BOOSTS new truck sales, doubles parts and service business in 
Truck Headavarters in Long Beach. 


“There’s MORE truck business out there if you 
have the right combination,” Joe Gill of Joe Gill 
Motor Co., Long Beach, Cal., ae 

No doubt about it, the RIGHT combination 
is WHITE sales and service. 

“In the first place,” Mr. Gill says, “White 
Trucks are engineered for greater work capac- 
ity and longer life. 

“Second, the White Truck Maintenance 
Management program is the best in the business 
and truck operators know it,” he says. 

To keep out in front in Long Beach, Joe Gill 
Motor Co. is expanding its parts department 
and modernizing complete facilities. 
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WHITE Truck Distributor 


...- JOE GILL 


JOE GILL MOTOR CO. 
LONG BEACH, CALIFORNIA 






“We've backed the great line of White Trucks’ 
with modern service facilities... complete parts 
stock ...experienced workmanship...everything 
to make our company Truck Headquarters in 


Long Beach,” Mr. 
33 years, reports. 


ill, who has been with White 


It’s the same story from White Distributors 
everywhere. White is RIGHT for more sales 


- + +more profits. 


WHITE 3000 for palm tree 
maintenance with swivel- 
mounted sky ladder. This 
White owned by City of 
Long Beach. 


E GREATEST NAME IN 
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LONG ISLAND 
WHITE TRUCKS, INC., 
Long Island City, N. Y. 





more than DOUBLES BUSINESS 
‘in three Years! 


“WHITE QUALITY trucks, backed by a modern, fully equipped shop, experienced per- 
sonnel and Guaranteed White Parts have enabled us to more than double our busi- 


ness since 1951,” reports K. E. Benson, president, Long Island White Trucks, Inc. 


“White’s Preventive Maintenance Program with service tailored to the 
individual needs of the operator is another great help in our move 


to larger Truck Headquarters. 


“The complete line of White Trucks ...the many sales promo- 
tional services that are exclusively White... plus a sound overall 
sales and service policy make the White franchise a profitable 
. and for years to come,” Mr. Benson says. 


It’s another in a long list of reports of White Leadership . . . 


business now .. 


in action... everywhere! 


Peanut Co., at Long Island City. 






A new White 3000 recently sold to Planters 


THE WHITE MOTOR COMPANY 


Cleveland 1, Ohio 
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urged a drastic overhaul of the 
Government’s security-risk system 
which, it charged, is “wasting time 
and talent” and impeding the 
march to new knowledge. 

In a statement in Science May- 
azine, the society’s board of direc- 
tors described the existing security 
system as “negative.” It said that 
if the nation wants to keep advanc- 
ing in scientific knowledge, and 
“ahead of its potential enemies,” 
the Government should put more 
emphasis on what a scientist can 
do for his country and less on the 
matter of risk involved in hiring 
him. 

It is so completely “negative,” 
the association indicated, that it 
makes Government service unat- 
tractive to ‘scientists and deprives 
the Federal agencies of the “help 
of consultants who possess impor- 


tant information and rare skills.” 
a * * 


Atom-Power Age Near 


yaa the day of solor energy 
for industrial power still ap- 
pears a long way off, the age of 
power from the atom is just over 
the horizon, industrialists were told 
last week by President Ralph Cor- 
diner, of General Electric. 

He predicted that by 1976 at least 
50 percent of the new electric- 
power installations will be fueled 
by fissionable material—that is “if 
private industry is permitted to 
proceed with development of the 


atom.” 
* * ~~ 


Phelps with ODM 


DWARD F. PHELPS JR., whom 

many auto dealers will recall 
as the head of price operations in 
the OPS during most of the Korea 
emergency, has been appointed 
assistant director of stabilization 
in the Office of Defense Mobiliza- 
tion. He succeeds Joseph Sherrard, 
of Boston. 

Phelps’ job will be to work out 
stand-by economic controls. 
Meanwhile, periodic review and 
advice in the stabilization area 
will be made available by two 
special consultants to ODM, Har- 
old S. Vance, chairman of the 
executive committee of Stude- 
baker-Packard, and James F. 
Brownlee, of J. H. Whitney & 
Co., according to ODM Director 
Arthur Flemming. 

During World War II Phelps was 
with the OPA as director of the 
food price division. 


Calendar 


(Continued from Page 12) 


General 

Jan. 20-21 — Private Truck Council of 
America, |é6th Annual Convention, Hotel 
Statler, New York City. 

Jan. 27-29 — Truck-Trailer Manufacturers 
Association Convention, Boca Raton 
Hotel, Boca Raton, Florida. 

Feb. 5 — Antique Automobile Club of 
America Annual Meeting and Dinner, 
Franklin Institute, Philadelphia. 

Feb. 15-18—Annual Meeting National Car 
Rental System, Netherland Plaza Hotel, 
Cincinnati. 

Mar. 16-I18—Iiith Annual Canadian Auto- 
motive Service Show, Automotive Bidg., 
C. N. E. Grounds, Toronto, Canada. 

April 20-May I—37th International Motor 
Show, Turin, Italy. 

May 26-June 4—Exhibition of Automotive 
Spare Parts, Melbourne, Australia. 

June !2-15—Directors and County Vice- 
Presidents Spring Meeting and Golf 
Tournament, New York State Automo- 
bile Dealers, Inc., Hotel Otesaga, 
Cooperstown, New York. 

* ¢€ @& 


Regional Parts Shows 

Feb. 24-27—Pacific Automotive Show, Pan 
Pacific Auditorium, Los Angeles. 

March 31-April 2—Southwest Automotive 
Show, Bexer County Coliseum, San An- 
tonio, Tex. 

Apr. 28-30—Southeast Automotive Show, 
Lakewood Park, Atlanta. 

May 19-22—Tri-State Automotive Show, 
Kingsbridge Armory, Broadway and 63rd 
St., New York City. 

June 9-12—Great Lakes Automotive Show, 
Michigan State Fair Grounds, Detroit. 


General Names Its Foams 
AKRON. — Trade names have 





been announced for new foam rub- 
ber and plastic products manufac- 
tured by General Tire & Rubber 
Co. Latex foam for mattresses is 
called “Fashon-Foam.” Plastic foam 
is designated “Fashon-Foam LS.” 
after its isocyanate base material, 
and a polyvinyl chloride foam, is 
named “Fashon-Foam P.V.” 
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Highways & Safety .. . 


| mobile Manufacturers Assn., the erate to fatal injury doubled when 
| total cost of all these highways, in | people were thrown out. 


Poor Eyesight Found 


in One of 6 Drivers 


By Gerhardt Neumann 
Staff Writer 

4 PPROXIMATELY one out of 

A every six drivers has a visual | 
handicap of which he is unaware, 
says Dr. Glyndon | 
L. Rowe, secre- 
tary of the Better 
Vision Institute of 
Michigan. 

In a talk at a 
meeting of the in- 
stitute’s officers, 
Rowe declared it 
was virtually im- 
possible to escape auto accidents in 
Michigan until something is done 
about checking drivers’ vision. 

He listed the following four — 
mon shortcomings: 

1. Low acuity or fuzziness, blur- | 
ring objects or distractions to the | 
driver. 

2. Inadequate side vision, a haz-, 








ard at intersections and in areas! — 


where children are apt to dart into 
the street. 

3. Poor depth perception, or the 
inability to judge distance and | 
space, endangering sideswipes and | 
cutins on any traffic artery. } 

4. Night blindness, or the inability, 


Canadian Voices 
Doubts on Doctors’ 
Safety Suggestions | 


George McNamee, secretary- 
manager of the Royal Club of Mon-! 
treal, asserted that recommenda- 
tions of U. S. doctors for safety 
devices in cars, made at a medical 
convention in Atlantic City, were 
impractical and of doubtful value. 

The doctors suggested installa-, 
tion of seat belts, he said, when 
there was no evidence that these 
were useful in preventing injuries | 
in a crash. 

McNamee referred to a brief sub- | 
mitted to the Ontario Government) 
by the Canadian Automobile Cham- 
ber of Commerce. The brief rules 
out crash panels on the dashboard, 
because, it claimed, demonstrations 
showed that no crash panel of a, 
practical thickness was of use at | 
anything but low speeds. 

As for protruding instruments on | 
the dashboard, the brief pointed out 
that these must be readily acces- 
sible. It added ‘when they can be 
made blunt and flat, they will be.” 

McNamee added that no study| 
had yet been made to determine! 
the cause of accidents in order of 
frequency and importance. The} 





Quebec Provincial Government, he} 
said, should act as coordinator of | 
1,600 municipal bodies which could | 
help in the study. 





S-D Day Ceremony— 

Fred Litsinger (right), president of the 
Metropolitan Chicago Ford Dealers Assn. “| 
Presents the keys to a 1955 Ford safety | 
car to Police Commissioner Timothy O'’Con- | 
nor in a ceremony marking Safe-Driving 
Day in Chicago. The car, a gift of the 
association, replaces a similar unit in use 
since 1952 and is used to warn pedes- 
trians and motorists of traffic violations. | 





| quickly enough from glare. 


to see against glare or recover 


| 
* * 


Turnpikes Grow in ’54 
Ore of the most significant high- 

way developments during 1954, 
was the rapid extension of the turn- 
pike system. Almost 7,000 miles of | 
it are now completed, under con-| 
struction or authorized. 

In addition to the 751 miles com- 
pleted by the end of 1952, work was 
continued in the last two years on 
1,670 miles in Connecticut, Indiana, 
Kentucky, Maine, Massachusetts, 
New Hampshire, New Jersey, New 
York, Ohio, Pennsylvania and West 
Viriginia. 

All of these projects are 
planned to be in full operation by 
the end of 1957. 

According to figures of the Auto- 


* 








Crash Injury Studies 
T= belief that the right-front 


; operation and under construction, 
| was more than $3.5 billion, with an 
' additional $4 billion needed for proj- 


| ects authorized but not yet financed. 


* * * 


seat is the “suicide seat” is 
wrong, according to an article in| 
the December issue of the Connec- | 


| ticut State Medical Journal. 


Paul M. Tracy, in a study on “Au- 
tomotive Crash Injury Research in 
Connecticut,” says that “exposure 


| to moderate through fatal injury of 


right-front seat passengers was 


found to be not significantly great- | 


er than that of the driver.” 


The author says that one of the 
major improvements needed in 


car design is for front doors that , 


won't fly open on impact. One or 
more front doors opened in 52 
percent of the personal injury 
accidents studied, Tracy reports. 
Where cars rolled over, 77 percent 
of the doors opened. 


“When one or more doors) 


opened,” he said, “the occurrence of 


occupant ejection was 34 percent,” | 


adding that the occurrence of mod- 


Next in frequency to being thrown 
out as a cause of injury was the 
instrument panel, followed closely 
by windshield frame or glass, the 
'steering mechanism and door 
structures. 

The research was conducted by 
| the Crash Injury Research of Cor- 
nell ee 


| Traffic F atalities 
Continue Decline 


‘For 10th Month 


Traffic deaths in October declined 
|for the 10th straight month, ac- 
cording to the National Safety 
Council. 

Nevertheless, the death total of 
3,580 was the largest for any month 
this year, and the 2 percent de- 
| crease from October, 1953, was the 
smallest since January. 
| During the first 10 months, 29,350 
| persons were killed in accidents, 
about 6 percent fewer than in the 
like 1953 period. 

Southern California improved its 
traffic fatality rate from i,480 


deaths during the first nine months 
in 1953 to 1,227 during the same 
period this year, according to the 
Automobile Club of Southern Cali- 
fornia. 

Deaths in Los Angeles County 
accounted for 42 percent of the to- 
tal and were 80 less than last year. 

Meanwhile, Dr. W. H. Glanville, 
past president of the British Insti- 
tute of Civil Engineers, ‘told the 
Engineering Institute of Canada in 
Ottawa that in Canada one person 
in 5,000 is killed in traffic accidents, 
or about five times as many as in 
Britain. 

“In Great Britain,” said Dr. Glan- 
ville, “we have three times as many 
pedestrians killed and three times 
as many motorcyclists, while your 
percentage of motor vehicle driv- 
ers killed is twice ours.” 

The speaker attributed the higher 
accident rate to excessive speeds, 
adding that Canada’s level and 
straight highways invite speeding. 

* 


Johnson Succeeds Hale 


Alfred E. Johnson, chief engineer 
of the Arkansas Highway Depart- 
ment, will succeed Hal H. Hale as 
executive secretary of the Ameri- 
can Assn. of State Highway Offi- 
cials. 








In Chicago, it takes 2— 


REPRESENTED BY: SAWYER-FERGUSON-WALKER CO., 


to clean up in ’55 


No single daily newspaper reaches 
even half your Chicago-area pros- 
pects. It takes Two. For greatest 
unduplicated coverage, one must 


be the... 
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CHICAGO 


N-TIMES 


211 W. Wacker Drive, Chicago * 250 Park Avenue, N. Y. 


READERSHIP CONCENTRATED WHERE MOST OF THE BUYING IS DONE 


LOS ANGELES, SAN FRANCISCO, PHILADELPHIA, DETROIT, ATLANTA © HAL WINTER CO., MIAMI BEACH 





Safety Council Estimates . . 
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Traffic Death Toll — 
Lowest Since 1950 


CHICAGO. — The traffic accident 
death to]l in the United States for 
1954 was estimated by the National 
Safety Council last week at 36,500, 
about 5 percent and 1,800 lives un- 
der the 1953 traffic death toll of 
38,300. 

The 1954 toll also is the lowest 
since 1950, although motor vehicle 
mileage has increased more than 
20 percent over that year, the 
Council said. 

The Council’s estimate is based 
on actual reports for 11 months 
and a death toll of 32,670 for that 
period—a decrease of 5 percent 
from the comparable 11-month 
period last year. 

Traffic deaths for November alone 
went up 2 percent, the first month 
in 1954 to show an increase over 
the corresponding month in 1953, 
the Council said. 

Thus the Council’s hopes of main- 
taining an unbroken string of 
monthly reductions in 1954 went 
glimmering by a matter of 70 
deaths — 3,350 as compared with 
3,280 in November last year. 

For November, 21 of the 46 re- 
porting states showed decreases 
and 25 increases, the Council re- 
ported. The number of states show- 
ing improvement for 11 months to- 
talled 32, with 12 having more 
deaths and two no change. 

The 32 states with fewer deaths 
for 11 months were: 

South Carolina, 27 percent; West 
Virginia, 20 percent; Vermont, 19 
percent; Delaware, 19 percent; In- 

diana, 18 percent; Maine, 17 per- 
cent; Washington, 14 percent; 
Wyoming, 13 percent; Ohio, 12 per- 


Oldsmobile Names 


Cincinnati Chief 


LANSING. — Francis C. McDon- 
ald, formerly assistant zone man- 
ager in Detroit, has been appointed 
Oldsmobile zone 
manager in Cin- 
cinnati, it was an- 
nounced last week 
by G. R. Jones, 
general sales 
manager. McDon- 
ald succeeds Jos- 
eph H. Folsom, 
who becomes 
manager of the 
new General Mo- 

= tors Training 
F. OC. McDonald Center in Cincin- 
nati. George H. P. Carr, formerly 
assistant zone manager in Philadel- 
phia, will succeed McDonald as as- 
sistant zone manager in Detroit. 

McDonald joined GM as a field 
representative for GMAC in 1927. 
He remained with GMAC in vari- 
ous field jobs until 1943, when he 
transferred to Fisher Body in 
Cleveland as a cost analyst. In 1945 
he joined Oldsmobile as a district 
manager in Cleveland. In 1951 Mc- 
Donald was promoted to assistant 
zone manager in Detroit. 

Carr has been with Oldsmobile 
for seven years in Philadelphia. 









New Pontiac Deal Opens 

Standard Pontiac, Inc. a new 
dealership, has opened at 7125 Bal- 
timore Ave., College Park, Md. 


His 
a 


New Ford Farm Tractors Make Debut— 


cent; North Carolina, 12 percent; 
Virginia, 12 percent; Kentucky, 11 
percent. 

Connecticut, 11 percent; Arkan- 
sas, 10 percent; New Mexico, 10 
percent; Montana, 10 percent; Cali- 
fornia, 9 percent; Tennessee, 8 per- 
cent; Louisiana, 7 percent; North 
Dakota, 7 percent; New York, 5 
percent; Massachusetts, 5 percent; 
Nebraska, 5 percent; Illinois, 4 per- 
cent; Mississippi, 4 percent; Mis- 
souri, 3 percent; Wisconsin, 3 per- 
cent; Minnesota, 3 percent; Ari- 
zona, 3 percent; Utah, 2 percent; 
New Hampshire, 2 percent, and 
Alabama, 1 percent. 


Of the 516 reporting cities for 
November, the increase in deaths 
averaged about the same as that 
for the entire nation, the Council 
said. Thus the change in the total 
traffic death picture extended to 
both urban and rural areas. 

For November, 106 of the 516 
cities had decreases, 298 had no 
change and 112 increases. For 11 
months, 226 reported decreases, 107 
no change and 183 increases. 

The following cities with fewer 
deaths at the end of 11 months 
have populations of more than 
200,000: 

Ft. Worth, Tex., 47 percent; Hon- 
olulu, Hawaii, 41 percent; Kansas 
City, 37 percent; Portland, Ore., 34 
percent; Norfolk, Va., 33 percent; 
Columbus, O., 30 percent; Indian- 
apolis, 26 percent; Cleveland, 24 
percent; Richmond, Va., 24 percent; 
Oklahoma City, 23 percent; Oak- 
land, Calif., 20 percent; Worcester, 
Mass., 19 percent; Boston, 16 per- 
cent; Buffalo, 13 percent; Toledo, 
11 percent; Chicago, 10 percent; 
Cincinnati, 9 percent; Baltimore, 6 
percent; San Diego, Calif., 6 per- 
cent, and New York, 6 percent. 

Perfect records in November 
were reported by 337 cities, the 
three largest being Worcester, 
Mass. (203,500); Salt Lake City 
(182,100), and Nashville, Tenn. 
(174,300). 

Cities still having perfect records 
at the end of 11 months totalled 97, 
and the three largest of these were 
Sioux Falls, S. D. (52,700); Aurora, 
Ill. (50,600), and LaCrosse, Wis. 
(47,500). 

The three leading cities in each 
population group for 11 months, 
ranked according to the number 
of deaths per 10,000 registered 
vehicles, were: Over 1 million 
Population—Los Angeles, 2.4; De- 
troit, 3.5, and Philadelphia, 3.6; 
750,000-1 million Population—San 
Francisco, 3; Cleveland, 3, and 
St. Louis, 3.2; 500,000-750,000 Pop- 
ulation—Seattle, 2.2; Houston, 2.7, 
and Dallas, 2.7. 

350,000-500,000 Population — Den- 
ver, 1.5; Portland, Ore. 1.8, and 
Columbus, O., 1.9; 200,000-350,000 
Population—Honolulu, Hawaii, 1.2; 
Oklahoma City, 1.4, and Norfolk, 
Va., 1.4; 100,000-200,000 Population— 
Fresno, Calif., 0.1; Berkeley, Calif., 
0.3, and Little Rock, Ark., 0.5. 

50,000-100,000 Population—Aurora, 
Ill, none; Sioux Falls, S. D., none, 
and St. Joseph, Mo., 0.7; 25,000- 
50,000 Population — Billings, Mont., 
Palo Alto, Calif., and Plainfield, 
N. J., none, and 10,000-25,000 Popu- 
lation — Las Vegas, Nev., Shore- 
wood, Wis., and Casper, Wyo., none. 


; 





Two lines of farm tractors have been announced by Ford Motor Co. From left are 
Models 860, 850, 660, 650 and 650. The 800 series, whose power is stepped up 30 
percent, is designed for three-plow operation. The 600 series offers four and five- 
speed transmissions and live power takeoff. 





Valkyrie for American Market— 


Imprex International Co., Cleveland, has acquired exclusive rights to sell the 
Valkyrie, first of a series of custom-built American-chassis cars by Spohn of Germany, 
in North and South America. The Valkyrie is an individualized car tagged at approx- 
imately $10,000. 


Record Volkswagen Sales 
Claim 20% of Imports 


NEW YORK.— Volkswagen is 
continuing its astounding climb in 
U. S. sales, according to foreign-car 
registration statistics compiled 
through the first 10 months of 1954. 

The German car accounted for 
751 registrations in October, near- 
ly a third of the 2,324 foreign 
cars registered that month. For 
the first 10 months of 1954, Volks- 
wagen’s total was 4,238, out of an 
overall 20,408, or 20.8 percent of 
the foreign-car market. 

Volkswagen’s October total of 751 
was the largest block of monthly 
sales for the car since its introduc- 
tion in the U. S., and was monthly 
record for any foreign car in this 
country during 1954. The previous 
high was 693, set by Volkswagen 
in July. 

Jaguar regained its second-place 
position from MG by registering 314 
cars in October, compared with 274 
for MG. In the first 10 months of 
1954, Jaguar registered 3,020 cars 
for 148 percent of the market, 
while MG registered 2,726 for a 
sales share of 13.4 percent. 

At the 10-month point of 1953, MG 
was in first place in foreign-car 
sales with 23.6 percent of the mar- 
ket. 


Fourth place in October went 
to Hillman, with 185 registrations. 
The 10-month total was 2,192 
units and 10.7 percent of the mar- 
ket. A year earlier, Hillman had 
claimed 15.4 percent. 


English Ford took fifth place in 


High Auto Output 
Hailed as Boost 
For Budd in °55 


PHILADELPHIA.—Based on 
heavy auto production schedules 
and the healthy state of the gen- 
eral economy, the 1955 outlook for 
Budd Co. is highly encouraging, 
according to Edward G. Budd jr., 
president. 

“There is every reason to expect 
a@ good automobile year in 1955 
with production probably exceed- 
ing that of 1954,” Budd said. 

“Of particular importance to the 
Budd Co. is the fact that certain 
of its important customers, whose 


'|}sales for the year 1954 had fallen 


below their historical statistical po- 
sitions, show every indication of 
improving their participation in the 
industry’s sales during 1955.” 


Budd said that beneficial effects | @ 


of this trend had already been re- 
flected in his company’s operations. 

Budd said the firm’s railway car 
business remains good, but that de- 
fense sales in 1955 would continue 
on a reduced basis. 


Decatur Show First 


Since Before War 

DECATUR, Ill.—The first auto 
show here since before World War 
II has been scheduled Jan. 19-23 by 
the Central Illinois Automotive 
Trades Assn. 

Extensive promotion is pkanned 
by the 12 participating dealers. At- 


16,000. 


October by registering 165 cars. For 
the 10 months, however, the car was 
in sixth place with 1,364 sales for 
6.7 percent market penetration. 

Austin-Healey slipped to sixth 
place in October from fourth place 
in September. This sports car reg- 
istered 159 for the month and 1,779 
for the 10 months, giving it 8.7 per- 
cent of the market. For the 10- 
month period, Austin-Healey was in 
fifth place. 

Austin captured seventh place in 
October with 128 sales. The 10- 
month total for Austin was 1,314 
vehicles and 64 percent of the 
market. 

Other 10-month totals and mar- 
ket shares were: Morris, 849 for 
4.2 percent; Triumph, 764 for 3.7 

percent; Sunbeam Talbot, 450 for 
2.2 percent; Porsche, 412 for 2.0 
percent; Mercedes-Benz, 361 for 
1.8 percent; Rover, 228 for 1.1 per- 
cent; Singer, 166 for 0.8 percent, 
and miscellaneous, 545 for 2.7 per- 
cent. 

The 20,408 foreign cars sold in the 
10-month period represents a 19.8 
percent decline from the same pe- 
riod of 1953, when 25,476 foreign 
cars were registered. 

October sales, however, in total- 
ing 2,324, were 3.8 percent greater 
than in the same month of 1953, 
when 2,239 were registered. 


How They Fared... 
Foreign-Car Sales 








Oct., 1954 10 Mos., 1954 
1— 751 Volkswagen 4,238— 1 
2— 274 Jaguar 3,020— 2 
8— 226 MG 2,726— 3 
4— 185 Hillman 2,192— 4 
5— 165 English Ford 1,364— 6 
6— 159 Austin-Healey 1,779— 5 
j— 128 Austin 1,314— 7 
8— 88 Triumph 164— 9 
9— 72 Rover 228—13 
10— 67 Morris 849— 8 
l1l— 53 Porsche 412—11 
12— 52 Mercedes-Benz 361—12 
183— 39 Sunbeam Talbot 450—10 
14— 4 Singer 166—14 
15— 61 Miscellaneous 545—15 


Total All Makes 


2,324 20,408 








Goodrich to Speed 


Tire Distribution 
From Philadelphia 


PHILADELPHIA. — B. F. Good- 
rich has opened its new replace- 
ment-tire distribution center her< 
at 5700 Tocony St. 

Located on a five-acre tract, th: 
facility will serve—by overnight 
shipment — customers throughou' 
Pennsylvania, New York, Néw Jer 
sey, Virginia, Delaware, Maryland 
the District of Columbia and part 
of North Carolina, an area that 
contains one-quarter of the nation's 
motorists. 

Joseph A. Hoban, sales vice-presi- 
dent of Goodrich’s tire and equip- 
ment division, said the one-story 
building has 90,000 square feet of 
space. 

The building supplements the dis- 
tribution facilities completed here 
two years ago at 955 E. Erie Ave 
The company’s divisional offices 
will remain at the Erie location. 

Hoban also announced operation 
of BFG’s tire recapping and re- 
treading plant recently completed 
on the site of the new distribution 
center. The new plant is designed 
to meet the needs of commercial 
truck lines as well as those of mo- 
torists and industrial firms. The 
recapping has 10,000 square feet of 
floor space. 

One of the first loads of tires to 
enter the new distribution center 
achieved an earlier honor. The 
White truck carrying the load was 
the first commercial vehicle to 
travel the first completed stretch 
of the new Ohio Turnpike. 


Wis. Bans Ads 
With Misleading 
Octane Ratings 


MILWAUKEE.—The State De- 
partment of Agriculture has issued 
a new regulation which rules that 
only the industry-accepted method 
of testing octane ratings of gasoline 
will be permitted in advertising. 

A hearing had been held at the 
request of Louis Faber, executive 
secretary of the Retail Gasoline 
Dealers Assn. of Milwaukee. Faber 
said complaints had been received 
about misleading advertising by 
gasoline stations. Some of the ads, 
Faber said, showed octane ratings 
higher than those found by actual 
tests. 

Richard Jordan, manager of Mil- 
waukee’s Better Business Bureau, 
claimed that advertising had made 
the public octane conscious. He 
cited an advertisement which stated 
that a company’s gasoline was pow- 
er-packed with 100-octane compo- 
nents. While some of the compo- 
nents were up to 100 octane, the 
public was lead to believe that the 
entire product was 100-octane fuel, 
Jordan said. 

One gas dealer said he had lost 
customers when he would not say 
his product was 100 octane. 

The new regulation, Ag-113, says 
the industry standard for octane 
ratings is a test method recognized 
by the American Society for Testing 
Materials and that no other ratings 
may be used in ads. 


Cobb Seeks Office 
HARTSVILLE, S. C.—Auto dealer 
B. L. Cobb has announced his can- 

didacy for the City Council. 









Bandwagon for St. Louis Show— 
Members of the St. Lovis Auto Show Committee chartered a bus to advertise the 


exposition on county transit routes. From 


left are L. M. Stewart (in window), Percy 


Tucker, William E. Dickerson, Clark Compton, Russ B. Hammond, Hugh C. Roberts, 
C. A. Gilbert, Harold Fehi, Thomas E. Costello, and C. C. Boyd. Fehi is committee 
tendance is estimated at 12,000 to! chairman, and Hammond is executive director of the St. Louis Automotive Dealers 


Assn. The show is slated for Jan. 22-30. 








BIG-3”" FIGHT IS ON! 
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SALESMANSHIP 
WILL WIN IN 1955 


EQUIP YOUR SALESMEN WITH NEW SALES 
AMMUNITION—NOT DISCOUNTS AND 
OVER-ALLOWANCES 


THESE SIX MANUALS BY W. K. BRAASCH, DEAN OF 
AUTOMOTIVE SALES TRAINERS, SHOW HOW TO MEET 
‘ COMPETITION WITH A PROFIT. BUY ALL SIX TODAY! 
W. K. BRAASCH WE GUARANTEE YOUR SATISFACTION. 


No. 1—The Eight Automotive Success Fundamentals. 
No. 2—The Automotive Selling Process. $2.00 EACH 
No. 3—Eighty Ways to Find New Prospects. POSTPAID 
No. 4—Personality—the Key to Leadership. SAVE $2.00! 

No. 5—The Technique of Used Car Salesmanship. 

No. 6—Developing and Testing Your Sales Talk. Order All Six for $10.00 
NATIONAL SALES TRAINERS 549 Washington Bivd., Chicago 6, Illinois 
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FOUNDRY DIVISION - 


* | UNSlaXaabitis > 
CHATTANOOGA 2, TENNESSEE 


The New Paravane Turntable!” 


Once again Macton sets the quality standard for the industry. The 
sensational new Macton Delux Paravane Turntable has many exclu- 
sive features. The construction is all-welded tubular steel, designed 
for the center of gravity of the modern car. Built-in rotating elec- 
trical outlet for interior car lighting. Special 
wheel pads with a two inch ground clearance % 00 
makes the turntable almost invisible when in 
use. No special anchorage or foundation re- 
F.0.B. Stamford, Conn. 
Write for our new 
catalog 10 p. 





quired . .. just plug it in to your nearest 
electrical outlet. 


*Patent Applied For 


MACTON MACHINERY CO., 


i, hom 


DYKE LANE STAMFORD, CONN. 
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Sales Gain Cheers Niagara Falls 


NIAGARA FALLS, N. Y. — The 
arrival of 1955 models late in 1954 
spurred the sale of new cars here 
to such an extent that several deal- 
ers surpassed their 1953 sales vol- 
ume. 

One dealer, H. P. Lammerts jr., 
general manager of Lammerts, Inc. 
(Buick-Cadillac), reported a 10 per- 
cent rise in unit sales of both new 
and used cars, and said he is “very 
optimistic about the future.” 

Lammerts said his company 
sold approximately 2,000 new and 
used cars in 1954, compared with 
1,800 in 1953. 

Carl Witkop, of George O’Neill 
Motor Co., Inc. (Lincoln-Mercury), 
said sales of 1955 models were up 
50 percent in December over the 
same month in 1953 when the 1954 
models made their debut. 

For the 12-month period, Witkop 
stated that new car sales increased 
10 percent over the previous year 
and used-car sales 8 percent. 

Albert Trapasso, of Trapasso 
Oldsmobile, Inc., reported a 20 per- 
cent rise in unit sales of both new 
and used cars. 

William T. Few, Kellogg Motor 
Sales Corp. (Chevrolet), noted 
that new-car sales were off 6 per- 
cent from 1953 but that used-car 
volume was up approximately 30 
percent. 

The concern sold 710 new Chevro- 
lets last year, 50 fewer than in 
1953. On the other hand, 1,038 used 
cars were hold in 1954, contrasted 
with 790 in the year earlier. Truck 
sales dropped from 89 in 1953 to 60 
in 1954. 

Reflecting the nationwide race 
between Chevrolet and Ford was 
the close race here between Kel- 
logg’s and the largest Ford outlet, 
Duncan Motors, Inc. 

Duncan’s reported 699 new 
Fords sold last year, an increase 
of 19 units over 1953. Ford trucks 
also were ahead of 1953, 73 to 70. 
It was a reverse picture in used- 
car sales volume—781 last year, 
912 in 1953. 

James Whitworth, of Whitworth 
Motors, Inc., the City’s newest Ford 
dealer, reported 90 new and used 
cars sold in the six weeks since the 
firm launched its business. 

Edmund R. Morden, president of 
Falls Garage Corp. (Chrysler- 
Plymouth), acknowledged that it 
had been a poor year for sales of 
both cars but said “things look 
very good for the new year with 
our new line of cars.” 

Other Chrysler Corp. dealers 
likewise were disappointed with 
1954 results but were looking to im- 
proved business in the year ahead. 

Louis Rosengold, of Mullane- 
Rosengold (Dodge - Plymouth), 


American Adds 
6 Detroit Flights 


DETROIT. — American Airlines’ 
all-cargo service at Detroit was in- 
creased last week to 47 flights 


' weekly in and out of Willow Run 


Airport with the addition of six 
new flights to Los Angeles via Chi- 
cago, according to Jack A. Tomp- 
kins, district sales manager. 


The DC-6A airfreighters will de- 


‘part Detroit at 12:50 p.m. and will 


arrive in Los Angeles at 8:00 p.m. 
the same evening. The return flight 
leaves Los Angeles at 10:35 p.m. 
with arrival back in Detroit the 
following morning at 10:20 a.m. 
Of the 47 weekly flights, 17 will 
be operated with DC-6A airplanes, 
each capable of carrying 28,000 
pounds. The other trips will use 
DC-4 all-cargo planes, each with a 
capacity of 19,000 pounds. 





Phila. Cites Dealers 


Under License Law 


PHILADELPHIA. — Philadel- 
phia has started an inspection 
drive to get local businesses to 
conform with laws requiring the 
obtaining of licenses for such 
establishments as new and used- 
car showrooms and lots. 

Several new and used-car deal- 
ers have been cited as a result. 





said business was off ‘a shade’ 
in 1954 as compared with 1953, 
which, he said, was ‘one of our 
biggest years.’ “Now,” he said, “we 
have every hope of exceeding our 

1953 sales in 1955.” 

Charles Metzler, DeSoto - Plym- 
outh dealer, said sales of new and 
used cars were down 10 percent 
from 1953. 

C. L. McWilliams, of John E. 
MacKenna Motors, Inc. (Stude- 







baker), said sales in the first half 
of the year were down but that busi- 
ness picked up in the last half. He 
attributed the improvement to 
“lower prices, an improved prod- 
uct” and the merger of Studebaker 
and Packard. 
“All of the 


‘independents’ are 


showing signs of gaining,” McWil- 
liams said. He said he is looking 
forward to a bigger volume of sales 
for all “independents” in 1955. 






See Us At The 
N.A.D.A. Show 
Spaces 211-212 


aU tad) ce - 


Increase profits 
ab aa) 
CTT Lees | 





Whether your plans . 
for a new paint shop 





are in the blue print stage or just a “pipe dream”, 
it will pay you to consider this: You can turn out 
twice as much work right in your present shop, with 
no increase in space, personnel or overhead. 

How? With a single Dry Quick Infra-red Paint 
Baking Panel. Your profits will double immediately 
and you will deliver jobs that will increase customer 
good will and increase your business. 


YOU CAN LEASE IT FOR JUST A 
FEW CENTS A DAY! 


Fill out the coupon below for a demonstration in your shop, 
or for information about our new leasing plan. 


DRY CLIME 
LAMP CORP. 


Greensburg, Indiana 


eee 


Company 
Address 





MAIL THIS COUPON TODAY--——-—-——-—— 4 
Dry Clime Lamp Corp., Dep’t A, Greensburg, Ind. 


[-] 1 would like a demonstration on (date)................. ! 
(-] Please send me more information on the driQuick leasing plan. | 
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2-dr. sed., $1,585. Super—4-dr, sed., $1,-| Deluxe—4-dr. sed., $2,013.63; 2-dr. se 

' 798; 2-dr. sed., $1,683; 2-dr, stat. wag., | $1,969.03; 5-pass, cpe., $1,989; stat. wa; 

> $1, 869. Custom—4-dr. sed., $1,989; hafd- | $2,274.12. Commander Regal — 4-dr. sec 

urren T rices on ew ars top, $1,905; 4-dr. stat, wag., $2,098. $2,127.25; S-pass. epe., $2094; hatdte. 

dra-Matic optional at $178.85.) cpe., $2,282.24; stat. wag., $2,445.0 

STUDEBAKER—Champion Custom — 4-| President Deluxe — 4-dt. s€d., $2,310.5: 
advertised - delivered | man hardtop cpe., $2,653.75; conv., $2,-| wag., $2,434; 4-dr. stat. wag., $2,518./dr. sed., $1, 783.24; 2dr. sed., $1,741.02. | President State—4-dt. sed., $2,380.50; 


The following 
prices include the retail list price sug- 
gested by the factory, provisions for 
Federal taxes, and suggested delivery 
and handling charges. They do not cover 
transportation costs, state and local 
—— eae an on tas 
may be passed on to the 


BUICK—Special — 4-dr. sed., $2,291.32; 
2-dr. sed., $2,232.88; hardtop cpe., $2,- 
332.43; conv., $2,590. ‘17; 4-dr. stat. wag., 
$2,974. Century — 4-dr. sed., $2,548.17; 
hardtop cpe., $2,600.56; conv., $2,991; 4- 
dr. stat. wag., $3,175. Super—4-dr. sed., 
$2,876.17; hardtop cpe., $2,830.56; conv., 
$3,224.59. Roadmaster — 4-dr. sed., $3,- 
349.36; hardtop cpe., $3,453,05; conv., $3,- 
551.56. (D.; standard on Road- 
master, optional at $192.50 on other 


is.) 
CADILLAC—Series 62—4-dr. sed., $3,- 


823.75. FireFliite — 4-dr. sed., $2,726.75; 
Sportsman hardtop cpe., $2,938.75; conv., 
$3,150.75. (PowerFlite optional at $189.) 
DODG 6—4-dr. sed., $2,092.75; 
2-dr. sed., $2,013; 2-dr. 2-seat stat. wag., 
$2,348.75; 4-dr. 2-seat stat. wag., $2,462.75; 
4-dr. 3-seat stat. wag., $2,565. Coronet V-8 
—4-dr. sed., $2,196; hardtop cpe., $2,281; 
2-dr. 2-seat stat. wag., $2,452; 4-dr. 2- 
seat stat. wag, $2,566; 4-dr. 3-seat stat. 
wag., $2,668.25. Royal V-8—4-dr. sed., 


$2,310; hardtop cpe., $2,395; 4-dr. 2-seat | 


stat. wag., $2,658.75; 4-dr. 3-seat stat. 
wag., $2,760.75. Custom Royal V-8—4-dr. 
sed., $2,472.50; hardtop cpe., $2,542.50; 
conv., $2,748. (PowerFlite 
$178.30.) 

FORD—(Prices are for 6-cyl. models; 
for V-8, add $99.98) — Mainline — 4-dr., 
sed., $1,753.24; 2-dr. sed., $1,707.02; bus. 
sed., $1,605.97. Customline —- 4-dr. sed., 


optional at | 


Chieftain 870—4-dr. sed., 
stat. wag., 
4-dr. sed., $2,362; conv., 
Custom—4-dr. sed., 


RAMBLER—Deluxe—4-dr. sed., 


$2,267.51; 2-dr. 
sed., $2,209.32; Catalina, $2,334.99; 4-dr. 
$2,603. Star Chief Deluxe — 
$2,691. Star Chief 
$2,455; Catalina, $2,- 
(Hydra-Matic optional at $178.35.) 


$1,695; 


stat. 
— 4dr sed., ’ 
974.50; hardtop cpe., $2,128.76; stat. wag., 
$2,311.59. Commander 
$1,918.72; 2+ 


wag. ‘9 


$2, 140.64. 
$1,993.27; S-pass. cpe., 


dr. 


sed., 


Champton Deluxe—4-dr. sed., $1,885.16; 2- 
dr. sed., $1,840.66; 5-pass. cpe., $1,874. 60; 
Champion Regai 


Custom—4-dr. sed., 
$1,873. Commander 


pass, cpe., $2,269.50; hardtop cpe., $) - 
455.50. (Automatic Drive optional at $216 
on Champion, and at $226.50 on Comman. - 
er and President.) 

WILLYS—Custom — 4-dr. sed., $1,725 
Bermuda — Hardtop, $1,795. (Hydra-Matic 
optional at $178.55.) 





New Commercial Car Registrations, 
25 States for November, 1954-1953 








Truck registrations by states 
are released here weekly, as 






































































































976.70; cl. cpe., $3,881.77; ae. cpe., | $1,844.66; 2-dr. sed., $1,800.55. Fairlane— | . 
$4,305.01; conv., $4,448.31. Series 60 Spe-| 4-dr, sed., $1,959.77; 2-dr. sed., $1,913.57; || compiled by R. L. Polk repre- 
elal—4-dr. sed., $4,728.32. Serles 75—8-| Victoria hardtop, $2,094.74; Crown Victoria || sentatives in state capitals. 
pass. sed., $6,186.78; lim., $6,402.17. El-| cl, cpe., $2,202.04; Crown Victoria glass- 
dorado — Conv., $6,285.96. (Hydra-matic top. ee ane $2,204.09. Station 
standard.) ‘agons—-2-dr. 2-seat Ranch Wagon, $2,- Previous! ‘ 4 oy 2) 3% 375 161 | 166 3 8 13! 97) 16; 184 
CHEVROLET — (Prices are for 6-cyl. | 043.07; 2-dr. 2-seat Custom Ranch Wagon, ened ter —— a ry | - i 199! 136 i + | ry | ey | 
models; for V-8, add $99)—One-Fifty—4- | $2,108.64; 4-dr. 2-seat Country Sedan, §2,- Saiorad ee 259 104 %) 85 1 7 2 61 
dr. sed., $1,728; 2-dr. sed., $1,685; utility | 156.14; 4-dr. 3-seat Country Sedan, §2,-| Coloredo 1 & ‘ i] sl | aol ‘| 930 
sed., $1, (508; 2-dr, stat. wag. Be grr 287.32; 4-dr. 3-seat Country Squire. $2,- — a a iz ei 5 tr a aA é ea 
Ten—4-dr ; ir. se +| 391.59, Thunderbird — Hardtop, $2,944; | Connecticu 54) J J \ 
cl. epe., $1,835; 2-dr. stat. wag., $2,070; 4 conv., $3,019.30; combination Rapiiogees: 53} if 148) I} 524 225) 52| 60) 14] 5| 22) 13 16| 24! = 653 
dr. stat. wag. $2,127. Bel Alr—4-dr. ood, $3,234.30. (Fordomatiec optional at $178.20 Delaware 54) 97) 56) 26 | 19; a ! 2 9 3 | 2a 
$1,932; 2-dr. otis *~ =" an wx, Fe: on conventional models, $215 on Thunder- ‘53 | 55/ 18 61} 13) 14] 7| 2: 3| 1} | 176 
ton Ganvens oan. "$2,790 plus extras. Oe PEREAL — Custom — 4-dr. sed., $4,- | Florida ‘54 [743 12; (128; 639) 189 7 6 4 24] it 116 | q) 217 
(Powergiide optional at $178.35.) 483.25; hardtop cpe., $4,719.75. (Power- : a oe a ie an Re eee ee 
CHRYSLER—Windsor Deluxe—4-dr. sed.,| Fiite standard.) Georgia 54. | 693 125} 161 a 3) 18 al 14) 2; ‘1708 
$2,660.25; Nassau ee Ta, cnn. KAISER—Manhattan—4-dr. sed., $2,670. 53! 2\ 529 3) 19 a3 145] 128 16 2) 28) 6 7 1798 
ewport hardtop cpe '| Darrin 161 = 668. dra- ‘ 3 ' 3 
$3,000.25. New Yorker’ Deluxe—4-dr. sed., | optional at $178.0 "a enon ‘oe esas hn 1251 a rd ri | "| " | ‘4 2 pr 
$3,494.25; Newport hardtop cpe., $3,652.25; | available on Darrin 161, which carries | 77> mS 5 i 6 5. wae TT 6 2238 
St. Regis hardtop cpe., $3,689.75; conv., | overdrive as standard equipment. ) = 53 | 9 5 Hl iar vai 310 3 5 54 it 3 1S 279; 
$3,924.25. (PowerFlite standard on New LINCOLN—Custom—4-dr. sed., $3,563; | _______ ; = 
Yorker Deluxe, optional at $189 on Wind-| hardtop cpe., $3,666. Capri Special Custom | Maine ‘54 taal | | i} 8| 3] 38) 1 362 
sor Deluxe.) —4-dr, sed., $3,752; nardtop cpe., $3,910; ee ‘53 12 1 ii 26 25 8} I | 24| tt) 9” 
DeSOTO—Fire Dome—4-dr. sed., $2,497.- | cony., $4,071.50. (Turbo-Drive standard.) || Montana "54. | (22 a8 i i... 7 a aoe Tn 
75; _special hardtop cpe., $2,540.75; Sports:|' MERCURY — Custom — 4-dr. sed., $2,- ‘53 | _ 183 1, 38} 57]_— SI 3] iS} i} SH] SB} 9 
A aa, bg ae “ann Metcregee” | Nebraska "54 % 309/ 4) | 314) 06) a 2 4] 15) 8 $3 36; 1040 
Delaplain Heads 4-dr. sed., $2,400; hardtop epe., $2,464.50; NOME = * 6| 2 oo + * bd 2 ei ee 
stat. wag., $2,843.50. Montclalr—Hardtop | Nevada ; 1 2| i | 
Will = Ex ort cpe., $2,631; Sun Valley glasstop, $2,711.50; 53 29) TO as daa aN aa 
conv., $2,712. (Mere-O-Matic optional at | New Jersey ‘54 6) 492| 7) 128 404 136)"  _— . - hae." 3 34 20; = 1527 
' y P $190.45.) os rran mili dae 52 i0| 456 24{ rr 745) 172| m4 | 27; 37 34 56} 1889 
a N — ardtop, ; ; nent ES a a a I SL 3 
TOLEDO. — J. C. Delaplain has| coy’ "siie0 (hath prices at costal ports | No™ Caroline uw hhwwhUPthlha ST ee Se hm lal hme 
been appointed vice-president and| of entry.) ee I 
general manager| OLDSMOBELE — Series 88 — 4-dr. sed., | North Dakota ‘54 112! 27) 15} 31) 6h ic | 134 2} 364 
Of Willys-Over-| $2.008.00;, Pdr. sod... $2,908.02; hardtop 53 98 | 7] 143} cl od UY a an 
cpe., $2,474. Super 88—4-dr. sed., $2,- | Oklahoma ‘54 | 579. 78| 440) 7) | 2) 5 is) 
he n Tee aoe 002.71;, andr. sed., 152,836.25; hardtop pe. 53 $30! 77| «679, S341 A 3| 35 27 Hi 1742 
le - . . ; conv., . 09. ies - << —, 3 _, 4S FS TS 
n oun ced lsat Sons Siaes tua eee et a By ; os i 8 a. 3 3 u : 3, 4) "| 2 
week by Hickman | $173'35) ae SN ot | yenses 54 5034 3) 09) 425) 110) tat) 4 3 (2) 4 6, 1) 1301 
Price jr, sales| pLYMOUTH—Piaza 6—4-dr. sed., $1.- 53! | $39) 5 128} 736 «=—-146} ~—«1304 4 2 30) 6 17} | 1743 
vice - president of | 780.50; 2-dr. sed., $1,737.50; bus. cpe., | Utah ‘54 | 423} TT 29| 85) | 48° 4) 1 4 2! 46! 8; 380 
Willys Motors $1,638.50; 2-dr. 2-seat stat. wag., §2,- a 53! 103) 2) 15} 116} 37| 40 Cy} 6) ' 20: i 346 
i- 076,50; 4-dr. 2-seat stat. wag., $2,158.25. | Vermont "54) 1 54) 1! 8 45) 17) 38 | 3) 3 | 4i| 1} 2 
Inc., and presi-| piaza v-g—4-dr. sed., $1,884; 2-dr. sed., ‘53 i 4\} | 16 68) 10| 9 2\ al 2/ 18} | 204 
dent of the ex- =i oat 2-seat a 4 2DSDCtCt=~=CS 54) 498 | 3) 104) 101) 1b 9 a 3) 2 a2 1317 
port subsidiary. | *-4". seat ae atee bar age ayy 53/ 1,639) 2; 116) 308! 161} 128 i3| | 25 %.| 4 ;| 1784 
Delaplain takes|savoy v-8—4-dr. sed., $1,983; '2-dr. sed., | Wyoming ‘54 1 106) 3; CS} S| CSS 1 a a 
4. O, Detapiain over export re-| $1,940. Belvedere 6—4-dr. sed, $1,978.50;} 5 { 107] 17/121 33} 34) 1 5| 3 26! i 339 
; 2-dr. sed., $1,935.50; hardtop cpe., $2,-| 25 States Reported 54) 20; 7430 88) 1638) 5805) 1710) 2325) 234 43) 268; 278) 984 143| 20985 
in. 1 | 
Price. ee ee ee tae ee | ee ee 7494, 941 1690/9096 1820/2063 01|_—sei|_— aaa 208 570 168| 23991 
Delaplain was with .Kaiser-Frazer | sed., $2,039; hardtop cpe., $2,216.50: conv.,| *°" ‘4 942| 254526| — 2302/ 51708 233973'  58260| 72519; 5297! 1993, 8682/9005) 14382; 5490| 719079 
Export Corp. for six years prior to | $2201: 4-r. S-coat stat. wag..$2,438.28, | To Dete _53'_1546] 291668] __3030]_72544| 222379] 73745) 04724) _ 6168) _3086 20720] _10758|Isels| _7252| 13222 


(PowerFlite optional at $178.30.) 


“The information contained in this report has been compiled from official state documents, Every reasonable precaution has been 
= © — Chieftain 860—4-dr. sed., 
| $2,163.62; 


exercised to insure accuracy of this report to the extent of the registrations received and tabulated at the time the report is pub- 
lished. R. L. Polk & Co. cannot assume any liability by reason of inaccuracies or omissions.’’—R. L. Polk & Co. 


New Passenger Car Registrations, 21 States for November, 1954-1953 
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joining Willys-Overland Export 


Corp. in 1953. 2-dr. sed., $2,105.45; 2-dr. stat. 
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by reason of inaccuracies or omissions.’’—R. L. Polk & Co 
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What's New: 
Jorsion-bar suspension... 
Twin-Ultramatic transmission .. . 
Three V-8 engines with peak 
horsepower ... Wraparound wind- 
shield ... Grilles and other styl- 
ing refinements. 
+ 





> * 


7 1955 Packards and Clippers 
which will be unveiled in dealer 
showrooms next week represent the 
first products designed by President 
James J. Nance’s team, which took 
over the Packard reins 2% years 


‘0. 

Roger E. Bremer, head of product 
planning, said more than 100 ad- 
vancements have been made in the 





Passenger View— 


New instrument panel on 1955 Packards 
and Clippers features “aircraft-type” in- 
strument cluster. Glove compartment is 


located in center of panel for easier ac- 
cessibility. 








Star of Clipper Line— 


AUTOMOTIVE NEWS, JANUARY 10, 1955 


New Cars Range to Peak of 275 Horsepower ie 


Packard Shows V-8, Torsion Ride 


new models as a result of women’s 
| recommendatiens and market re- 
|search on women’s desires. 

“Our studies indicate that wom- 
en will have the principal in- 
fluence in an estimated 70 percent 
of family car purchases in 1955,” 
Bremer said. 

Mechanical changes include the 
Torsion - Level suspension system, 
which replaces customary coil and 
leaf springs; new V-8 engines with 
a top of 275 horsepower; Twin- 
Ultramatic, which is said to give 
quicker response and smoother op- 
eration, and new exhaust systems. 

ok * * 





HE Caribbean convertible, which 

will be introduced early in the 
spring, will boast a 275-horsepower 
V-8 engine, tne most powerful pow- 
erplant yet introduced. 

Packard Four-Hundred and Pa- 
trician models have the 352 cubic- 
inch - displacement V-8 with 260 
horsepower. It has a torque rating 
of 355 pounds-feet at 2,400-2,800 rev- 
olutions per minute. 

Clipper Custom models have a 
245-horsepewer engine with dis- 
placement and torque rating the 
same as the 260-horsepower unit. 

Clipper Super and Deluxe models 
are powered by a 225-horsepower 
V-8 with 320 cubic-inch displace- 
ment and a torque rating of 325 
pounds-feet at 2,400-2,800 rpm. 

Compression ratios are 8.5 to 1 


on the Packard and Clipper Custom | 


engines and 8.0 to 1 on the Clipper 
Super and Deluxe powerplants. 
+ * ae 


LL have four-barrel carburetors, 
which the firm said increases 
fuel economy up to 20 percent over 
1954 models. 
Last year’s horsepower ratings 


The Constellation is a hardtop addition to the series. It is powered by a 245- 


horsepower V-8 engine. Like all Packards 
level ride. Both lines will be introduced 





and Clippers for 1955, it features Torsion- 
by dealers next week. 





Caribbean Takes Power Lead— 


Star of Packard line is Packard Caribbean. In addition to 275-horsepower V-8 
engine, the Caribbean features Packard's new torsion bar suspension system and 
more than a score of other luxury features and special accessory installations as 


standard equipment. Ready to go into 


limited production, Caribbean will be on 


display at Packard dealerships in selected market areas in early spring. 






One of mechanical advancements on 1 





Packard's New Suspension System— 


955 Packard and Clipper lines is Torsion- 





were 212 on Packards, 185 on the 
Cavalier, 165 on the. Deluxe and Su- 
per and 150 on the Special. 

The new Twin-Ultramatic is 
standard on all Packards and op- 
tional on Clippers. 

For the smoothest starts, the 
selector is placed at the “dart” 
position, which is just left of the 
“D” mark. 

Twin -Ultramatic has a _ direct 
drive clutch which comes into play 
automatically to lock the torque 
converter, providing a_ straight- 
through transmission of engine 
power to the rear wheels. 

= * a 


HE new Torsion-Level Ride is 

said to give a level ride with 
greatly reduced pitch, have ade- 
quate load-carrying capacity with 
less tendency for bottoming or 
bumping on the rear axle under 
road 
height regardless of load and give 
greater stability at high speeds. 

In simple terms, Packard’s tor- 
sion bar springing is a method 
of using a long solid bar of spring 
steel to replace the front coil 
spring and the rear leaf spring. 
The bars, more than nine feet 
long, run almost the length of 
the wheelbase from front to rear 
on each side. The bars are said 
to retain their resilience for the 
life of the car. 

Incorporated is a “car-levelizer” 





whose function is to hold body 
height on an even keel regardless 
of load. It consists of two addi- 
tional torsion bars arranged at the 
rear and attached to the longer 
bars. The lower ends are connected 
to an actuator lever and compen- 
sator gear box which is operated 
by an electric motor. The motor 
operates under the influence of a 
‘control mechanism that automati- 
|cally increases or decreases the 
| loading of the car. 
} x * e 
Bo Packards and Clippers 
have wraparound windshields 
this year. 
Headlights are hooded and the 


LANSING.—A “minimum goal” of 
Reo Motors that would increase 
production fivefold was revealed 
here last week at a meeting of 
branch and regional managers with 
Reo’s new management and sales 
team. 

S. D. Den Uyl, president of Bohn 


»| Trailer Builders 
) Look Forward 


To Banner Year 


»| LOS ANGELES.—Members of the 
*|Truck-Trailer Manufacturers Assn. 


are in unanimous opinion that pros- 
pects for 1955 are excellent, accord- 
ing to John C. Bennett, association 
president and president of Utility 
Trailer Mfg. Co. 

The composite opinion of the 
truck-trailer manufacturing indus- 
try, he said, “is based on two sound 
observations.” 

“First,” he said “the industry dur- 
ing 1954 successfully made the 
transition from a wartime to a 
peacetime operation. Without ex- 
ception, trailer manufacturers re- 





: port that they fared better in this 


crucial period than they had ex- 
pected. 

“Second, there is prevalent among 
truck operators an optimistic atti- 
tude, and it is the operaters who 
ultimately determine the growth 
and prosperity of the trailer manu- 
facturing industry.” 

Benhett said that the industry 
produced approximately 55,000 ve- 
hicles in 1954. Ineluded in that total, 
he said, were only 10,000 units for 


‘| military, other government or ex- 


port purposes, compared with 46,- 
000 such trailers in the previous 
year. 

The association also cited a state- 


shock, hold constant car) 





level ride, a new suspension system which eliminates customary coil springs in front | ment by Neil J. Curry, president of 
and simi-elliptic leaf springs in rear. In order to assure constant car riding level for |American Trucking Assns., who said 
any kind of load, Packard has combined torsion bar with “load levelizer,” whose |that the trucking industry would 
function it is to hold body height on even keel regardless of loads. spend $3 billien for equipment in ’55. 





| grilles are wider and lower, though 
different, on both lines. 

On Packard models the front of 
the rear fenders are trimmed to 
| give the appearance of an air open- 
|ing, and the lower portion of the 
trim incorporates an exterior cour- 
tesy light for passengers entering 
or leaving the car. Parking lights 
wrap around the sides of the car. 

Seven models are available: 
The Patrician and Four Hundred 
in the Packard line; Constella- 
tion and four-door sedan in the 
Clipper Custom series; Panama 
and four-door in the Clipper Su- 
per line, and a four-door in the 
Clipper Deluxe series. The Pack- 
ard Caribbean will be announced 
early in the spring. 

Wheelbase is 127 inches on Pack- 
ard models and 122 inches on Clip- 








New V-8 Engines— 


The 260-horsepower engine for Pack- 
ard Four Hundred and Patrician is most 
powerful yet introduced, except for 270- 
horsepower V-8 used on limited-output 
Cadillac Eldorado. Clipper Custom models 
have 245-horsepower engine, and Clipper 
Super and Deluxe models boast 225 
horsepower. When Caribbean is unveiled 
in early spring it will have 275 horse- 


power rating. 


* * 


pers. Packards are 217 7/16 inches 
long, while all Clippers are 214 13/16 
inches long. Heights on the four- 
door sedans are 62.3 inches on the 
Patrician; Custom, 62 inches; Su- 
per, 62 inches, and Deluxe, 62.3 
inches. All are 78 inches wide. 

Seventeen single-tone colors and 
36 two-tones are available. Three- 
toning will be offered on the Carib- 
bean. More than 60 interier treat- 
ments are available. 

Tubeless tires again are standard 
equipment, and a full line of power 
equipment is offered. 





» Reo Sets ‘Minimum Goal’ 
At Fivefold Output Hike 


Aluminum & Brass Corp., which 
officially took over Reo as a sub- 
sidiary on Dec. 30, told that group 
that Reo would be sold “only over 
my dead body ... we are in this 
business to stay.” 

James B. Alley, member of the 
new board, said he felt Reo never 
belonged in the lawnmower and toy 
business, both former Reo opera- 
tions which have been sold. 

“IT believe a company should stick 
to its knitting,” he said. “Reo’s bus- 
iness is trucks.” 

The transaction which resulted 
in the sale of Reo to Bohn was 
described by Howard J. Stoddar, 
president of the Michigan Na- 
tional Bank, Lansing, and a board 
member of Reo and Bohn, as “un- 
questionably the finest possible 
arrangement that could be worked 
out not only for Reo but for the 
people of Lansing.” 

John C. Tooker, new president of 
Reo, pointed out that Reo trucks, 
for the first time, blanket the field 
from 16,000 pounds gross vehigele 
weight on up to the largest trucks 
allowed on the highways. 





SuaidicherPutted Bed 


Fermed at Asheville 


ASHEVILLE, N. C.—The retire- 
ment of Eugene C. Sawyer, said 
to be the first autemobile dealer 
here, was announced concurrent 
with the formation of a new 
Packard-Studebaker dealership. 

Denison Motors, Inc. has pur- 
chased the Brown Motor Co., Inc. 
(Packard), owned by C. Fred 
Brown, and the Sawyer Motor Ce. 
(Studebaker), owned by Sawyer. 

Brown, in the automobile busi- 
ness for 35 years, will remain 
with the new Packard-Studebaker 
dealership for one year as chair- 
man of the board. Edward E. and 
David N. Denisen, brothers, head 
the new company. 








Buy Direct! 
Genuine 
LAMBS WOOL 
POLISHING 
BUFFERS 





SAVE MONEY AT THESE PRICES 
8" REC. OUR PRICE 12.50 doz. 


22.50 


9" REC. OUR PRICE 13.50 doz. 
Specify type when ordering 
A:—Draw-string type 
8:—Draw-string type with center hole 
C:——Dise type, canvas back (no draw-string) 
These genuine Lambs Wool Polishing Bon- 
nets have been sold direct to car dealers 
for more than 3 years. Our low, low 
prices reflect tremendous savings. Order 
today! Write for quotations on all types 
of Buffers or Buffing Pads. We ship open 
account to rated dealer: .O.B, New 

York City. Satisfaction guaranteed. 


Write for Catalog 
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| SHORTSTOP =; 
IGNITION SPRAY 


Tokes but a few sprays v 
to stort moisture soaked N 
motors. And durable plastic 

coating gives months of protection against 
stalling due to condensation. Greatly reduces 
corrosion, seals out dampness. 

Comes in handy spray can with easy push 
button valve. 4 Oz size for glove com- 
partments — 12 Oz. Service Station size. 


ZACO CHROME SPRAY 
and PRESTO SPRAY ENAMEL 
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PORTABLE 


AUTO TURNTABLES 
Am ly low in price and easily 


set up by you—ANYWHERE. 


As simple as that—AMER-STAGE potato 
turntables now bring — 
ship within the reach every car deal- 
er's budget. Best of all, they can be 
quickly and easily moved to any spot you 
choose 


Here is a rugged, all steel turntable, 
scientifically balanced to take all cars. 
Just plug in. For indoor or outdoor 
display. 

Write for illustrated folder No. 7 
AMERICAN STAGE 
EQUIPMENT, INC. 

805 East 134 St#., Bronx 54, N. Y. 
















Detroit Booster Club B-19 has in- 
stalled its 1955 officers. They are: 
President, James F. Boyle, manu- 
facturer’s representative; first vice- 
president, Edward C. Imonen, man- 
ufacturer’s representative; second 
vice - president, Robert B. Boys, 
manufacturer’s agent; secretary, 
Lester D. Moss, The McKay Co., 
and treasurer, Richard K. McCon- 
nell, Federal-Mogul Service. 

New directors are Ben Madsen, 
McCord Corp.; William A. Bottle, 
manufacturer’s representative; Guy 
L. Stevens, Groove-Rite Tool Co.; 
Roy M. Warne, K-D Lamp Co., and 
M. M. Wells, National Carbon Co. 

Jobber G. Walter Kleinschmidt, 
The Automobile Equipment Co. of 
Detroit, spoke to the members on 
the 1955 regional show to be held 
in Detroit June 9-12, at the Michi- 
gan State Fair Grounds. It will be 
known as The Great Lakes Auto- 
motive Show and will be sponsored 
by Automotive Jobbers Assn. of 
Greater Detroit and those jobbers 
within a 200-mile radius who wisn 
to participate. 

+ 


- * 


Williams Appoints Burkardt 


Manager of Sales 
J. H. Williams & Co., Buffalo 
manufacturer of industrial and au- 
tomotive wrenches, tools and drop- 
forgings, has an- 
nounced the ap- 
pointment of Ed- 
ward R. Burkardt 
as sales manager. 
Burkardt for- 
merly acted as 
the company’s 
sales representa- 
tive in the Los 
Angeles area. 
John B. Perkins 
e will slowly taper 
E. R, Burkardt off his activities 
as tool-sales vice-president until 
Dec, 31, 1955, at which time he will 
transfer to the West Coast to take 
charge of the company’s Los Ange- 
les office until his retirement. Wil- 
liams has also appointed Gerald W. 
Caruso as assistant sales manager. 


* * * 


IH Promotes McCaffrey 


To Assistant Region Chief 


Robert L. McCaffrey has been 
promoted to assistant regional 
manager of the southern region 
for the motor truck division of 
International Harvester Co., ac- 
cording to R. M. Buzard, sales 
manager. 

McCaffrey, who formerly was 
truck district manager in Des 
Moines, will be succeeded by R. 
C. Brown, former assistant dis- 
trict manager in Minneapolis. 

* * * 


Dodge’s Franke Moves 
To Chrysler Division 

Otto W. Franke, operating man- 
ager of Dodge division for six years 
and associated with Chrysler Corp. 
since the Maxwell 
Motors days, has 
been promoted to 
staff assistant to 
Cc. J. Snyder, op- 
erating manager 
of Chrysler Corp. 

Franke began 
his automotive 
career as a tool 
designer in 1916. 
He joined Max- 
well in 1921 and 
when Maxwell 
became a part of Chrysler Corp. 
in 1924, he was assigned to the 
Jefferson plant as tool engineer. In 
1931 he transferred to Plymouth 
division as chief tool engineer, and 
a short time later he was appointed 
master mechanic. In 1940 he moved 
to the Dodge main plant as master 
mechanic. He was appointed gen- 
eral works manager of Dodge in 
1942, and in 1948 he became operat- 
ing manager, a position he held 
until his newest appointment. 

* * - 


Sales Staff Shuffled 


W. F. McGuinness, president of 
Elastic Stop Nut Corp. of America, 
has announced the following organ- 
izational changes: E. F. Nason, for- 
merly general sales manager, has 
been named administrative assist- 
ant; D. E. Lally, formerly assistant 
general sales manager, has been 








0. W. Franke 
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made general sales manager; Don- 

ald B. Sorenson, formerly manager 

of Rollpin sales, has been appointed 

assistant general sales manager, 

and James B. Duke has been 

named product planning manager. 
= * a” 


Jacobs Promotes Keller 


To Vice-President 


Joseph A. Keller jr. has been 
elected vice-president of F. L. 
Jacobs Co., according to Frank E. 
Howard, boara 
chairman. 

Keller joined 
the firm in April, 
1954, as general 
manager. He will 
continue to head 
operations at all 
five of the com- 
pany’s divisions. 

Since joining 
: Jacobs, Keller 

~ has been respon- 
J. A. Keller sible for the com- 
pany’s revamped production pro- 
gram, including retooling, replace- 
ment and relocation of facilities. 
Prior to joining Jacobs, Keller was 
production vice-president of George 
Fry & Associates. 

a + ok 


Ford Promotes Wardrop 


To Manufacturing Chief 


Appointment of Andrew R. 
Wardrop as general manager of 
Ford Motor Co.’s general manu- 
facturing division has been an- 
nounced by S. W. Ostrander, 
group executive. 

Wardrop formerly was assist- 
ant general manager of the metal 
stamping division. He joined 
Ford in 1947 as an operations 
analyst. 


Ford A ppoints Vickers 


Franklin A. Vickers has been ap- 
pointed assistant district manager 
of Ford division’s Jacksonville 
(Fla.) sales district, according to 
James M. Moore jr., district man- 
ager. Vickers succeeds Harry B. 
King, who has been named sales 
manager for the Atlanta district. 

€ ” * 


Daubert Chemical Names 
Mann Sales Manager 


Doubert Chemica! Co., Chicago, 
has appointed Louis S. Mann as 
general sales manager and Dr. Wil- 
liam A. Fessler as director of de- 
velopment, according to George A. 
Daubert, president. 

Mann formerly was sales man- 
ager of the Fendix division. Fessler 
comes from the nitrogen division 





of Allied Chemical & Dye Corp., 
where he was assistant to the chief 
of research. 

Daubert Chemical Co. is the new 
name of the former Nox-Rust 
Chemical Corp. 

*” 


x * 


Stimsonite Names Nagle 


Robert I. Nagle has been named 
sales engineer by the Stimsonite 
division of Elastic Stop Nut Corp. 
of America, Chicago. 

* x * 


Ford Kansas City Office 


Gives New Duties to 4 


Four appointments in Ford divi- 
sion’s Kansas City district sales 
office have been announced by E. 
S. Alexander, district manager. 

J. B. Carder, formerly general 
field manager, has, been named 
assistant district sales manager. 

Edward P. Clay succeeds Carder 
as general field manager. George 


Salvino has been appointed man-|: 


ager of sales planning and analysis. 


C. 8S. McDonald has been appointed | , 


manager of the district’s used- 
vehicle department. 


Vickers Names Van Wormer 


Cleveland Sales Chief 


Arthur H. Van Wormer has 
been named to replace Paul Si- 
monds as Cleveland district sales 
manager for Vickers, Inc., De- 
troit, according to E. O. Clark, 
manager of industrial product 
sales. 


In his new capacity, Van 
Wormer will be responsible for 
providing application engineering 
and service assistant to users of 
industrial and mobile oil-hydrau- 


lic products in the Cleveland area, 
Clark said. 

Van Wormer joined Vickers’ 
engineering department in 1946. 
Simonds recently retired after 13 
years’ service with the company. 

+ * * 


Virginia Jobbers’ Group 


Elects Sandys President 


C. A. Sandys, sales manager for 
Condrey Motor Parts Co., Rich- 
mond, Va., has been elected presi- 
dent of the Central Virginia Auto- 
motive Wholesalers Assn. 

Other officers of the jobbers group 
are James L. Prince, G. G. Moss 
Co., vice-president, and A. L. Lanier, 
Dixie Wheel Co., Inc., secretary- 


treasurer. 
z * 


New MIC Branch Set Up 


Motors Insurance Corporation 
has opened a new branch office 
in Greensboro, N. C., with Norman 
D. Mitchell as manager. He for- 
merly was manager of the claim 
department in the Jacksonville 
(Fla.) branch. 


Federal-Mogul Reassigns 


Gardner, Manguse 


T. L. Camp, general manager, 
Federal-Mogul Service, Detroit, an- 
nounces the re-assignment of 





G. W. Gardner R. B. Manguse 
George W. Gardner, Wichita dis- 
trict manager, and R. B. Manguse, 
Dallas district salesman. 

Manguse will become Wichita 
district manager Jan. 1, with Gard- 
ner moving to Portland, Ore., Feb. 
1, as manager of that district. Lee 
Gruennert, present Portland dis- 
trict manager, will move to another 
district management assignment 
within the company. 

With Federal-Mogul since 1947, 
Manguse had previous accounting 
experience in the automotive and 
allied businesses. Gardner, in 
charge of the Wichita district 
for the last three years, has been 
with Federal-Mogul since 1926. His 
early responsibilities included sev- 
eral years in a supervisory capacity 
at the company’s Detroit manufac- 
turing plant. 

* = 


U. S. Rubber Names Currie 
C. G. Currie has been appointed 
manager of replacement tire engi- 
neering for U. S. Rubber Co. Cur- 
rie will headquarter in Detroit. 
* 2 ~ 


5 Auto Executives Elected 


To Controllers Institute 

Five automotive executives have 
been elected to membership in the 
Controllers Institute of America. 

They are: Lewis L. Kennedy, 
comptroller of Brown-Lipe-Chapin 
division of General Motors Corp., 
Syracuse; L. S. Larson, corporate 
controller of Standard Products Co., 


Taxi Tubeless— 
Specially-built Nygen tubeless puncture- 


sealing tires are being used on taxi fleets, 
according to General Tire & Rubber Co. 


The Jumbo 125 is a lightweight tire with 
tread 28 percent deeper than on conven- 
tional casings. 








a # - 


GM Club Officers— 


Newly elected officers of the Indianapo- | 


lis General Motors Club are (seated from 
left), R. L. Kreis, city manager of Chevro- 
let, vice-president, and Keith H. Hoffman, 
manager of transmission operations at the 
Allison division, president. Standing: Hol- 
lis Rice, a comptroller of Chevrolet, secre- 
tary, and Elmer Dolzall, assistant manager 
of United Motors Service, treasurer. 


Cleveland; Edmund B. Rickard, di- 
visional controller of Ford division, 
Dearborn; Charles P. ‘lilton, plant 
controller of the Chicago assembly 
plant of Ford, and C. R. Tully, 
plant controller of the Kansas City 
assembly plant of Ford. 


Smith Heads Ford Sales 


In Philadelphia District 


Harrison Smith has been ap- 
pointed Philadelphia district sales 
manager of Ford divison, according 
to C. E. Bowie, assistant general 
sales manager of field operations. 

Smith has been assistant man- 
ager of the Philadelphia district 
since 1948. He succeeds W. E. Kim- 
brough, who has been transferred 
to the Ford division general sales 
office on special assignments. 


* * * 
Hyster Appoints Raasch 


Export Sales Manager 


Harvey A. Raasch has been 
named export sales manager for 
the Hyster Co., manufacturer of in- 
dustrial lift 
trucks and trac- 
tor equipment, ac- 
cording to Philip 
S. Hill, sales vice- 
president. 

He was previ- 
ously assistant 
export manager 
of the Le Roi Co., 
Milwaukee, Wis., 
and prior to that 
was associated 
with the Tractor 
Export division of Allis-Chalmers 
Mfg. Co. Export offices of Hyster 
are located in Peoria, Ill., where 
Raasch will headquarter. 

s * ” 


Goodrich Gives Lindsay 


Added Responsibilities 

Donald R. Lindsay has assumed 
additional responsibilities in the 
B. F. Goodrich Co. tire and equip- 
ment division. 

In addition to his regular duties 
of forecasting and planning, he 
has assumed responsibility for 
sales quotas, including analysis 
of results and relationships to in- 
dustry and market potentials. 


* x * 


VanKempen Named Head 


Of Miller Exports 


Louis VanKempen has been ap- 
pointed export manager of Miller 
Mfg. Co., according to Ellis J. 
Wright, sales vice-president. 


Miller designs, manufactures and 





sm |supplies special service tools for 


auto dealers. VanKempen has been 
with the firm eight years. 


* * * 


Reo Appoints Wilkins 
George M. Wilkins has been 
appointed manager of the Buffalo 
branch of Reo Motors. He formerly 
was vice-president of Autocar in 
charge of its southwestern division. 
7 * + 


Ohio Rubber Promotes 
Bourquard and Edgell 


Two promotions have been an- 
nounced by Ohio Rubber Co., Will- 
oughby, O., a division of Eagle- 
Picher Co. 

Alex Bourquard, assistant treas- 
urer since 1944, has been named 
treasurer, and Scott A. Edgell, as- 


sistant controller since 1944, ..as 
been moved up to controller. 

They succeed Howard J. Be: sh- 
told, who has retired as treasurer 
and controller. Bechtold has bien 
with Ohio Rubber for more than 20 
years. 










Bear Realigns 
Sales Force in 
Several Areas 


Five changes have been made in 
sales-area coverage by Bear Mfg. 
Co. Due to the death of Ernie Cone, 
sales representative in Arkansas, 
this territory will be handled by 
|Malcom Cade, who has served for 


many years in the Southeast and 
took over the Louisiana sales ter- 
ritory two years ago. 

Andy Young, sales representative 
in eastern Texas, is now covering 
Louisiana and part of Mississippi. 

M. E. Wood is in charge of the 
Oregon and Washington territory. 
He has been a sales representative 
for Bear for almost eight years, 
formerly covering eastern Iowa and 
northern Illinois. 

Bill Hunter and Dick Allbright 
have been appointed sales repre- 
|sentatives in eastern Iowa and 
| northern Illinois. 

*” * + 


Federal-Mogul Names Camp 


To Head Chicago District 


Walter T. Camp, Dallas district 
manager of Federal-Mogul Corp.'s 
service division, has been named 
manager of the 
Chicago district, 
succeeding Har- 
lan C. Skinner 
who died Dec. 10. 

Camp has been 
with Federal-Mo- 
gul for 17 years. 
He served as a 
salesman in the 
company’s San 
Francisco district 
and later became 
manager of that W. &. Camp 
district. He has been in charge of 
the.Dallas district since April, 1952. 


* * * 


Gemmer Mfg. Appoints 





McKay West Coast Rep 


Harlan C. McKay has been ap- 
pointed West Coast representa- 
tive for Gemmer Mfg. Co., De- 
troit, according to W. A. Blume, 
sales vice-president. 

McKay, whose headquarters will 
be located in Portland, Ore., rep- 
resented manufacturers of indus- 
trial equipment in Oregon, Wash- 
ington, Idaho, British Columbia 
and Alaska prior to establishing 
his own business. 

x * x 


Freeman & Freeman Names 


Newton Sales Manager 


W. F. Newton, former factory 
coordinator in Detroit, has been 
named sales man- 
ager of Freeman 
& Freeman, Inc., 
Denver, manufac- 
turer of Porce- 
lainize. 

Newton is suc- 
ceeded in Detroit 
by Howard J. 
Hudson. Previ- 
ously, Newton 
was parts acces- 
sories manager on 
for Hudson ani W. ¥. Nowten 
later associated with Kaiser-F razer. 

x + * 


Fruehauf Appoints Morgan 


Special Trailer Sales Head 


Appointment of Robert K. Mor- 
gan by Fruehauf Trailer Co. as 
product sales manager of special 
bulk hauling trailers for powder- 
ed material has been announced 
by Fred S. Neumann, general 
sales manager. 

Morgan, who has been associ- 
ated with truck transport for the 
last 25 years, will have his office 
at Fruehauf’s Fort Wayne (Ind.) 
plant. 


* ok * 
Chain Belt Names Sparling 
William J. Sparling, manager of 
Milwaukee operations for Chain 
Belt Co., has been appointed to the 
firm’s board of directors. Sparling 
joined Chain Belt in 1928, was ap- 
pointed works manager in 1947 and 
vice-president in 1949. 
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Only 12 Work Forces Vote to Organize 
Dealer Uinketielig Stalled in °54 


(Continued from Page 3) 


are the nation’s foremost support- 
ers of unrestricted free enterprise. 
They're not looking for security. 
They're looking for the ‘big buck.’ 
And the union represents security 
more than anything else.” 

This organizer made his rueful 
comment shortly after his union 
lost an NLRB election over- 
whelmingly because the dealer 
upped the commissions of his 
salesmen to 28 percent. 

Further hindering organizational 
efforts, say unionists, is the man- 
agement-identification attitude of 
many salesmen. 

A major stumbling block to the 
organizers in 1954 was the remod- 
eled NLRB which set up new juris- 
dictional standards which were 
particularly applicable to auto deal- 
erships. 

Another contributing factor is 
the regularity with which the sales- 
men switch from dealer to dealer 
and from make to make. One ofii- 
cial said that he completely signed 
up one sales staff last spring. He 
returned six months later and 
found a completely new staff. 


During 1954 a total of 15 dealer- 
ship strikes, of from three days to 
four months’ duration, were re- 
ported. Involved were 195 dealer- 
ships. 


* * * 


Trouble in Canada 


EANWHILE, the labor situa- 
tion in Canadian auto plants 
was still troubled. 

CIO stewards at Chrysler of 
Canada announced last week that 
a strike vote was to have been 
taken yesterday (Jan. 9) because 
of the lack of any real progress 
in negotiations. Talks began a 
month ago after a Canadian Con- 
ciliation Board ruled that the 
union’s demand for a _ 15-cent 
hourly raise was not justified. 

Renewed efforts were also made 
last week to settle the three-month- 
old Ford of Canada strike. Negotia- 
tions were adjourned in midweek 
for two days to permit Emil Mazey, 
UAW secretary-treasurer, to return 
to the U. S. for a conference. 

* * * 


Progress at DeSoto 


N DETROIT, the tense union sit- 
uation at DeSoto was resolved 

largely last week. after 15 or 18 
major union grievances were set- 
tled. 
Noting that the only unsettled 
issues concerned production rates, 
medical facilities and a loading- 
dock shelter, Syl Sumerecki, pres- 
ident. of UAW Local 227, said, 

“we’re getting better cooperation 
than we’ve had in a long time.” 
He commented that his members 
expected to continue working six 
days a week at least through 
January. 

Negotiations were still under way 
at the Lincoln-Mercury plant in 
Wayne, Mich., last week, where 
some 50 grievances had accumu- 


lated. 
= ~ * 


Fewer Strikes in °54 


7a Labor Department reported 
last week that fewer workers 
were idled for fewer work days in 
1954 than in any other postwar 
year. 

It was estimated that the year’s 
3,450 strikes idled 1.5 million 
workers for 22 million man-days. 
In 1953, there were 5,091 strikes, 


2.4 million workers involved and | and legislative activities and a con- 


28.3 million man-days lost. 

An AFL-CIO unity meeting in 
Washington last week resulted 
principally in an agreement that 
the full unity committees of both 
unions would meet in Miami Beach 
Feb. 9 to discuss the forthcoming 
merger. 

One observer predicted that the 
main product of the merger would 
be a combined effort in political 


Clark Equipment Insured 


For Foreign Operation 

BATTLE CREEK, Mich. — The 
Foreign Operations Administration 
has issued an FOA “convertibility” 
insurance contract totaling $479,250 
to Clark Equipment Co., Buchanan, 
Mich., to cover receipts on the com- 
pany’s investment in capital stock 
of the French transportation equip- 
ment firm, Les Ateliers de Stras- 
bourg, according to R. H. Davies, 
Clark vice-president. 

Clark will furnish the French 
firm with technical information, en- 
gineering data and licenses in ex- 
change for royalties. The FOA 
guarantee protects Clark against 
loss should it be unable to convert 
investment receipts into dollars. 





Smog: Progress Report 


Anti-Air Pollutants for L. A. Vehicle Engines 
Nearing Final Stages, SAE Told 


certed organizing drive. 
* x * 


GAW Called Practical 


AST week the New York Times 

reported that “some auto in- 
dustry executives do not share the 
view of most other industries that 
any kind of wage guarantee is eco- 
nomically impractical.” 

Dr. Seymour E. Harris, a Har- 
vard professor and a recognized 
authority on guaranteed wages, 
was quoted by the Times as say- 
ing that the GAW was possible. 
He said it would be more work- 
able if: 

1. The GAW was introduced in a 
high-employment economy. 

2. Care was taken not to accumu- 
late large reserves until a majority 
of workers were affected. 

3. A reasonable limit was placed 
on the percentage of workers’ pay- 
roll which could be charged to the 
plan. 

4. Declining industries were not 
unduly penalized. 

5. The GAW were integrated with 
unemployment compensation. 

6. The guaranteed wage paid was 
not so large as to discourage dis- 
charged workers from seeking 
other work. 


(Continued from Page 4) 


tive gas turbine will be covered by 
A. H. Beaufrere, of Ford, and two 
Pontiac engineers—C. B. Leach and 
E. L. Windeler—will report on that 
GM division’s new V-8 engine. 

A round table on selection of pas- 
senger cars for fleet operation is 
planned Tuesday night; a sympo- 
sium on plastics for truck bodies, 
Thursday morning, and a symposi- 


Jaycee President 
To Address Sons 
At NADA Parley 


CHICAGO. — E. LaMar Buckner, 
president of the U. S. Junior Cham- 
ber of Commerce, will discuss “the 
unlimited opportunities facing 
America’s youth” at a special 
breakfast for the sons of car re- 
tailers on Monday, Jan. 31, at the 
38th NADA convention here. 

Buckner, who will speak at the 
first special program for automo- 
bile dealers’ sons and sons-in-law, 
will be introduced by Horace E. 
Henderson, NADA association’s co- 
ordinator and a past president of 
the national Jaycee. 

Henderson will outline NADA’s 
“young executive” program to deal- 
ers’ sons at a luncheon meeting 
Wednesday, Feb. 2. 

Other convention plans for deal- 
ers’ sons and sons-in-law include a 
reception, a special convention pro- 
gram and separate registration and 
information facilities. The program 
will be held concurrently with the 
NADA convention and the National 
Automobile Dealers Equipment Ex- 
hibition. 

A highlight for the women at- 
tending the convention will be a 
spring fashion show on Tuesday, 
Feb. 1 
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um on suspensions, Friday after- 
noon. 

Talks on automation will be given 
Tuesday afternoon by W. C. New- 
berg, president of Dodge, and G. G 
Murie, of Ford. 


Kettering will be introduced at 
the annual banquet by D. G. Roos, 
1934 SAE president. 

The Larson - Chipman - Kauper 
report to the air pollution sym- 
posium declared that heavy 
morning traffic in Los Angeles 
County “increases the concentra- 
tion of hydrocarbons to levels 
which cannot be tolerated in the 
Los Angeles atmosphere.” 

This trio, representing the Air 
Pollution Control District, said that 
the removal of all other sources of 
hydrocarbons from refineries and 
from the distribution of gasoline 
“will not lower the concentration 
of hydrocarbons in the downtown 
area and the north-central section 
of the county sufficiently to relieve 
the eye irritation, crop damage ef- 
fects and high ozone content of the 
air in those areas.” Daily hydrocar- 
bon discharge into the L. A. atmos- 
phere was estimated at 1,200 tons. 

Hutchison and Holden, both of 
the Stanford University Research 
Institute, found that over the range 
of driving conditions encountered 
in city traffic, there is a hydrocar- 
bon loss out of the exhaust ranging 
from 5 percent of the weight of fuel 
entering the carburetor under con- 
ditions of steady driving to 19 per- 
cent during periods of deceleration. 

“The frequency of smog and the 
severity of its effects have in- 
creased markedly during recent 
years in Los Angeles County,” they 
stated, “and it is interesting to con- 
sider the manner in which this 
trend follows the increase in gaso- 
line consumption in the county.” 


Finance Firm 
Turns to Canada 


SOUTH BEND.— The expansion 
of Associates Investment Co. auto- 
mobile financing into Canada was 
announced last week by Robert L. 
Oare, board chairman. 

The Canadian operation, known 
as Associates Discount (Canada) 
Ltd., will be located in the newly 
constructed Barclays Bank Build- 
ing, 2237 Yonge St., Tronoto, after 
Feb. 15. Until then headquarters 
will be located in the Physicians 
Service, Inc. (PSI) building at 2221 
Yonge St. 

Associates pioneered non- 
recourse automobile financing in 
the United States and the same 
plan will be offered automobile 
dealers in Canada, Oare said. 
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Corporate Profits Dip in 1954— 


According to Standard & Poor's, corporate profits last year were down slightly 


from the 1953 level. 


The firm predicts, however, that generally higher results are 


indicated for 1955 on the basis of present business trends. 


Dealers 


Tell Me 
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say. The willingness of the pub- 
lic to buy at the price set is the 
answer. 

So what goes? Is there a place in 
business of today for the franchise 
dealer who, by custom and by 
agreement either stated or implied, 
can handle one make of car only, 
with requirements of parts, service, 
quotas, percentage of price class, 
etc.? 

The purchasing public will have 
to answer this one. In my opinion, 
the car buyer wants this protec- 
tion; he expects it from the manu- 
facturer and the seller, and with- 
out interference by a Government 
which has regimented him today 
almost to the point of socialism 
which, under most governments we 
now know or have read about, fi- 
changes to totalitarianism 
under whatever guise it may be— 
recently known ones being Nazism, 


Fascism and Communism. 
*~ * * 


Other Industries Shielded 
7 history of our business for 
its 50-odd years has been that 
the sale through the retail fran- 
chise dealer is the fair, honest and 
most practical method. But he can’t 
continue to be a franchise dealer 
unless the automobile manufac- 
turer (and the Government) recog- 
nizes his worth in our world of 
today and treats him as other 
manufacturers treat their whole- 
salers and their retail outlets. 
This is a subject which cannot 
be solved by local, county, state 
or national dealer associations of 
the automobile industry, yet ap- 
parently there are other busi- 
nesses which do have a better 
meeting of minds between the 
producer and the retail outlet 
which sells at a profit, but with 
no greater service, if as much, 
than we render to the person or 
persons buying transportation — 
an essential of our American way 
of life. 
Fair-trade laws protect to some 


Plastics Setback 
Expected to Be 


Overcome in755 


NEW YORK.—The plastics indus- 
try experienced a 3 percent down- 
ward adjustment in raw material 
production in 1954, according to the 
Society of the Plastics Industry, Inc. 

Production in 1954, the society 
said, was approximately 2,714,000,- 
000 pounds of synthetic resins, com- 
pared with 2,776,627,000 pounds in 
1953. 

The society estimated that in 1955 
approximately 2,849,000,000 pounds 
of raw materials will be produced— 
an increase of about 5 percent over 
1954, 

The first nine months of 1954 ex- 
perienced a pronounced decrease, 
compared with corresponding 
months of the previous year. In 
the last quarter, however, this trend 
was sharply reversed and the pfo- 
duction of raw materials on an 
overall industry basis ran well ahead 
of that for the corresponding 
months in the previous year. 


degree the residents of 45 of our 
48 states. 

’ States and the Federal Govern- 
ment establish fair prices and 
profit for utilities and rail, bus, air 
and truck transportation. 

Professional men from barbers 
to lawyers, physicians to veteri- 
narians, are licensed. 

The food industry is another ex- 
ample. Sumptuary police and public 
health laws are used in the 48 
states and the District of Colum- 
bia to protect the public. 

Yet we must still be guided by 
“Caveat emptor”’—or “Devil Catch 
the Hindmost.” 





Because here is the proved way of build- 
ing customer good will, holding service 
business and doing effective advertising 
—at ONE LOW COST! 


We'll display new designs, new colors, 
new ideas in individualized Dealer Name 
Plates and Insignia that pay off profit 
wise, business wise and advertising wise. 


REMEMBER ...IT’S 


Ging BOOTH 232 


GUM 
pars 


AUTOMOTIVE NAME PLATES 


@ If you cannot attend the NADA—the 
coupon below will bring you complete 
details and FREE typical sample. 

Stemac, inc., 1281 $. Cherokee, Denver 23, Colorade 


Gentlemen: Please send complete information 
and typical sample of Stemac Business Build- 
ing name plates. 

Firm Name. 

Address. 

Pits 

State 
By__ Whe... 
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Partner for Johnson 


Johnson Motors (Studebaker), 
Tifton, Ga., hag been reorganized 
to include T. W. Norman as new 
partner and sales manager, accord- 
ing to Elston Johnson, formerly 


sole owner. Norman previously was | 
with the company in other capaci- | 
ties. Willard Blalock will operate | 
the service department under a/| 
lease agreement. 
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The Automatic Puncture Sealant 
for 
Regular and Tubeless Tires 


Makes Any Tire PUNCTURE-PROOF 


®@ Instant Permanent Seal- 
ing 


Effective for Life of Tire 
No Driving Impairment 
Fully Guaranteed 


User Tested for More 


Than 4 Years 


Independent Laboratory 
Reports attest its safety 
and value 


ie 


Many, Many Thousands of Truck and Passenger Car 
Owners tell us of the money saving trouble free miles 


driven with SELO. 





A Product of 
NATIONAL AUTOMOTIVE 
CHEMICAL COMPANY 


14660 SCHAEFER HIGHWAY 
DETROIT 27, MICHIGAN 


National Automotive Chemical Co. 
(West Coast Division) 
801 North Second Street 
Corvallis, Oregon 


x * x 


A few large-area exclusive distributorships are still 
available for SELO and other National Automotive 
products. Address General Sales Manager, Detroit or | 
Corvallis plants. 
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Auto Market Reports 


Houston 

New-car sales dipped 12 percent 
in Houston during November, total- | 
ing 2,882, compared with 3,291 in | 
the previous month. 

New-truck sales were down 10 
percent, from 533 to 477. 

November used-car sales totaled 
3,798 by dealers and 894 by indi- 
viduals. Used-truck sales were 394 
by dealers and 273 by individuals. 


New-car registrations by make 
were: Chevrolet, 306; Ford, 696 
(a reversal of October position 
for the two leading sellers) ; Olds- 
mobile, 308; Buick, 307; Pontiac, 
262; Mercury, 123; Plymouth, 89; 
Dodge, 75; Studebaker, 59; Chrys- 
ler, 48; Buick, 46; DeSoto, 16; 





Nash, 12; Willys, 10; Lincoln, 6; 

Kaiser, 5; Packard, 5; Hudson, 3; 
Jaguar, 2; Volkswagen, 2; Dor- 
etti, 1, and MG, 1. 

Truck registrations were: Chev- 
rolet, 200; Ford, 112; International, 
69; Dodge, 24; GMC, 22; Mack, 17; 
White, 16; Studebaker, 12; Autocar, 
2; Diamond T, 2; and Willys, 1.— 
(Ruby Fenoglio.) 

* * 


Cincinnati 

New-car registrations in Cincin- 
nati totaled 2,254 in November, a 
decline of more than 3 percent from 
the previous month. 

New-truck sales were down near- 
ly 12 percent, from 252 to 222. Used- 
car sales were off, less than one 
percent, from 3,494 to 3,480, while 
used trucks fell 12 percent, from 
198 to 174. 

New-car registrations by make 
were: Chevrolet, 577; Ford, 487; 





Pontiac, 247; Oldsmobile, 193; Bu- 
ick, 191; Mercury, 190; Plymouth, 
93; Studebaker, 51; Nash, 47; 
Dodge, 45; Chrysler, 36; DeSoto, 
25; Lincoln, 22; Cadillac, 20; Hud- 
son, 12; Packard, 7; Volkswagen, 
4; Kaiser, 3; Willys, 2; Austin, 1, 
and Jaguar, 1. 

Truck registrations were: Chev- 
rolet, 81; Ford, 58; International, 
37; GMC, 11; Dodge, 9; Mack, 7; 
White, 7; Studebaker, 3; Reo, 2; 
Divco, 1; Diamond T, 1; Willys, 1, 
and miscellaneous, 4. 

* + * 
Buffalo 

New-car sales in Erie County 
(Buffalo), N. Y., during October to- 
taled 2,870 compared with 4,122 in 
the corresponding month a year 
ago, according to a report by the 
Buffalo Automobile Dealers Assn. 

Total new-car sales in the Buf- 
falo area during the first 10 months 
of 1954 were 32,671, a decline of 
3,395 from the total for the first 10 
months of 1953. 

As measured by new-car registra- 
tions, Ford, Chevrolet and Buick, 
in that order, led in sales both in 
October and in the first 10 months 
of the year.—(George E. Toles.) 

* *~ + 


Providence 

Chevrolet continued its sales lead- 
ership in Providence during No- 
vember, outselling Ford 262 to 233. 

Total registrations for the month 
amounted to 1,086, virtually the 
same as the 1,088 for the previous 
month. Truck registrations, how- 
ever, declined to 102 from 142 in 
October. 

In the new-car lists, other 
makes trailed the two leaders as 
follows: Pontiac, 123; Buick, 91; 
Oldsmobile, 80; Plymouth, 66; 
Mercury, 51; Dodge, 32; Cadillac, 
28; Chrysler, 28; Studebaker, 27; 
DeSoto, 17; Nash, 17; Hudson, 10; 
Lincoln, 4; Packard, 3; Kaiser, 1, 
and miscellaneous, 13. 

Truck registrations were: Ford, 
38; Chevrolet, 32; Dodge, 9; Inter- 
national, 6; White, 4; GMC, 8; Au- 
tocar, 2; Mack, 2; Diamond T, 1; 
Studebaker, 1, and miscellaneous, 4. 

* * . 


Cleveland 
A total of 1,504 new cars were 
moved in Cleveland during the sev- 
en-day period ended Christmas Day. 
This was 150 over the previous 
week and more than double the 
number of the same week of a year 
earlier. It also was the biggest week 
since the middle part of 1954. 
Used-car sales, failing to re- 
flect the upsweep, dropped about 
300 from the previous week, wind- 


ing up just over 1,000 units for 
the period. 

In commercial-cars, 88 new units 
and 36 used units were registered. 


| Totals were substantially under the 


preceding week.— (Sanford Markey.) 
+ + - 


Connecticut 
The 1955 outlook for Connecticut 


is brightly optimistic, with finan-| 
cial experts predicting a prosperous | 


boom year. 

New-car sales for the full year 
of 1954 have been estimated at 
81,661 units, a decline of about 6 
percent from the 87,300 sales in 
1953. 

Charles F. Kelley, State motor ve- 
hicle commissioner, estimated an 
approximate 5 percent increase in 
all car registrations in 1954, com- 
pared with the 883,536 vehicles reg- 
istered in 1953.—(Thomas Marks.) 

x * 


Pittsburgh 


New-car registrations in Pitts- 
burgh dropped more than season- 
ably in the week ended Dec. 25. 
according to the Bureau of Business 
Research of the University of Pitts- 
burgh. 

The bureau’s seasonally ad- 
justed index of general business 
activity in the same week stood at 
163.8 percent of the 1935-39 aver- 
age. It was 1568 at the end of 
November and 155.5 at the close 
of October. 

The steel ingot rate declined to 
68 percent of practical capacity, 
but the decrease was expected to 
be only temporary. 

* * 


Spokane, Wash. 


Spokane new-car dealers, for the 
most, are enjoying the best winter 
business they've had in many a 
year. Dealers find themselves in the 
unusual position of not having 
enough cars to go around. 

A survey of new-car dealers 
showed demand for the new mod- 
els ranging from 20 to 100 per- 
cent better than the demand for 
64 models a year ago. 

Some dealers report used-car 
stocks running low. Most new cars 
are being sold this year without a 
tradein, indicating a growing trend 
for two-car families in the Spokane 
territory.—(F. K. Haskell.) 

* * * 


Flint 


New-car sales in Genesee County 
(Flint), Mich., home of Chevrolet 
and Buick, totaled 1,075 in October, 
compared with 1,297 in the previous 
month. 

New-truck sales amounted to 127, 
compared with 176 in the previous 
month. 

October registrations put Buick 
in first place with 292, and Chev- 
rolet in second, with 245. Ford, with 
221, was third. 

Other registrations were: Olds- 
mobile, 100; Pontiae, 94; Mercury, 
25; Cadillac, 22; Dodge, 19; Plym- 
outh, 17; Nash, 13; Willys, 9; Chrys- 
ler, 5; DeSoto, 4; Hudson, 4; Lin- 
coln, 3; Kaiser, 1, and Packard, 1. 

Truck registrations were: Chev- 
rolet, 71; Ford, 24; International, 
11; Dodge, 8; GMC, 7; Willys, 4, and 
Diveco, 2. 


~ x * 
Nashville 
A strong market for both new 
and used cars here became even 
better after the holidays. 
Typical of individual dealer re- 
ports is that of Haynie Gourley, 








|manager of Capitol Chevrolet a:d 


president of the Nashville Auto 
Trade Assn.: 

“Business is wonderful. We are 
selling 10 to 18 new cars a day and 
8 to 14 used cars. Other dealers are 
apparently doing as well. I see no 
reason why 1955 shouldn’t open ip 
in a big way.”—(P. R. Russell.) 


* » * 


Ottawa 

New-car sales in Ottawa slowed 
down following heavy holiday 
spending, but dealers now say that 
they have reason to expect orders 
to rise sharply about the middle of 
January. 

One dealer said his sales staff 
had a much bigger prospect list 
than a year ago. Other dealers 
said they believe business will 
start booming earlier this winter. 
judging from their field experi- 
ence in dealing with prospective 
buyers. 

It is quite another story for used- 
car dealers, who are really worried 
now because business is practically 
at a standstill for most ef them.— 
(M. L. Schwartz.) 

+ 


Vancouver, B. C. 

Demand for new cars has been 
exceptionally high in Vancouver, 
B. C., according to reports of deal- 
ers. 

Ford sales are, of course, com- 
pletely at a standstill because of the 
strike. Some new models have been 
brought in from the U. S. to be 
shown and to keep potential buyers 
interested. 

While interest has been keen in 
all new models, sales for the year 
are down. Vancouver totals show 
12,677 new cars sold to the end of 
November, about 2,200 less than 
in 1953. 

Used-car sales continue fairly ac- 
tive, although there has been a drop 
in price on later models.— (F. H. 
Fullerton.) 

x * * 
Montreal 

Ford dealers in Montreal, although 
disturbed by the continuation of the 
strike that has cut off their supply, 
are finding some comfort in ad- 
vance orders. They worry, however, 
that prospects may get tired of 
waiting and switch to another 
make. 

Dealers in other lines express 
satisfaction with interest shown 
in the new models, although in 
Montreal the winter months are 
not high-delivery months. Never- 
theless, a fair number of 1955 
models can be seen on the streets. 

In the closing days of 1954, deal- 
ers said that they generally had re- 
organized sales departments. Sales, 
dealers said, were lesser in 1954 in 
both quantity and value, but they 
added that a good average profita- 
ble year was obtained.—(Jules La- 


rochelle.) 
+ - 


= 
Newfoundland 

Canada’s newest province, New- 
foundland, reports auto buying run- 
ning at a quickened pace. Dealers 
expect sales records to be broken 
in the months ahead. 

The arrival of 1955 models on 
the island province created so 
much interest that some radio 
stations flashed bulletins in their 
regular newscasts. 

The used-car market also is re- 

ported good.—(Jules Larochelle.) 
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AUTOMOTIVE NEWS 


N. A. D. A. 


SHOW ISSUE 


will be published January 31st 


Thousands of dealers — who are looking 
for profitable ideas for 1955 — will get 
your message in that issue. 
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Rundown on Top Auto Shows 


Here is the picture of auto ;monicats, Red Foley and David 


shows, city by city, as assembled 
by an Automotive News cross- 
country survey: 


HOUSTON 
RIGINALLY set for Jan. 8-13, 
the Houston show was extended 

two days because of high interest 
shown during the advance ticket- 
selling campaign. 

All proceeds from the show will 
go to Rotary Little League base- 
ball in Houston. 

Frank Reinhardt, show direc- 
tor, estimated the show’s budget 
at $70,000, including rentals, dec- 
orations, entertainment, prizes, 
special exhibits, promotion and 
advertising. 

Entertainment headliners will in- 
clude Ed Sullivan, of Lincoln-Mer- 
cury’s “Toast of the Town;” Bill 
Lundigan, of Chrysler’s “Shower of 
Stars,” Ralph Flanagan’s band, a 
beauty contest and a night of stars 
headed by Stan Musial, of the St. 
Louis Cardinals and Troy Rutt- 
man, 1952 Indianapolis 500 winner. 
—(Ruby Fenoglio.) 


CHICAGO 
HICAGO’S 47th annual auto 
show, Jan. 8-16, is featuring 
beauty queen and traffic slogan 
contests. Winners were to be an- 
nounced before the show’s opening. 

Another special feature of the 
show, calculated to help the 
trucking industry in its sales ef- 
forts, is “truck day” on Jan. 10. 
Some 10,000 motor carrier execu- 
tives, fleet operators, service 
firms and retailers have been 

specially invited. 

A stage presentation, “Motore- 
vue of 1955,” will show off the new 
models. Attendance at last year’s 
show was 467,000.— (Gale Spaulding.) 


INDIANAPOLIS 
ee atmosphere 
will pervade the Indianapolis 
automobile show at the state fair- 
grounds here Jan. 21-29. 

Carpeting will cover all floor 
space and all handout literature 
and signs, except for line identi- 
fication, will be barred. 

Decorations will center around 
“dancing waters,” a fountain of 
changing shapes illuminated in 
color. 

While six cars will be awarded 
as door prizes, special] attractions 
will be left to the individual dealer 
groups. 

Cost of the show, which has been 
underwritten by the dealers, is esti- 
mated at $45,000. Attendance is ex- 
pected to reach 100,000.—(C. L. 
Kern.) 

BALTIMORE 
Ts budget for the Baltimore 
auto show will be $50,000, the 
same as in previous years. Last 
year, exhibitors received a 75 per- 
cent refund. 

The budget breaks down as fol- 
lows: Rent, $5,000; advertising, 
$16,000; publicity, $3,000; decora- 
tions, $8,000; entertainment, $3,- 
000; operating expenses, $10,000, 
and miscellaneous expenses, 
$5,000. 

The show will be held Jan. 22-29. 
—(Kate Savage.) 


ST. LOUIS 

OR the first time in several 

years, professional entertain- 
ment will be an extra attraction at 
the St. Louis auto show, to be held 
at Kiel Auditorium Jan. 22-30. On 
the bill are the McGuire Sisters. 
Comedian Ben DeLyon and local 
nightclub talent and orchestras. 

The show will be limited to pas- 
senger cars. Trucks, accessories 
and special exhibits were turned 
down because of space limita- 
tions. 

The show will cost about $10,000 
More than last year, when it at- 
tracted 100,000 paying visitors.— 
(‘Sam Hurst.) 


ROCK ISLAND, ILL. 
THE Quad City Autorama, set 
for Jan. 29-Feb. 6 in Rock 
Island, is expected to attract 30,000 
Persons, 8,000 more than last year. 

The show budget is $34,000, 
with $16,000 set aside for enter- 

tainment. Last year’s show cost 
less than $30,000. 

Forty-one dealers from Daven- 
poit, Ia.; Rock Island; Moline, and 
East Moline, IIl., will participate. 

Entertainment will include the 
Crew Cuts, Kitty Kallen, the Har- 


Carroll’s orchestra. — (Bob Sands.) 


OMAHA 
HA’S new $7.5 million City 
Auditorium will be the scene of 
Omaha’s first auto show since 1940. 
Dates are Feb. 8-13. 

The budget is $60,000. Heading 
the entertainment will be the 
Mills Brothers, Monica Lewis, Gil 
Lamb, Eddie Haddad’s orchestra 
and the Dancing Debutantes. 

Other attractions will be a fash- 
ion show and a beauty contest with 
a “queen” selected for each line of 
cars.—(Arthur R. Oleson.) 


SAN FRANCISCO 
BUDGET of $150,000 has been 
appropriated for San Francis- 

co’s 29th annual auto show, Feb. 
12-20. 


There will be no giveaways, 
but dealers expect the largest 
crowd on record. In line with 
this, admission prices have been 
reduced. 

Entertainment will be provided 
by popular radio and TV stars and 
a name band.—(Leon J. Pinkson.) 


BUFFALO 
aoe promotion via newspa- 
per, radio, television and public 
transit is scheduled for the Buffalo 
auto show, Feb. 5-12. 


The show committee said more 
money will be spent this year for 
advertising and decorations, but 
declined to estimate an actual 
figure for the overall budget. 

A poster contest among high 
schools has been conducted to se- 
cure display posters for the show 
and at the same time generate 
show interest among young per- 
sons. 

There will be no prize giveaways, 
the money going instead for in- 
creased promotion. — (George E. 


Toles.) 
KANSAS CITY 
= 38th annual Kansas City 
auto show will be held Feb. 26- 
March 5, with more elaborate en- 
tertainment and decorations than 
ever before. 

Three cars will be given away, 
and exhibits will include 120 cars, 
trucks and accessory displays. 

A show queen will be elected, 
and entertainment will be provided 
by an orchestra and novelty acts.—- 
(J. D. Bowersock.) 


GRAND RAPIDS 
RAND RAPIDS will have its 
first auto show in 14 years with 
the 1955 exhibit Jan. 10-15. 

Dealers are spending $30,000 for 
the grand comeback. A total of 100 
cars will be on display. 

In addition to a professional or- 
chestra, entertainment will be pro- 
vided each evening by various 
Grand Rapids high school musical 
organizations.—(Janet Logie.) 


SEATTLE 
A= approach to the staging 
of the Seattle auto show has 
been adopted for the 1955 display, 
Jan. 21-30. 

It will be a charity event, offi- 
cially sponsored by five Ortho- 
pedic Hospital guilds in coopera- 
tion with Seattle dealers. Net 
profit will go to the hospital, with 
a guarantee of $2,500. 

The show is set up on a budget 
of approximately $30,000, which in- 
cludes the guarantee and the cost 
of a new Cadillac that will be given 
away. Other major items of ex- 
pense include advertising, $10,688; 
rent, $3,350; decorations, $3,300; 
payroll, $3,539, and electrical serv- 
ice, $1,700.—(Martin Trepp.) 


SPOKANE 
POKANE will have an auto 
show again this year, after 
skipping 1954 because of lack of 
suitable space. 

The show, which opens March 5, 
will be held in Spokane’s new coli- 
seum. Sponsored by the Lions’ Club, 
it will be open to all Spokane deal- 
ers and to allied industries.—(Janet 
Wallace.) 

LANSING 
ANSING dealers have voted to 
hold their third annual outdoor 
auto show next summer in the 
business district. 

Plans are being made for more 
manufacturers’ support with more 
extravagant displays. The show is 





hibit in the world. — (Kenneth 


Harkness.) 


WASHINGTON, D. C. 
HE 26th annual auto show in 
the national capital area opened 
its nine-day run Jan. 8. 

Five new cars will be given away 
during the show and a queen will 
be selected. Entertainment will be 
provided by Joni James, Sarah 
Vaughn and Don Cornell. 

The show’s theme will be “Then 
and Now,” and more than a dozen 
antique autos will be on display.— 
(William Ullman.) 


ROCHESTER 
HE National Guard’s Main St. 
Armory will sport a patriotic 
air, with red, white and blue bunt- 
ing, for the annual auto show of 
the Rochester Auto Dealers Assn. 
Dates are Jan. 22-Feb. 5. 


Show manager is Edward S. 
Schoen, RADA secretary, who re- 
ports that expenses for the ’55 
show will slightly exceed the $30,- 
000 invested last year. Admission 
fee has been increased from 80 
to 90 cents, with children half 
price. 

A 15-piece orchestra will play 
nightly, and there will be dancing 
in a soft-drink “cabaret” section on 
the balcony. A ’55 Pontiac sedan 
will be given away closing night as 
a door prize.—(William Hackman.) 


MILWAUKEE 

OR the first time since before 

World War II, the Milwaukee 
show will feature car giveaways 
for the entire run Feb. 5-12. Both 
the Auditorium and the new mam- 
moth Milwaukee Arena will be used 
to accommodate an expected 100,000 
visitors. 

General Chairman Edward C. 
Wehe reports that a different 
new car will be given away every 
day of the show. He estimated 
that cost of the extravaganza will 
run between $75,000 and $85,000— 
a Milwaukee record. 

Afternoon and evening stage 
shows and organ music will supple- 
ment lavish decorations planned by 
exhibiting members of the Milwau- 
kee County Automobile Dealers 
Assn. and allied trades—(John E. 
Hubel.) 


PORTLAND, ORE. 
LLANS to hold a show Feb. 5-13 








R. I. Citation— 


leo B. Carey (left), president of the 
Rhode Island Automobile Dealers Assn., 
presents Senator John O. Pastore, Demo- 
crat, with a resolution commending him 
for his support of the bootlegging amend- 
ment in Congress. 


chairman, budget for the three-day 
show is $12,000, slightly higher than 
last year’s five-day budget. 

A large portion of the budget 
will go toward decking the show 
site with the most lavish decora- 
tions available. A new car will be 
given away during the show. 


DETROIT 


ETROIT’S show will run at the 
State Fairgrounds Jan. 29-Feb. 6. 
Headlining the stage presentation 
will be the Fontaine Sisters,, The 
Gaylords, Vaughan Monroe and the 
Salt City Five. 


LOS ANGELES 
RECORD attendance of 250,000 
is expected at the Los Angeles 

show Jan. 21-30, according to 
Charles H. Elmendorf, show man- 
ager. 

Theme of the show and decora- 
tive motif is “Golden Anniver- 
sary,” celebrating the sponsoring 
Los Angeles Motor Car Dealers 
Assn.’s 50th year of organization. 

Although total budget figures are 

not available, Elmendorf said costs 
would run about the same as in 
1954. Distribution of giveaways, 
prizes or souvenirs will not be per- 
mitted. 

Entertainment will feature Anna 


have been cancelled, but the| Maria Alberghetti, Dave Rose, Ma- 


Portland Automobile Dealers Assn. 
is investigating the possibility of 
having one later this year. 

PADA President Lyman Slack is 
chairman of a committee looking 
into the situation. Ernest E. Wil- 
liams, association general manager, 
said that the originally-scheduled 
dates conflicted with other auto 
shows and prevented display of 
certain 55 models.—(F. K. Haskell.) 


SCHENECTADY 

ROtTHAvEE, a camp of the Sche- 

nectady Explorer Scouts, will 
receive proceeds of the local auto 
show, slated for Feb. 7-12 at the 
State Armory. The annual produc- 
tion of the Schenectady New Car 
Dealers Assn. drew 22,000 persons 
last year.—(George E. Toles.) 


EVANSVILLE, IND. 
HE second annual Tri-State Au- 
tomobile Show will be held in 
Evansville, Ind., Jan. 29-31. 
According to Gene Nolan, show 


sconi, and Camille and the Wilder 
Brothers.—(Slim Barnard.) 


HUTCHINSON, KANS. 
HE third annual Kansas Auto 
Show will run an extra day this 
year, being staged March 4-6. 

Entertainment will be led by Tex 
Beneke and his band, although 
other stars are being sought, par- 
ticularly those sponsored by auto 
manufacturers. 

Last year’s show, with entertain- 
ment and a 50-cent admission 
charge, attracted 15,000 persons.— 
| (George M. Hunholz.) 


‘Big Brother’ Mott 


PHILADELPHIA.—Charles S. 
Mott, 79-year-old Flint philan- 
|thropist and director of General 
Motors since 1913, has been named 
“Big Brother of the Year” for his 
program of aid to fatherless boys. 
He will receive the award (Jan. 11) 
from President Eisenhower. 








Florida Congressman Gets Safety Tag— 


A gold-plated license plate frame is presented by the Florida Automobile Dealers 


Assn. to Rep. D. R. Matthews, of the Eighth Congressional District. At the ceremony 
are (from left), W. M. Pepper jr., editor of the Gainesville Daily Sun; P. C. Keeter, 


called the biggest outdoor auto ex-| director of the associntion; Matthews, and Jess Davis, Gainesville postmaster. 
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Transporters Rap 
Rate Reductions 


To Government 


HARTFORD, Conn. — Cut rates 
on transportation for government 
have produced destructive practices 
among competing carriers and 
over the long run can cause harm- 
ful weakening of the entire indus- 
try. 

That appeared to be the consen- 
sus of a panel of leaders in the 
transportation field appearing at a 
New England area transportation 
conference, held in Hartford under 
the auspices of the Chamber of 
Commerce of the United States, 
Hartford and Connecticut Cham- 
bers of Commerce. 

Discussing the question, “Are Cut 
Rates to Government Fair?” were: 
Frederick G. Freund, traffic depart- 
ment director, American Trucking 
Assns.; Jack Garrett Scott, general 
counsel, National Assn. of Motor 
Bus Operators; Harry S. Brown, 
chairman, Intercoastal Steamship 
Freight Assn.; Stuart G. Tipton, 
general counsel, Air Transport 
Assn.; J. P. Harrington, chairman, 
freight traffic committee, New Eng- 
land. Railroads, and Gordon C. 
Locke, executive secretary, Com- 
mittee for Pipe Line Companies. 

Freund said a provision of the 
Interstate Commerce Commission 
Act granting cut rates to govern- 
ment in effect “subsidizes the 
world’s largest shipper.” 

In addition, he said, cut rates en- 
courage “destructive practices be- 
tween and among the various 
methods of transportation and 
through the encouragement of de- 
structive practices jeopardizes the 
financial stability of our transpor- 
tation system.” 

Scott said the ICC statute should 
be amended to permit reduced 
rates for military movements but 
only under tariffs filed with the 
ICC and subject to the full tariff 
authority of that body. 

Speaking at the conference 
luncheon, ICC Commissioner An- 
thony F. Arpaia said the type of 
competition existing today among 
the different forms of transporta- 
tion is aimed at destruction of one 
form by another. 

This, he asserted, will bring 
about tougher competition from 
the private vehicle and eventually 
will mean a completely coordinated 
system of all forms of transporta- 
tion in the country. 


2 U.S. Plants Sold 
To Goodrich-Gulf 


AKRON. — Goodrich-Gulf Chem- 
icals, Inc., a company owned half 
by B. F. Goodrich Co. and half by 
Gulf Oil Corp., has agreed to pur- 
chase two Government-owned syn- 
thetic rubber facilities in Port 
Neches, Tex., it was announced last 
week by W. S. Richardson, presi- 
dent of both Goodrich-Gulf and 
B. F. Goodrich. 

Agreement to purchase Plancor 
983, a 90,000 long ton GR-S copoly- 
mer plant, now operated by B. F. 
Goodrich Chemical Co., and an un- 
divided half interest in Plancor 933, 
a 197,000 short ton butadiene plant, 
presently operated for the Govern- 
ment by Neches Butane Products 
Corp., both in Port Neches, was 
reached in Washington by officials 
of Goodrich-Gulf and the Rubber 
Producing Facilities Disposal Com- 
mission. 

Texas Co. and U, S. Rubber Co., 
it is understood, have also 
to purchase an undivided half in- 
terest in the butadiene plant, shar- 
ing power and other central plant 
service facilities with Goodrich- 
Gulf. 


New for Old 


Sheets Swaps Latest Ford 


For 1908 Buick 


LUCAS, Kans.—Ford Dealer Bill 
Sheets has just traded — even —a 
1955 Ford car for a 1908 Buick. 

The antique came from a retired 
farmer, Roy Miller, who had kept 
it in storage about 25 years. 

Sheets plans to sell the old car 
to a collector. It is a two-cylinder 
touring car and is equipped with 
carbide lights. It was manufactured 
before windshields and speedome- 
ters came into general use. 

Miller bought his last car, a 1935 
Ford, from Sheets. 
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Year Kicked Off in Fast Style oon 


Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. 8. PRODUCTION ONLY) 


























Week Week Jan,1 = Jan. 1 
Ended Same Ended Total To To 
Jan.8, Week, Jan.1, Dec, Jan.9, Jan. 8, 
1955 1954* 1955* 1954 1954* 1955 
AMERICAN MOTORS 800 3,299 699 3,784 3,299 800 
UES Sc acuscasitesospicadioebes 350 824 322 1,768 824 350 
BIR oh ws siasirsxbaysdh voshibrd te 450 2,475 377 2,016 2,475 450 
CHRYSLER CORP. .... 33,480 20,183 21,980 135,164 20,183 33,480 
2,283 2,958 17,684 2,233 4,400 
2,004 2,142 11,828 2,094 2,880 
2,899 5,275 32,755 2,899 8,000 
12,957 11,605 += 72,897 12,957 18,200 
40,756 84,766 176,681 40,756 41,510 
$1,428 28,405 148,563 81,423 34,650 
1,118 521 2,516 1,113 540 
8,220 5,840 25,602 8,220 6,320 
50,388 65,680 317,084 50,388 74,425 
8,259 11,221 54,288 8,259 14,540 
292 2,935 14,654 292 3,220 
31,518 31,779 156,573 $1,513 34,500 
Oldsmobile .................. 10,865 953 9,367 43,052 953 10,865 
Pontiac ...... been alse 11,300 9,371 10,378 48,517 9,371 11,300 
KAISER MOTORS . 355 17 902 17 355 
Willys .......... 17 ‘5 902 17 355 
8-P OORP. ..................... 3,561 1,125 8,057 3,561 3,445 
Packard ................ 1,180 615 2,110 1,180 150 
Studebaker 2,381 510 5,947 2,381 2,695 
Total Cars, U. S. ....154,015 118,204 124,250 641,672 118,204 154,015 
*Revised 
COMMERCIAL CARS 
(U. 8S. PRODUCTION ONLY) 
Week Week dan, 1 dan, 1 
Ended Same Ended Total To To 
dan, 8, Week, dan. 1, Dec., dan, 9, dan. 8, 
1955 1954* 1955* 1954 1954* 1955 
CHEVROLET 5,300 8,082 6,113 26,190 8,082 5,300 
DIAMOND T 30 33 94 401 33 30 
tn 60 80 55 267 80 60 
DODGE 2,100 1,854 1,775 9,257 1,854 2,100 
FEDERAL aes — eee Se ee ‘ GG - 48 
iy city 7,830 8,799 6,468 33,494 8,799 7,830 
RI G25 .sciscdcdsn ake cnactesess .. 1,450 2,101 1,230 5,884 2,101 1,450 
INTERNATIONAL .... 1,890 2,280 1,849 1,973 2,280 1,890 
MACE ..... 200 30 195 850 30 200 
REO ........ 100 235 358 235 100 
STUDEBAKER ...... Sa pi 459 bed 4380 
WHITE 230 247 208 1,003 247 230 
WHALYS «nwt. L708 =61288 ; 6,929 1,283 1,710 
MISCELLANEOUS .... 115 228 34 463 228 115 
Total Trucks, U.S. .... 21,495 25,319 18,071 93,528 25,319 21,495 
Total Cars, Trucks, 
Ef di acs ssa 175,510 143,523 142,321 735,200 143,523 175,510 | 
Total Cars, Trucks, ‘ | 
SAR 6,460 9,123 6,020 25,782 9,123 6,460 
Grand Total, 
Cars and Trucks, 


U. S. and Canada .181,970 152,646 148,341 760,982 152,646 181,970 
*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, etc. 


N.B.: All U. S. totals include cars and trucks for military orders. 


Only Five Makes Register 


Production Gains in ’54 


(Continued from Page 1) 


cline —to 13.2 percent from 20.3 
percent in 1953. 


* * * 


us biggest increase for a single 
car make was posted by Ford 
division, which rose 6 percentage 
points. Oldsmobile was next with 
2.7 points, followed by Buick with 


Harvester Opens 


2 Truck Outlets 


vester Co. branches for retail truck 
sales and service have been opened 
in Greenville, S. C., and Decatur, 
Ga., it was announced last week 
by R. M. Buzard, truck sales man- 
ager. 

Manager of the Greenville facil- 
ity, located at 615 N. Buncombe St., 
is F. H. Bass. The new branch is 
under the jurisdiction of Har- 
vester’s Charlotte (N. C.) district. 

J. M. Brisendine is manager of 
the branch at 1318 E. Ponce de 
Leon Ave., Decatur. The facility is 
in the Atlanta district. 


a gain of 1.7 points, Chevrolet with 
1.6 points, and Cadillac with 0.5. 

Chevrolet and Ford division to- 
gether accounted for 51.0 percent 
of the car total, compared with 
43.4 in 1953. 

Ford Motor’s Lincoln and Mer- 
cury both dipped, as did all of 
Chrysler Corp.’s divisions. 

The biggest decline by a non-Big 


|Three member was suffered by 
| Studebaker-Packard, which de- 
| clined 2.3 percentage points. Amer- 
CHICAGO. — International Har- | 


ican Motors went down 1.6 points 
and Kaiser-Willys went down 0.6 
point. 

The Big Three share has in- 
creased steadily over the years, as 
follows: 1938, 89.7 percent; 1939, 
87.5; 1940, 89.4; 1941, 90.0; 1946, 84.5; 
1947, 83.4; 1948, 80.3; 1949, 86.0; 1950, 
87.0; 1951, 87.2; 1952, 86.7; 1953, 91.1; 
1954, 95.9. 


Busker Takes Dodge Deal 

Jay Busker,, owner of Busker 
Implement Co., Elk Point, S. D., 
has received a Dodge - Plymouth 
franchise. 





Cars Flow at 44-Year High 


(Continued from Page 1) 


earlier, the totals were 118,204 cars 
and 25,319 trucks. 

Last week’s car output wag equal 
to 150.8 percent of AUTOMOTIVE 
News’ newly instituted three-year 
production index. 

* + * 
|= Big Three started out the 
year by producing 97.0 percent 
of the car total. General Motors 
accounted for 48.3 percent, Ford 
Motor built 27.0 percent and Chrys- 
ler Corp. turned out 21.7 percent. 

Ford division worked all its 
plants Saturday and roared into 
the production lead with an esti- 
mated output of 34,650 cars, 
against Chevrolet’s 34,500. 

Buick, which is seeking an all- 
time peak this year, last week 
turned out 14,500 cars, more than 
in any week in its history. 

+ + * 

IGH schedules were the order 

of the day at most plants last 

week. Only Kaiser remained down. 

Studebaker returned to produc- 
tion at South Bend and now is 
making its new series with wrap- 
around windshields, and Willys re- 
sumed, following its inventory shut- 
down. 

Lincoln-Mercury’s St. Louis as- 
sembly plant will add a second 
shift next week, nearly doubling 
its output. Under the two-shift 
basis, the plant will produce ap- 
proximately 640 cars a day. The 
plant supplies cars to 750 dealers 
in the Midwest and South. 

Last year’s revised totals are 
5,508,637 cars and 1,022,867 trucks. 
It was the third-highest car year 
but only the eighth-best truck year. 

a + * 
eos only Cadillac and Olds- 
mobile shattered alltime highs 
in 1954, many plants of other mak- 
ers set records. 

Ford division’s Kansas City as- 
sembly plant, for example, broke a 
19-year mark when it turned out 
104,654 cars and trucks. Its Louis- 
ville facility turned out 89,277 vehi- 
cles, up 15 percent over 1953. 


The Ford division and Chevro- 
let plants in the Buffalo area 
snapped many marks. 


The Ford assembly plant pro- 


Obituaries 


Leo M. Rumely 

WILTON, Conn.—Leo Martin Rumely, 
70, retired vice-president of General Motors 
Export Co., died Dec. 31 in a New Haven 
hospital. Mr. Rumely joined General Motors 
in 1920 and served as manager of the zone 
office in Sydney, Australia. He was ad- 
vanced to regional manager of the Australa- 
sian zone in 1924, and a year later became 
vice-president of GM. He became vice- 
president and general manager of the ex- 
port subsidiary in 1925, and in 1926 was 


made executive assistant to the vice-presi- 


dent of GM. He retired in 1931 
* * * 


| 

| 

| Arthur A. Lawder jr. 
CHICAGO.—Arthur A. Lawder jr., 


29 in Miami. He was president of Lawder 
Brothers, Inc. In 1908 he entered his 
| fathers firm and sold Chalmers and Willys- 
| Overland cars until he switched to Ford. 
| * * * 


George A. Coburn 

| ANDERSON, Ind.—George A. Coburn, 
executive assistant to the general manager, 
Delco-Remy division of General Motors, 
died Dec. 31, in St. John’s Hospital here, 
where he had been a patient for three 
weeks. He joined Delco-Remy in 1923 as a 
student engineer. 

* * * 


Charles A. Tucker 

LINCOLN, Neb.—Charles A. Tucker, 81, 
who in 1928 was general sales manager of 
Oldsmobile, died here Dec. 6. An auto 
pioneer, at one time he was general man- 
ager of Peerless Automobile Co. and later 
had an interest in an Omaha dealership. 

* * * 


H. Warren Atkins 

TROOPER, Pa.—H. Warren Atkins, for- 
eign-car dealer on Ridge Pike, was found 
hanged in a second-floor storage area above 
his showroom. Mr. Atkins reportedly had 
been in fine spirits when he talked to his 
wife on the telephone several hours before 
he was found hanged. 

* * * 

John J. Shee 
NEW ROCHELLE, N. Y.—John J. Shee- 
han, 51, president of Sheehan-Zari Motors, 
Inc. (Studebaker), died Dec. 28 in New 
Rochelle Hospital. The company had offices 
both here and in New York City. He had 
been with the Studebaker organization since 
1925, except for a period of service as a 
consultant to the War Production Board 
during World War II. 

* ck * 

Gordon J. Walter 

BUFFALO. — Gordon J. Walter, 56, a 
pioneer automobile dealer, died Dec. 27 in 
a Buffalo hospital. His business was lo- 
cated at 5383 Broadway, Lancaster, N. Y. 


69, | 
la Ford dealer here since 1912, died Dec. | 


duced 85,000 vehicles in 1954, 10,000 
more than in the year earlier. 
Chevrolet’s engine plant built 660,- 
000 engines and current scheduling 
is the highest in history. 

Most truck makers last week op- 
erated at high schedules. Diamond 
T, however, was closed for three 
days to take inventory. 


* + * 


Canadian Output 


RODUCTION for 1954 amounted 
to 349,747 cars and trucks in 





. Attendance Records Set 


At Ford Rotunda, Rouge 


DEARBORN. — Tourist at- 
tendance records were set during 
1954 at Ford Motor Co.’s Rouge 
plant and at the Ford Rotunda, 
the automotive display building 
here, according to J. G. Mullaly, 
special events manager. 

A record of 1,503,136 persons 
visited the Rotunda during the 
year, compared with the previous 
high of 1,151,187 in 1953. The 
Rouge attracted 169,482 tourists 
in 1954. Previous high was 166,519 
in 1940. 

Included were visitors from 81 
foreign countries. 





1954, against 488,967 in the preced- 
ing year. 

Last week’s output climbed to 
6,460 vehicles, due to higher sched- 
uling at most plants. 

Studebaker last week resume: 
output after being down for a 
month, Production will be in- 
creased 50 percent over the No- 
vember rate. 

Ford cars will ‘be scarce for up 
to six weeks after settlement of the 
current strike, officials have esti- 
mated. If the settlement talks are 
successful it will take about three 
weeks to build up production to the 
pre-strike level, it was said. 

—Tuomas M. Hewirt 


Atkin Mfg. Sold 


To General Tire 


AKRON. — Purchase of Atkin 
Mfg. Co., of Toledo, a custom per- 
forating firm, was announced last 
week by General Tire & Rubber Co. 

Jules D. Lippmann, general man- 
ager of the Textileather division of 
General Tire, has been named 


president of Atkin. He sdid the 
firm’s perforating processes for 
vinyl, metal, cloth fiber and fiber- 
board materials would bring about 
an expansion of the Textileather 
operations. 


- - Classified Want Ads - - 
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HELP WANTED 





WINTER IN MIAMI 


| AND MAKE FLORIDA YOUR HOME 


| Opportunity for top-notch salesmen. Hull- 
Dobbs experience preferred. Top market. 
Earnings unlimited. Replies confidential. Im- 
mediate openings. Box 4462, c/o Automotive 
| News, Detroit 26. 





SERVICE MANAGER. CHEVROLET deal- 
ership, central New Jersey, doing monthly 
customer labor sales of $10,000 plus. 
Salary will be commensurate with ex- 
perience. Applicants must furnish recom- 
mendations and references. Excellent po- 
sition for right man. Give experience, 
references, employment, etc., in first let- 
ter. Box 4450, c/o Automotive News, 
Detroit 26. 





REAL 
OPPORTUNITY 


With large dealer in a principal eastern 
city for two young men with GM dealer 
accounting experience. One about 28 
years of age and one about 35 years of 
age. The men employed will have every 
advantage in proving their ability to pro- 
gress into sales executive and manage- 
ment positions. Give complete and de- 
tailed information as to education, em- 
ployment, positions held. Reply to 


STOKES TAX CONTROLS, INC. 


243 West 55th Street 
New York City 19, N. Y. 


AUDITOR AND ACCOUNTANT. Auto and 
General Motors experience. Free to travel. 
Multiple dealer operation, Excellent op- 
portunity in fast growing organization. 
Good salary plus expenses. Write full de- 
tails first letter. Box 4464, c/o Automo- 
tive News, Detroit 26. 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS' READERS 





Automotive News will not divulge the 
name of any classified advertiser using a 
box number. For our readers who wish to 
protect their identity when answering box 


number ads, we suggest you send your 
replies direct to Classified Manager, Auto- 
motive News. Enclose a note listing the 
concerns which you would not want your 
letter to reach. Your reply will be de- 
stroyed if the advertiser is one you have 
mentioned; otherwise it will be forwarded 
immediately to the advertiser. 








HELP WANTED 


NEED TEN LIVE WIRE MEN to start 
with nationally advertised chemical spe- 
cialty line, spring prog-am. Experience 
contacting automobile dealers. Can earn 
upwards of $10,000 per year. Commis- 
sions up to 50%, drawing account, fringe 
benefits. Need good car. Line established. 
Write to Liquid Glaze, Inc., Lansing. 
Mich. 





OFFICE MANAGER 


By large midwestern Chevrolet dealer, doing 
big volume business. We desire someone 
thoroughly experienced in General Motors 
bookkeeping and daily management. Excellent 
opportunity for right party. Furnish photo- 
graph and letter giving complete history, 
background and age, stating present empioy- 
ment and salary. All replies will be held 
strictly confidential. Prefer someone in vicinity 
of Chicago address. 


Box 4472, c/o Automotive News, Detroit 26. 


POSITION WANTED 





BUSINESS MANAGER OR assistant man- 
ager with GM background wishes to join 
staff of a large progressive dealer who 
has a need for one thoroughly experienced 
in dealer accounting, office management. 


retail sales, used car appraisals, opera- 


| tional analysis and dealer development 


procedures. Write Box 4470, c/o Automo- 
tive News, Detroit 26. 


PARTS MANAGER—TEN YEARS’ experi- 
ence GM line, Chevrolet and Buick. Will 
locate anywhere. Can furnish good refer- 
ences. Available at once. Box 4455, c/o 
Automotive News, Detroit 26. 


SALES MANAGER OR ASSISTANT. Five 
years’ volume experience. Can teach, 
train sales force in volume. I’m young. 
single, ambitious. Prefer Ford or Mer- 
cury deal in south. Box 4469, c/o Auto- 
motive News, Detroit 26. 


SERVICE MANAGER. Twenty-five years’ 
metropolitan experience. Proven ability to 
operate profitable dealer service station. 
Seeking connection with aggressive dealer 
with large service potential. Resume up- 
on request. Box 4465, c/o Automotive 
News, Detroit 26. 


CHEVROLET PARTS MANAGER, now 
employed, desires permanent position with 
aggressive dealership. Thirty-two years 
of age, married, fifteen years’ experience 
as parts manager of medium and large 
Chevrolet dealerships. Best of references. 
Rox 4466, c/o Automotive News, Detroit 
26. 








GENERAL MANAGER 
SALES MANAGER 


Former dealer, recently sold "Big 3'' account, 
interested in general manager or sales man- 
ager with substantial investment towards term 
purchase agreement or partnership in 3 - 500 
car and up account, Thoroughly grounded ‘n 
volume operation New York City plus factory 
experience. Excellent references from sore 
of industry's top men, 41, married, two chil- 
dren. Will relocate anywhere proper oppcr- 
tunity presents. Please no small! dealers. 


Box 4468, </o Automotive News, Detroit 26 
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POSITION WANTED 


MR. FORD DEALER. This year more than 
eve: you will need a capable general 
gaic: Manager who can train and direct 
an «ggressive sales force. Cut expenses, 








sho a profit. Former Hull-Dobbs man 
wh has a background of getting the job 
done in large organizations. References 
upon request. Box 4451, c/o Automotive 
News, Detroit 26. 

MEXICO, CENTRAL OR South America. 
Qualified representative desires position. 


Twelve years’ experience sales, service 
and parts. Factory trained Mexico and 
England. Fluent Spanish, English and 
French. Age thirty-six, resident Mexico 
City but willing to relocate in Central or 
South America, Box 4452, c/o Automo- 
tive News, Detroit 26. 


TRUCK MANAGER. NOW employed. Age 
42, family, 20 years’ successful selling 
and dealer management. Specialized 
heavy-duty field. Desire responsible posi- 
tion with future. Western or southern 
states. Excellent references. Box 4453, 
c/o Automotive News, Detroit 26. 


ALL AROUND MAN. Have had own dual 
franchise in small town. Know the busi- 
ness from front to rear. Daily entries in 
bookkeeping, sales and appraisals, major 
pody repair, trim work tune up, auto- 
matic transmission and general repair. 
Can back my word up. Write to Box 
4454, c/o Automotive News, Detroit 26. 


DEALERSHIPS AVAILABLE 


DEALERSHIP HANDLING MERCURY in 
northern Indiana county seat. On main 
U. S. Highway, town of 7,000 population, 
trading area 30,000. Well equipped serv- 
ice department. Parts equipment, furni- 
ture and fixtures. Reasonable rent. Sell- 
ing due to poor health. 705 East Jeffer- 
son, Plymouth, Indiana. Phone 2106. 


DIRECT DEALERSHIP AVAILABLE han- 
dling Buick. Fully equipped modern gar- 
age. Parts inventory small. No used cars. 
Location best in southern Wisconsin. 
Terms or cash. Box 4458, c/o Automo- 
tive News, Detroit 26. 


FRANCHISE AVAILABLE “Big 3’’—Sev- 
eral hundred unit annual potential in ex- 
cellent city south half U. 8S. Eighteen 
years same ownership. Fine, complete 
set-up for one qualifying as to factory 
approval and financial ability. Box 4459, 
c/o Automotive News, Detroit 26. 


DEALERSHIP HANDLING MERCURY—75 
unit. Southern Missouri. Excellent farm- 
ing and manufacturing town. Wonderful 
fishing and hunting close. Must sell to 
take on larger deal. Box 4460, c/o Auto- 
motive News, Detroit 26. 


AMERICA’S LEADER—75 UNITS. Small 
town, central Iowa. Buy or lease modern 
building. Completely equipped service de- 
partment with body shop. No used cars 
or accounts receivable. $20,000 or inven- 
tory basis. Highly profitable. Present 
owner taking larger deal. Write Box 
4461, c/o Automotive News, Detroit 26. 


AGENCY HANDLING PONTIAC—Kansas. 
Established ten years. Grossing about 
$175,000 annually. Five year lease in 
beautiful buff brick building. Located in 
good oil town. Buy this agency without 
used car inventory. Free color photos. 
C-4181, Continental,’ 804 Grand, Kansas 
City, Mo. 

DEALERSHIP HANDLING FORD. Lo- 
cated on third most traveled highway in 
Texas. Box 4378, c/o Automotive News, 
Detroit 26. 


DEALERSHIP WANTED 


WILL PAY CASH FOR GM, Chrysler 
product of Ford franchise of any size. 
Southeast or southwest coast of Florida. 
Factory approval assured. Will lease or 
buy building if necessary. Box 4445, c/o 
Automotive News, Detroit 26. 











CADILLAC DUAL 


Aggressive and successful former ‘'Big Three"’ 
automobile dealer, 26 years’ experience, qual- 
ified buyer with highest personal and business 
references. Cash transaction. All correspond- 
ence strictly confidential. 


Box 4463, c/o Automotive News, 
Detroit 26 





YOUNG MAN, TEN YEARS’ automotive 
experience, to invest 5,000-10,000 and be- 
come active 200-300 unit ‘‘Big Three’’ 
dealership. Located New York, Westches- 
ter, Long Island. Box 4456, c/o Automo- 
tive News, Detroit 26. 


EX GM DEALER FOR 20 years will in- 
vest up to $15,000 and services for either 
a new or used car deal on either coast 
in Florida. If new car deal, prefer GM. 
Highest type references. All replies an- 
swered. Box 4457, c/o Automotive News, 
Detroit 26. 


BUSINESS OPPORTUNITIES 


AUTO DEALER—Southeast Wyoming Ford 
dealer for 25-mile radius. Other good 
franchises. RE incl. Complete equipment. 
High profits. Low price. Terms. No. 
21350-A, Ford, 6425 Hollywood Blvd., Los 
Angeles 28, Calif. 








DO YOU HAVE $10,000? 


If you do and are interested in making many 
times that amount, see Herb Crawford, Man- 
ager, John A. Alexander, Inc., at Barre, Vt. 
John wants to retire and he is offering for 
sale one of the finest auto businesses in Ver- 
mont. His buildings and property are located 
at 553 North Main St., in the City of Barre, 
Granite Center of the World. John has run 
this place profitably for 16 years and there 
is plenty left to make. If you have plenty of 
ambition and the ability to get ahead, you 
should give this business careful considera- 
tion. One of the best locations in Barre, with 
plenty of show space for new or used cars. 
Very modern shop. Modern six-room apart- 
ment over garage. 


Why go on! If you have the money and the 
foresight, come in and see me. 


lf you are not interested in making money, 
please don't apply. 


Herbert Crawford, Manager 
JOHN A. ALEXANDER, INC. 


553 N. MAIN ST. BARRE, VT. 











10040 Freeland 


FORD CAR AND TRUCK parts. 





SARATOGA 17-2300 
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and address at reguler retes. Add One Deliar ($1) per 


insertion for 


use ef a bex 


mumber, in care 


of Automotive News. Replies te Bex Number ads: are forwarded te the advertiser, unopened, the same 


day received. Display eds: $11.20 per column inch, per insertion. 


OF PUBLICATION DATE. 


CLOSING: 


SIX DAYS IN ADVANCE 


WANT AD DEPT. AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH 


DEALER SERVICES 








CARS FOR SALE 


SHOP EQUIPMENT WANTED 








INVENTORY SERVICE 


Parts and Accessories 
2 CERTIFIED REPORTS e 
Obsolescence Disclosed 


o 

@ Shortage or Overage Established 

@ Inventory Investment Evaluated 

@ Analysis of Methods and Procedures 


Full time experts. No pick-up part time help. 
SAVE MONEY 

Call or Write for Service Details | 

Automotive Inventory Service Co. 

Detroit 27, Mich. WE 3-6445 





MAILING LISTS 


DEALERS’ MAILING LIST. Ford, Chevro- 


let, Plymouth, DeSoto, Chrysler, Oldsmo- 
bile, Buick dealers. Complete national 
list, December, 1954 checked. On ad- 
dressed labels, 32M. $14 per M. Box 
4467, c/o Automotive News, Detroit 26. 


— 


PARTS FOR SALE 

Large 
surplus stock. 60% discount. Exporters 
invited to bid. Midtown Motors, Bigelow 
Bivd. at Tunnel St., Pittsburgh, Pa. 
Grant 1-7250. 


BUICK PARTS 


All Other GM Parts Also 
UP TO 50% DISCOUNT 


Extra Discount on Special Phone Orders 


Fast—Direct—C.0.D. Service 
Largest Buick Parts Dealer in U. S. 


GORDON BUICK 


1000 S. Wabash Av., Chicago, Ill. 
Phone Wabash 2-1030 


CARS FOR SALE 





ATTENTION DEALERS !! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 


Excellent Bodies - Good Motors - Heaters 


Upholstery New 
BUY NOW — LOWEST PRICES EVER 
1950-1951 
Plymouths — Fords — Chevrolets 
1 to 500 


MORRIS FREEDMAN 


Sth & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
SHERWOOD 7-1700 





NEW YORK CITY'S 
SKYLINE 


AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 


You are 100% safe because all titles 
and checks are insured 


Every Tuesday 12:30 P.M. 
GREENPOINT AVE. & PROVOST ST. 


BROOKLYN 22, N. Y. 
Tel. EVergreen 3-4800 
Auctioneers—David B. Spielman 
John W. Becker 


i”’s New —I?'s Nice 
It’s Detroit's Finest 


WES COON 
AUTO AUCTION 


Grand River at Telegraph 
U. S. 16 and 24 


Every Thursday at 1 P.M. 


Wade Simpson, Auctioneer 


All checks guaranteed 
Kenwood 1-9694 


AUTO AUCTION 
TIM ANSPACH 
"Midway," Stop 20 
Albany-Schenectady Road 


ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ... 12 NOON 


Member of N.U.C.D.A. aad N.A.A.A., Inc. 











DEALERS SAY 
Our greatest dollar values are at 
CARL MARKER'S 
FORT WAYNE 
AUTO AUCTION 
Oldest in the Mid-West 
One of the Nation's Best 
Sale Every Tuesda 
12:30" P. M. ¥ 
OPEN ALL NIGHT MONDAY 


Phone E 1254 Phone E 5209 


324 West Main Street, Fort Wayne, Indiana 
We Guarantee Checks 
Dealers Only 











SOMETHING NEW 
USED CARS DELIVERED 


We have for sale a nice selection of 
fleet leased 1953 Chevrolets, Fords and 
Plymouths in all body styles. These cars 
can be delivered to your door regardless 
of location. Phone or write for informa- 
tion: 


| 


Robinson Auto Rental, Inc. | 


229 S. Hanson St. Philadelphia, Pa. 


1. E. Spatig, Used Car Manager 
Sherwood 8-1500 








GRAND RAPIDS AUCTIONS, INC. 
On M2i—One Half = west of Grandville, 
ich. 


EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M. Sharp—Dealers Only 
Auctioneer: Col. W. E. "Bill" Nagy 
“Michigan's Best'' 
Phone: ARdmore 6-4720 





CARS WANTED 
ATTENTION CADILLAC DEALERS. Wish 
to purchase ten units, model 75, either 
1953 or 1954. Must be cream puffs. Write 
all pertinent facts to Alvin Morgenstein, 
= Fourth St. S. W., Washington 24, 
. & 


OLDSMOBILES 
WANTED 


100 new, 1955 Olds 88's, super 88's and 


98's wanted, with or without frigidaire, by 


authorized Texas Olds dealer from other 
authorized Olds dealers only, to take 
care of record high local orders. We 
transport in groups of four from any- 
where. Wire quantity, series, accessory 
codes and prices to Box 4449, c/o Auto- 
motive News, Detroit 26 and receive our 
—, next day. Absolutely confi- 
ential. 


TRUCKS FOR SALE 


1950 FORD F-7 with W45 Holmes wrecker. 
1950 Studebaker (2) with 515E Holmes 
wrecker. 1953 Ford F500 with new 460 
Holmes wrecker, 1954 Federal 7%-ton 
6x6 tandem with Garwood swing crane. 
Bill Fishel, 717 S. Vandeventer, St. Louis 
10, Mo. Phone: Franklin 11750. 


GMC DIESEL TRUCK for sale. GMC (six), 
51 model HDFX 743 COE type. Six wheel- 
ers, trailing axles, air lift, four cylinder 
diesels, 10:00 x 22 tires. Clean, well 
maintained equipment, suitable for over 
highway and low boy hauling. If inter- 
ested, act immediately!! International 
Harvester Co., 1608 Charlotte, Kansas 
City, Mo, Phone Grand 5833. 


AUTO TRANSPORT. '53 GMC. Whitehead 
Kales trailer. Air. Low mileage, excep- 
tionally clean. $3,595. PH 33356. Hutch- 
inson Motor, Hutchinson, Kansas. 


BUSES FOR SALE 





HOLIDAY SPECIAL 


For immediate delivery: 

1—1954 Ward school bus with Chev. chassis, 
N. Y. specs., $4,700. 2—1954 Ward school 
buses with Chev. chassis, Conn. specs., 
$4,400. 1—1954 Ward school bus with Ford 
chassis, N. Y. specs., $5,100. 1—1954 Car- 
penter school bus with Int. chassis, N. Y. 
specs., $5,100. 


Please call Frenk T. Mee, Jr. 
TRANSIT SALES & SERVICE, INC. 
Danbury, Conn. Tel. 3-4437 





WANTED—USED PARTS BINS, Must be 


FOR SALE— 


in fairly good condition. Al Dement Chev- 
rolet Co., 3228 North 27th St., Birming- 
ham, Ala. 





ANTIQUE CARS FOR SALE 





| LINCOLN ‘CONTINENTAL CONVERTI- 


BLE, like new—a_ real sportsman’s 
dream. Will be sold January 15, 1955, to 
highest bidder. Write, wire or call for 
further details. Jimmie Threet or Tommy 
Thomas, T n T Lincoln Mercury, 2230 
7th Ave. South, Birmingham, Ala. Phone 
53-3461. 


1935 PACKARD Phaeton. 
Towneau deck and windshield, Dietrich 
body. Completely restored top, motor and 
paint. Won first prize for classics—lIlli- 
nois State Fair 1954. Price $2,975. Zeien 
Buick Co., Dixon, Ill, Phone 2-0151. 


1930 CADILLAC TWO passenger coupe. 


Good condition. One owner, Weber Mo- 


tors, Meadville, Pa. 


MISCELLANEOUS 


| PRIVATE 40 ACRE HUNTING and fishing 


lodge. Private 12 acre artificial lake, com- 
mercially stocked in 1948, provides best 
bass, bream and crappie fishing to be 
found. Private landing strip for light air- 
craft. Large completely modern all knotty 
pine interior 4-room lodge plus bath, com- 
pletely furnished, equipped and air con- 
ditioned. Located in good hunting and 
fishing area just off White River near 
Stuttgart, Ark. in heart of Rice belt duck 
hunting grounds. Duck hunters come here 
from all over U. S. in season. Will trade 
for two new Cadillacs of my choice. Might 
consider Lincolns or other make cars in 
equitable trade. Box 4471, c/o Automo- 
tive News, Detroit 26. 


FOR SALE—1954 CHRIS-CRAFT. 








39 





MISCELLANEOUS 


18%- 
foot Riviera speedboat, 120 H.P. Used 
on small lake three months. Absolutely 
like new. Cost $3,600. Sell for $2,800. 
Edwin Earnest, 4809 Sandra Ave., Akron, 
Ohio. Mi, 4-5915. 


Our New Model 


TOW BARS 


LEAD IN SALES... 
VALUE AND... 
PERFORMANCE 


Meet 1.C.C. Requirements 


MOTO-MATIC 
TOW . GUIDE 


BRAKE-MOBILE 


TOW « PILOT 


with Automatic Brake 
Cannot Be Matched 
At Any Price 
Write Today for 
Illustrated Catalog 
Factory Sales Division 
PILOT DISTRIBUTING 


COMPANY 


BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's. 


“Leaders In The Industry” 
Since 1939 
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America’s Best 


Auto Sales Manager 
FOR NEW CAR DEALERSHIP 


The man we are seeking must be one of the top 10 auto 
sales managers in America. To take charge and operate 
a large dealership in Northern N. J., one of the “Big 
Three” profitably and successfully in today's market. Must 
be an exceptional individual who can develop new busi- 
ness, hire, train and direct our sales personnel, help close 
deals and have present proof of accomplishment. An ex- 
cellent salary will be paid to the one who can qualify for 


this position. 


Please do not apply unless you have a proven record of 
accomplishment and can stand rigid investigation of your 
past performance. Send full resume. Address Box 4431, 
c/o Automotive News, Detroit 26. 
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Everyone knew great advancements were coming... but 


NOBODY EXPECTED 
PACKARD TO MOVE 
SO FAR...SO FAST! 


Here’s the dramatic story behind the NEW PACKARD— 
the most important automotive achievement of our time. 


It began two years ago when Packard promised America a new 
choice of fine cars. 


At that time Packard made plans to design and build a car exclusively 
for those buyers who demand the very finest . . . the most luxurious 
transportation obtainable. 


Packard believes that people buying a fine car want an individually 
distinctive automobile rather than one whose styling is repeated in 
“look-alike” lower-priced lines. The challenge presented by this belief 
attracted the most competent and skillful designers, engineers and 
manufacturing experts from all segments of the industry. They have 
combined their talents with those of the proud craftsmen and 
brilliant production engineers who have made precision workmanship 
and creative engineering a Packard tradition. 


Long-cherished traditions of Packard craftsmanship and precision 
engineering flourished to full strength in new modern factories with 
the latest and finest in automatic equipment. Further momentum 
was gained when Studebaker joined with Packard to form Studebaker- 
Packard Corporation —one of the four major full-line producers 
of automotive transportation — pooling skills and financial resources 
to build cars of individually distinctive quality in every price field. 


A NEW CAR IS BORN 


Packard management set its sights and its standards high. The new 
Packard had to surpass any car created in our time. So it was up to 
Packard’s master motor builders to design and build the most powerful 
V-8 engine to be found in any automobile. They did! It was up to 
Packard’s engineers to produce the finest of automatic transmissions. 
They did —by combining two types of drives in one. This gives 
the driver a choice of starts at his fingertips . . . lightning get-away 
for the open road . . . ultra smoothness in traffic. It was up to 


Packard's designers and stylists to express Packard elegance in sweep- 
ing exterior lines and luxurious interiors. And this they did — 
blending traditional Packard good taste with advanced styling so 
successfully that numerous fine car buyers will choose Packard on 
the basis of beauty alone. 


GREATEST “FIRST” IN PACKARD HISTORY 


In the past half century Packard engineering leadership has con- 
tributed many “firsts” to the safety and comfort of car owners. . . 
from the first steering wheel ever used on a motor car to the famous 
Twin-Six — first V-12 engine in America. Today Packard announces 
another history-making Packard first: the exclusive Torsion-Level 
Ride . . . destined to be the new measure of motoring luxury by 
which all fine cars must be judged. 


NEW CLIPPER LINE 


For the medium-price field, Packard craftsmen have built . . . with 
traditional Packard precision . . . an exciting new line of Clipper 
cars. The 1955 Clipper will be especially appealing to those who 
desire individuality in a medium-price car... for here is the car 


that makes it smart to be different. 


NEW ERA IN DEALER-FACTORY RELATIONS 


Packard believes that a dealer is entitled to make a living and “do 
some living” at the same time. Responding to this new concept of 
automotive mefchandising, dealers in record numbers are signing 
up for the Packard franchise . . . the franchise which will enable 


them to move far and fast, and do so under ideal conditions. 


PACKARD DIVISION 


STUDEBAKER - PACKARD CORPORATION 
DETROIT 32, MICHIGAN 


The NEW PACKARD... your opportunity 


... With a new era in dealer-factory relations! 
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Everyone knew great advancements were coming... but 


NOBODY EXPECTED 
PACKARD TO MOVE 
SO FAR...SO FAST! 


Here’s the dramatic story behind the NEW PACKARD— 
the most important automotive achievement of our time. 


It began two years ago when Packard promised America a new 
choice of fine cars. 


At that time Packard made plans to design and build a car exclusively 
for those buyers who demand the very finest . . . the most luxurious 
transportation obtainable. 


Packard believes that people buying a fine car want an individually 
distinctive automobile rather than one whose styling is repeated in 
“look-alike” lower-priced lines. The challenge presented by this belief 
attracted the most competent and skillful designers, engineers and 
manufacturing experts from all segments of the industry. They have 
combined their talents with those of the proud craftsmen and 
brilliant production engineers who have made precision workmanship 
and creative engineering a Packard tradition. 


Long-cherished traditions of Packard craftsmanship and precision 
engineering flourished to full strength in new modern factories with 
the latest and finest in automatic equipment. Further momentum 
was gained when Studebaker joined with Packard to form Studebaker- 
Packard Corporation — one of the four major full-line producers 
of automotive transportation — pooling skills and financial resources 
to build cars of individually distinctive quality in every price field. 


A NEW CAR IS BORN 


Packard management set its sights and its standards high. The new 
Packard had to surpass any car created in our time. So it was up to 
Packard’s master motor builders to design and build the most powerful 
V-8 engine to be found in any automobile. They did! It was up to 
Packard's engineers to produce the finest of automatic transmissions. 
They did —by combining two types of drives in one. This gives 
the driver a choice of starts at his fingertips . . . lightning get-away 
for the open road . . . ultra smoothness in traffic. It was up to 


Packard's designers and stylists to express Packard elegance in sweep- 
ing exterior lines and luxurious interiors. And this they did — 
blending traditional Packard good taste with advanced styling so 
successfully that numerous fine car buyers will choose Packard on 
the basis of beauty alone. 


GREATEST “FIRST” IN PACKARD HISTORY 


In the past half century Packard engineering leadership has con- 
tributed many “firsts” to the safety and comfort of car owners . . . 
from the first steering wheel ever used on a motor car to the famous 
Twin-Six — first V-12 engine in America. Today Packard announces 
another history-making Packard first: the exclusive Torsion-Level 
Ride . . . destined to be the new measure of motoring luxury by 
which all fine cars must be judged. 


NEW CLIPPER LINE 


For the medium-price field, Packard craftsmen have built . . . with 
traditional Packard precision . . . an exciting new line of Clipper 
cars. The 1955 Clipper will be especially appealing to those who 
desire individuality in a medium-price car... for here is the car 


that makes it smart to be different. 


NEW ERA IN DEALER-FACTORY RELATIONS 


Packard believes that a dealer is entitled to make a living and “do 
some living” at the same time. Responding to this new concept of 
automotive mefchandising, dealers in record numbers are signing 
up for the Packard franchise . . . the franchise which will enable 


them to move far and fast, and do so under ideal conditions. 


PACKARD DIVISION 


STUDEBAKER - PacKARD CoRPORATION 
DETROIT 32, MICHIGAN 


The MEW PACKARD... your opportunity 


... With a new era in dealer-factory relations! 
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